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what's WOR gdol

to do with sex?

Let’s say you’re a maker of men’s clothing, ciga-
rettes, or hair tonic. Or suppose you sell bustles for
the ladies. Don’t you think it would be quite impor-
tant for you to know whether your WOR listeners
are men and/or women? We're pretty certain that
it would.

WOR is uniquely equipped to let you know
exactly what kind of listeners it can deliver during
the time your program is on the air. For Crossley,
Inc., which prepares WOR’s “Continuing Study of
Radio Listening,” has its personal interviewers
check carefully on the age and sex of the thousands
of listeners talked to month in and month out
throughout the year.

For instance, here’s a specific age and sex break-
down made for WOR by Crossley, Inc. on one Satur-
day evening show:

; ‘ OR that power-full station

IN EVERY 10 LISTENING HOMES, THE
AUDIENCE INCLUDED 25 LISTENERS—THE
MAJORITY OF WHOM WERE . . .

AGES WOMEN AGES

16 to 35 6 16 to 35
36 to 55 6 36 to 55
1 over 55

Buying time today can be as scientific and produc-
tively accurate as building a house, when you plan
with the facts uncovered by WOR’s exclusive “Con-
tinuing Study of Radio Listening.” Let us help you
make a greater per-penny profit on every penny
you invest in New York radio. The number is
PE 6-8600. Our address, 1440 Broadway, in New
York.
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Advertisemens number 7 in a
series designed to ihow the
close relationship between
WLS listeners and our staff,
due to their long association
with the station.

¥ REPRESENTED BY
JOHN BLAIR & COMPANY

_ THEQDORE DUMOULIN
eTh 1926

2 LD MASTERS

S

Some of Chicago’s Best Musicians

Have Been with WILS Nearly 20 Years

Long association with others gives one a good insight into their likes and
dislikes, their way of life. Because so many WLS workers have been associated
with the station for a long time, they know the radio audience of Midwest
America, their likes and dislikes in radio entertainment and service. That's also
why WLS can specialize in broadcasting the exact kinds of music these listeners
wish to hear. For Herman Felber, who conducts the WLS Concert Orchestra,
has been with the station since 1927. Theodore DuMoulin, ’'cellist and con-
tractor with the orchestra, has been at WLS since 1926. Here is another
department at WLS with the “know how” to please and influence listeners,
a knowledge developed in long years of association with the radio audience.
All in all, it’s the big reason why WLS Gets Results!

890 KILOCYCLES
50,000 WATTS
BLUE NETWORK

The
PRAIRIE
FARMER
STATION

Burripce D. ButLER
President

GLENN SNYDER
Manager

CHICAGO 7

MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK—KOY PHOENIX *

KTUC TUCSON * KSUN BISBEE-LOWELL
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Black fo move
and win

You can win New England

with the Reght Wove

Make your radio appeal direct to New Eng-
land homes through The Yankee Network’s
twenty-one home-town stations. Retail merchants
everywhere will appreciate this —and not only
appreciate it but prefer it to hit-or-miss long dis-
tance selling.

The local merchant wants local advertising sup-
port. It is instinctive for him to keep the inventory
up and give his best selling effort to the products
best advertised locally.

The Yankee Network’s twenty-one stations can
put you right up front with every retail merchant

Aeceptance o in these twenty-one cities and their trading zones.
THE YANKEE NETWORK’S They put impact into your selling in every import-
s aois f:mt market, and they give you all New England

in one move.

THE YANKEE NETWORK,

Member of the Mutual Broadcasting System
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These newscasters, together with KOIL’s

| newswriters and news services, are jointly
- responsible for OMAHA’S HIGHEST DAY-
TIME NEWS RATING.

fio Represented Nationally by Edward Petry Co., Inc.

RO

5000 waTTS | | 1290 KILOCYCLES

JOHN BLAIR & CO. . . NATIONAL REPRESEN
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RETAIL
SALES
58% GAIN
(OVER 1940)
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EFFECTIVE
'|II BUYING
INCOME
102% GAIN
(OVER 1940)

DRUG
SALES
81.2% GAIN
(OVER 1940)

noofper0d MARKE

® While markets throughout the nation,
flushed with wartime growth, are showing
fantastic gains in population, buying power.
sales, etc., may we point out one that shows
steady, reasonable gains without the obvious
wartime danger signals?

For here is a market, rich in oil and gas,
lumber and minerals, agriculture and live-
stock, whose wartime population increase is
small, yet one in which prosperity is definitely

on the upswing. Latest figures show steady
rises . .. gains which have been repeated, year
after year, for decades past. And each new
increase represents a long-term investment for
alert advertisers, intent upon.increasing sales
now ...building greater sales for the future.

Only KWKH covers this prosperous market
completely, effectively. For further details.
contact the station directly. or... ask a Bran-
ham Man!

(The above figures were compiled from Sales Management’} 1944 ""Survey of Buying Powers”)

KWKH

50,000 WATTS

A Shreveport Times Station c B s Represented by the Branham Co.

SELLING POWER IN THE BUYING MARKET
August 7, 1944 o Page 5
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INSPECTION ON THE LINE

MAKING HISTORY IN COMMUNICATIONS

Inspection before assembly, quality control . . . more than that . . . team
! 3 : work from material dispatcher, assembler, inspector, to the girl on the
packing line . . . have made possible the fine achievement represented
by the Army and Navy “E” Award presented to the men and women of
the Universal Microphone Company.

In production of military microphones before Pear] Harbor, Universal
had the necessary “know how” for immediate war production. The
engineering experience and production efficiency of war production will

be reflected in the electronic voice communication com-
ponents offered by Universal to consumers in the future.
Until then — BUY WAR BONDS.

FOR FINE
~ ACHIEVEMENT

UNIVERSAL MICROPHONE COMPANY
INGLEWOOD, CALIFORNIA

™

FOREIGN DIVISION: 301 CLAY STREET, SAN FRANCISCO 11, CALIFORNIA - CANADIAN DIVISION: 560 KING STREET WEST, TORONTO 1, ONTARIO, CANADA
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PEORIAREA

IN PEACE—IN WAR

SALUTE TO
KEYSTONE STEEL & WIRE CO.

Keystone is another Peoria plant produc-
ing 100% for the Armed forces. Its 1,900
employees working in a huge plant of
over one million square feet of floor
space manufacture billets, rods and wire,
including high carbon and special analy-
No RE CONVERSION IN PEORIA sis wires. These materials go to nearly

- 1000 fabricating companies who convert
Keystone’s product into innumerable
vital pieces of equipment and parts for
the Armed forces. One of the thousands

Keystone Steel and Wire Company, like many other

Peoria 1qdustr1es, will have no reconversion problem when of important uses of Keystone wire is the
the war is over. The same machines that produce for the cable on mine-sweepers, landing craft and
Army and Navy now, will then supply civilian needs. The cargo vessels. Keystone also manufactures
fabricators who convert Keystone products will again woven wire fence, barbed wire, steel posts,

etc., used by farmers in stepping up food

supply the bins and hardware stocks of hometown mer- X
production.

chants. Keystone fears no post-war unemployment period.

WMBD serves the workers of Keystone—and all
PeoriArea. A thrifty heart-of-Illinois section comprising
16 counties bountiful in livestock and grain, thriving with

industry; PeoriArea is a market to cultivate for both w

present and postwar sales. Reach this rich market area of

600,000 population over Radio Station WMBD. % FREE & PETERS

Exclusive National
Representatives

PEORIA BROADCASTING COMPANY * PEORIA, ILL

BROADCASTING e Broadcast Advertising August 7, 1944 o Page 7



ONE OF A SERIES FEATURING OUTSTANDING USERS OF SPOT BROADCASTING

L
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Hmmﬁﬂmm

V. P. and General Manager, McCann-Enckson, Paczﬁc Coast

Says—“Spot broadcasting goes where we send it—
and does the job we send it to do”

©Yes, and it sounds as if Mr. Hawes also  tisers have told us that the group shown
EXCLUSIVE REPRESENTATIVES:
means “—with no ifs, ands or buts” Which  at the right comprises the finest “list” in wekKkew . . jémcmﬁkﬁ
KpAL Dol BuLUTH
is just about right. You select the markets =~ America. Some of our customers buy WisH [ 000 :l.ND'IANAPOLIS
WKZO | . L. L. KALAMAZOO
ou want—the stati he 1 h igh he board, b WAvE 11 “ASOsviLLE
ant—the —the time  them, straight across the board, because | WAVE . . . . 0 .
you wi stations you want—the time them, straight across the boara, because WLCN  MINNEAPOLIS 51; PAU‘I‘.
WMBD . . . ... ..
you want—the kind of program material  they are a beautifully balanced cross-sec- ke o 0o oo oo ol T
» . - . lOWA
you want. So, if you know your stuff, you  tion of clear channel and regional stations WHO . . . ... DES MOINES
woc . .. .. . . DAVENPORT
. . KMA. . . . . . . SHENANDOAH
naturally get the kind of results you want.  representative of the most stable and pro- ...SOUTHEAST . ..
wese DLl CHARLESTON
®When it comes to selecting markets and ductive elements in the radio industry. glf:s“ N cékw&
" . WDBJ . . . . ... ROANOKE
stations, a great many fairly cagey adver-  What more do you want? .o souruwgsr . ee
KOB . . . . ... UEPQUE
RIS aoomoae CORPU Shpis
3 KXVZ, SEERTAIRL
g KOMA | . . . . OKLAHOMA oy
A KIUL. JOE705 e uisa
- R E E ‘ VI‘ E S . . | PACIFIC COAST .
RECA  fismosiss -sit LOS ANGELES
° KOIN Thocfd Siil, PORTLAND
= ) KROW . OAKLAND-SAN FRANCISCO
) J d g s KFAR 1 leAimBANKs, iELASIQ.AE
i) Pioneer Radio Station Representatives "t WIGHT SONOVO, ne.

Since May, 1932

CHICAGO: 180 N. Michigan  NEW YORK: 44 Madison Ave. SAN FRANCISCO: rrr Switer  HOLLYWOOD: G33r Holfywood  ATLANTA: 322 Palmer Bidg,

Franklin 6373 Plaza 5-4130 Surter 4353 Granite 3615 Main 5667
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Y&R Assumes Burden in AC Dispute

Prepared to Use
Radio When
Available

By JACK LEVY
TAKING entire responsibility for
excluding radio from current WAC
advertising expenditures, Young &
Rubicam last Friday issued a for-
mal statement explaining that
broadcasting industry policies had
discouraged them from buying time
in the past but that the agency is
prepared “to act immediately when-
ever efficient coverage can be pur-
chased.”

In issuing the statement, which
was mailed to all radio stations,
Sigurd' S. Larmon, president of Y
& R, declared: “I wish to make it
clear that the War Dept. has re-
lied completely on our professional
judgment. The media plan we rec-
ommended early in June for the
first stages of the campaign was
entirely our own, prepared on our
responsibility. The War Dept. ac-
cepted our recommendations.”

Speed Was Necessary

Y & R stated that its plans
board had discussed possibilities of
using radio in June when it was
awarded the WAC account for the
fiscal year 1944-45, and that hope
was expressed at that time that
special shows and special appeals
could be used without violating the

OK With Hobby . . .

AMONG the 90% of radio
stations responding affirma-
tively to the NAB survey on
acceptance of paid WAC ad-
vertising is KPRC Houston,
Tex., owned by W. C. Hobby,
whose wife, Col. Oveta Culp
Hobby, is Director of the
WAC. In response to a query
from BROADCASTING, Kern
Tips, station manager, ad-
vised that “KPRC is cooper-
ating and will continue to co-
operate 100% with all war
agencies without reference
to paid advertising. If and
when appropriations are ear-
marked for purchase of time
KPRC will be available for
programs on regular commer-
cial basis”. Mr. Hobby, for-
mer Texas Governor, also is
owner of the Houston Post.

radio industry policy regarding
paid Government advertising.

“However,” Y & R explained,
“because of this policy of the in-
dustry we had no reason to believe
that such plans could proceed
quickly. Since the need for more
WACS is an urgent one, speed in
getting the campaign started was
of the utmost importance. We,
therefore, recommended to the War
Dept. a program calling for the use
of those media through which we
could immediately purchase na-
tional coverage.”

The statement took the NAB to
task, and particularly Lewis H.
Avery, Director of Broadcast Ad-
vertising, for delay in canvassing
stations as to their policies on Gov-
ernment advertising. Although Mr.
Avery issued his open letter to the
agency June 20, the agency pointed
out, it was three weeks before he
conferred with Y & R when he
“confessed he did not know how
many stations would accept WAC
advertising.”

It was not until a full month
after his open letter that Mr. Avery
began his survey to determine in-
dustry policy, which he instituted
at their request, Y & R said. “Al-

though the NAB has released some
information to the trade press, the
agency added, “it has given us no
information whatsoever to date as
to the number of its member sta-
tions which will or will not accept
paid Government advertising.”

The agency expressed regret that
some broadcasters might withdraw
WAC messages until the issue is
settled. “As we see it”, Y & R con-
cluded, “the issue must be re-
solved by the industry itself. Pend-
ing decision by the industry we do
not believe broadcasters will stop
working for the WAC.”

441 Favorable

In an effort to make its best
possible showing to Young & Rubi-
cam on station willingness to ac-
cept WAC advertising, Mr. Avery
sent wires Thursday to approxi-
mately 400 stations which had not
yet replied to the NAB question-
naire.

NAB’s survey included 878 com-
mercial - stations in the United
States and territories. Up to late
Friday 489 had replied, of which
441 were favorable to WAC ad-
vertising, 46 against and two un-

...and Macy Too

WFAS White Plains, N. Y.,
will accept WAC advertising
if and when time is sought
for such promotion. Frank A.
Seitz, manager, told Broap-
CASTING the station has ad-
vised NAB it can offer three
15-minute periods a week,
with dramatized spots as sec-
ond choice. The station is
owned by Col. J. Noel Macy
who is in charge of WAC
recruitment for the War
Dept. Bureau of Public Rela-
tions. Col. Macy also is owner
of a string of newspapers in
Westchester county.

decided. Of those replying affirma-
tively, about 350 listed specific
availabilities, the majority offer-
ing 15-minute periods five times
weekly and nearly 100 stations
submitting 15-minute periods three
times weekly-

While stations generally are re-
ceptive to WAC advertising, net-
work policies continue to oppose the
acceptance of Government money

(Continued on Page 64)

Text of The Young & Rubicam WAC Statement . . .

ON JUNE 20 BMr. Avery of the Na-
tional Assn. of Broadcasters addressed
an open letter to Young & Rubicam,
requesting that the entire appropria-
tion for WAC advertising for the com-
ing year be devoted to radio.

This letter was released to the press
without consultation with Young &
Rubicam. No member of our staff re-
ceived a call from the NAB or from
any individual bhroadecasting stations
relating to the subject discussed in
Mr. Avery’s letter. The letter was
ziven wide circulation by the NAB
and attracted comment in the trade
press.

The radio industry knows Young &
Rubicam’s open-door policy. Media
representatives know that at Young &
Rubicam they can secure a complete
and thorough hearing for their claims
at any time. Media representatives
know that we welcome their aid and
their suggestions.

The radio industry knows Young &
Rubicam’s record of expenditure for
radio time. The industry is familiar
with our pioneering in the radio field,
and our belief in the effectiveness of
radio advertising. It, therefore, seemed
eutirely unnecessary to treat this mat-
ter &8s a controversy or to present it
in such & way as to imply that either

BROADCASTING e Broadcast Advertising

this agency or the War Dept. was dis-
criminating against radio as a medium.

Because it has been treated as a
controversy and because the NAB has
so acted as to question the advice
given by this agency to the War Dept.,
we wish to review the recommendations
we made to the War Dept. and our
reasons for making those recommenda-
tions.

Young & Rubicam administered the
WAC advertising appropriation for the
fiscal year 1943-44. As stated in Mr.
Avery's letter, that appropriation was
spent almost entirely for newspaper
advertising—none for radio time.

It was not invested in radio because
the radio industry under the policy
adopted at the NAB convention in
April 1941 declared its ‘‘desire to
continue its present practice of mak-
ing its facilities available at no cost to
the Government”. Radio facilities were
freely available to the Government
under that poliey.

At no time in the year 1943-44 was any
inkling given of a desire to change this
policy, neither was any question raised by

dustry cooperation by both this agency
and the War Dept.

The use of radio was discussed by the
Young & Rubicam Plans Board in June
immediately following the award of the
WAC account to Young & Rubicam for
the vear 1944-45. Hope was expressed
that ways could be found to develop spe-
cial shows and special appeals for radio
use without violating the expressed_ policy
of the radio industry regarding paid Gov-
ernment advertising.

However, because of this policy of the
industry we had no reason to believe that
such plans could proceed quickly. Since
the need for more WACs is an urgent
one, speed in getting the campaign started
was of the utmost importance. We, there-
fore. recommended to the War Dept. a
program calling for the use of those me-
dia through which we could immediately
purchase national coverage.

We were familiar with the resolution
of June 3, 1943, which the NAB
passed with reference to the Bankhead
Bill. We did not regard it as a reversal
of the policy of the Spring of 1941, Neither
did the NAB, up until June 20, 1944, For
during the entire period money was be-
ing invested for newspaper advertising
for the WACS and other military re-
cruitment without t by the NAB.

the NAB or by any group of broad 8.
Newspaper advertising money.was bein
invested. radio facilities were being do-
nated under the policy of the industry
itself.

The non-purchase.of radio was not based
on any underestimate of the value of radio.
Great reliance was placed on radio in-

r

Shortly after Mr. Avery’s letter of
June 20 was received we talked to hmm
on the telephone. Mr. Carlos Franco of
the Young & Rubjcam staff called him
and offered to come to Washington imme-

(Continued on Page 65)
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Nets Get Largest

Advertising Slice

Printed Media Trail; P & G
Biggest Single Timebuyer

PROCTER & GAMBLE Co., with a
total network expenditure of $10,-
825,222, was the largest network
timebuyer in 1943, according to an
analysis of 1943 advertising ex-
penditures of the 100 leading na-
tional advertisers, released last
week by the CBS Research Dept.

Of a $298,447,627 total spent in
four media, the major networks re-
ceived the lion’s share, $126,097,-
616, while $103,163,285 went to
magazines, $61,299,500 for news-
papers and $7,887,126 for farm' pa-
pers. This breakdown varies some-
what with others as CBS includ-
ed advertising in the American
Weekly and This Week in the mag-
azine, rather than the newspaper
column.

P & G Heaviest Buyer

Procter & Gamble spent $6,958,-
500 with NBC and $3,866,722 with
CBS. The Cincinnati soap com-
pany also led the field when all four
media are considered, spending $4,-
676,014 in magazines, $3,261,000
in newspapers and $8,000 in farm
papers to bring the company’s
grand total to $18,770,236. P &.G's
distribution of its advertising ex-
penditures is typical of the entire
group, which also spent more
money for network radio (and CBS
points out that these figures cover
facility costs only) than for any
otker medium.

Of the 100 leaders, 76 purchased
some network time, 48 using CBS,
36 NBC, 26 Blue and 11 Mutual.
(Use of more than one network
by 34 companies makes the total
of the individual network figures
more than 76.) Of the 42 adver-
tisers who bought time on only one
network, 21 used CBS, 10 NBC, 7
Blue and 4 Mutual.

Total network billings of the
group for the year were divided as
follows: NBC, $49,900,5614; CBS,
$49,061,952; Blue, $21,794,099; Mu-
tual, $5,341,051. Including only 76
network advertisers, these figures
are of course considerably short of
the total billings of the networks
for all their advertisers, approxi-
mately $151,791,000 for the year.

P&G Contest

PROCTER & GAMBLE Co., Cin-
cinnati, will award 500 $50-War
Bonds to post Pearl Harbor babies
in a contest on behalf of Ivory
Soap. According to announcements
on P&G programs, Life Can Be
Beautiful (CBS) and Right to Hap-
piness (NBC), contest will be based
on completing the sentence, *I
think every wartime baby should
own War Bonds because . . .” Sen-
tence is to be completed in 25
words or less. Contest ends Sept.
9. Besides radio promotion, maga-
zines, newspapers and store dis-
plays also will be used. Agency is
Compton Adv., New York.

Page 10 o August 7, 1944

(Compiled by CBS Research Dept.)

Media Expenditures by 100 Leading Advertisers, 1943

Network Expenditures

Other Media*

ADVERTISER CBS NBC Blue Mutual Total Network Magazine Newspaper Grand Total
Procter & Gamble.............. $3,866,722  $6,958,500 $Joooooooo $10,825,222 $4,676,014 $3,261,000 $18,770,236
General Motors. . oo 460,854 386,080  ........ 836,8 7,944,207 2,674,000 12,635,358
General Foods. . . 4,868,710 3,633,881 5,224 8,507,766 2,774,843 837,000 12,087,980
Lever Brothers. . 4,624,100 1,270,470  ........ 5,794,570 2,463,087 2,016,500 10,451,607
R. J. Reynolds. 2,262,210 1,158,684  ........ 8,420,894 2,458,466 3,528,500 9,840,030
Sterling Drug. . 2,141,801 4,586,957 937,868 7,666,626 1,012,412 828,500 9,699,751
General Milis. 1,114,666 2.368,361 1,927,013 5.410,040 1,665,281 1,023.000 8,456,893
CocaColaCo......... 508,160  ........ 8,519,851 4,028,011 1,009,132 2,784,500 7,821,648
Colgate-Palmolive-Peet . . l ,158,415 1,827,062  ........ 2,486,467 2,805,096 £ 67,000 7,767,563
Liggett & Myers... ... ,528,780 2,492,840  ........ 4,021,620 1,826,073 6,000 7,422,589
American Tobacco. l 0 024 ,971 1,985,654 857,668 4,206,745 1,446,431 880 ,000 6,533,176
Seagram’s—Distllers. .. .. .....  ....0i..  eiiiir: eesevise  areevier vraens.s 8,462,040 2,579,500 6,041,540
American Home Prods. . 2,839,573 1,375,672 56,841 418,429 4,689,016 1,042,892 805,500 6,088,482
General Electric. . .... 1,299,266 717,612 ........ oo 0o 2,016,867 ,8566,648 16,50 5,719,615
Philip Morris & Co. 1,888,269 729,456  ........ 000 00 2,117,715 il 643 1,246,500 4,954,158
Schenley Dlstlllerﬂ 890,435 4,9 167,116 1,292,581 2,785,137 904,000 4,982,122
ﬁ o0 o 1,495,569 798,325 1,298,884 1,231,270 1,200,000 4,760,814
Stan 4 Brands 2,449,510  ........ 2,618,422 754.236  1.126,500 4,646,228
Bristol-Myers. . 1,210,956 842,650 2, 053606 2,204,119 87,5 4,464,521
Andrew Jergens. a 716,484 697,698 1, 414 177 1,876,818 952,500 4,242,995
Miles Labs........ 2,271,764 1,634,958 8,806,722 251,285 11,500 4,081,973
Loritlard Co 766,458 827,360  ........ 1,093,818 718,241 2,210,500 4,017,559
Chrysler Corp. 697,724 ..., il 697,724 1,227,515 1,528,000 8,643,384
Texas Co 797,078 828,983 1,626,066 1,115,586 568,500 3,548,201
Quaker Oats 882,266 884,949 1,717,216 546,951 1,130,000 8,483,845
National Dlstlllem ................ 1,977,285 1,485,500 3,462,785
Ford Motor.......... 2,497,845 2,497,845 861,442 351,500 3,368,572
Socony Vacuum Oil Co. 1,364,481 1,864,481 1,293,099 266,500 8,054.624
Goodyear Tire & Rub. . 462,884 1,960,611 245,500 2,971,829
Swift & Co.......... 986,227 1,740,249 135,500 2.908,669
Campbell Soup Co.. \ \ 1,540,680 1,271,215 21,500 2,888,396
Wm. Wrigley Jr. Co 2,667,483 2,657,483 44,96 ,500 2,769,437
Natl. Dairy Prods.. 1,405,815 1,405,816 931,713 346,500 2,684,028
Brown & Williamson . 2,122,846 2,125,058 87,128 160,000 2.672 186
Westinghouse E. & M. Co 537,402 587,402 1,597,501 35,000 2,623,003
Lambert Co.......... 1,751,127 596,500 2,379,427
Armour & Co. . 0,734 699,000 2,241,358
B. F. Goodrich....... . 784,298 1,107,695 175,500 2,229,905
American Tel. & Tel.. o0 711,228 711,228 1,805,609 500 2,139,304
J.HeinzCo............ues. 648,944 793,408 896,248 331,500 2,044,956
Vick Chemical Co.............. 787,166 .......00 ... 822,037 509,880 676,600 2,027,492
L3R5 00000000000000000  0O0O0O00 00000000 99,672 841,498 441.165 1,114,923 384,000 1,965,978
‘Walker, Hiram—

Gooderham & Worts 1,211,887 780,500 1,942,387
National Biscuit Co 880,448 916,500 1,849,508
U. S. Rubber Co.. 0o 9o 567,949 812,500 1,782,388
Firestone T. & R.. 704,508 662,771 181,000 1,777,990
Corn Products Ref. Cc 1,037,506 184,500 1,745,282
Carter Products. . . . . 98, 647,500 1,711,694
Ralston Purina Co.. 625,229 716,000 1,677,926
Studebaker........ 820,038 657,500 1,666,961
Nash-Kelvinator. . . .. 1,086,610 569,000 1,645,610
Lamont Corliss & Co..... 1,275,299 833,600 1,641,461
E. L. DuPont de Nemours 824 241,500 1,638,865
Best Foods............. 566,964 1,029,000 1,633,753
Canada Dry Ginger Ale 878,418 718,500 1,596,918
Owens-Illinois Glass. . . 1,047,467 494,467 50,000 1,591,984
Pabst SalesCo.......... 536,556 588,718 509,500 1,584,778
Gospel Broadeasting Assn....... ........  ........  ........ 1,666,182 1,566,182 = ........  ........ 1,566,132
Philco Corp........... 541,568 491,740 879,600 1,511,559
Johnson & Johnnon 239,949 1,007,907 132,000 1,497,906
Wander Co...... . 91,500 1,467,747
B. T. Babbitt I odh ag 1,446,766
Pepsodent Co 1,425,669
F. W. Fitch C 184,000 1,424,189
Cudahy Packing Co. . 417,500 1,415,056
Borden Co............. oaa 812,500 1,892,569

i 680,500 1,885,921
994,000 1,877,090
3.121 840,267 503,000 1,343,267
206,282 Qo 0 o000 6o 206,232 81,500 1,837,509
Lewis- Howe Co... 487,781 693,240 28,560 1,209,531 122,000 1,831.681
Standard Oil of N. 0oo 60  0ooocooo 00000000 GoDO0ADO  00000Gao 227,822 1,062,500 1,381,892
HRRATI T lho 0000000000008 coomoaoa  ooc0ooen  0RGRO00G  6OAR00OS  5R000000 469,115 812,000 1,281,116
Loew's Inc.......... 249.664 373,324 725,237 147,000 1,268,621
Radio Corp. of America......... 295,725 295,726 762,803 168,500 1,258,728
International Cellucotton Prod.. . 1,203,378 29,000 1,282,378
Chesebrough Mfg. Co........... 643,755 196,084 888,500 1,228,339
E R. Squibb & Sons. 754,384 393,024 10,000 1,214,838
R. B. Semler Inc.. 288,135 0 1,214,578
P. Ballantine & Sons. . 496,960 458,500 1,170,651
leby, McNeil & leby 987,991 173,000 1,160,991
Doubleday Doran & Co.. 579,362 566,500 1,146,046
Jos. Schlitz Brewing Co. 674,536 468,500 1.143,036
Eastman Kodak Co.. 1,123,122 17,500 1,140,622
Consol. Vultee Aircraft. 17,262 863,500 1,117,527
Gulf Oil Corp....... 180,451 319,500 1,116,341
Union Carbide & Ca 697,623 282,000 1,105,273
Shell Union 0il Co. 710,10 372,000 1 .099.891
Lady Esther..... T 33,664 251,500 1,084,
Cal. Fruit Growers 187,429 616,957 217,000 1,079,498
Carnation Co........ 572,208 286,429 262,000 1,073,880
Zonite Products 583,566 310,798 142,600 1,061,631
Parker Pen Co.. 0 490,899 548,171 22,000 1,061,070
Eversharp Ine.. 762,696 752,696 196,859 89,000 1,088,054
Prudential Ins. Co.. 4,697 574,697 481,795 24,000 1,080,492
Cal Packing Corvovvviieeenins tveiiien i eieiieie eeniaee e 795,021 232,500 1,027,521
Plllabury I 0 000000000000000 00000000  00ORORES  DODOGOOD 00000000 0QOROROD 418,608 508,500 1,023,363

S. C. Johnson & Son 779,960 779,960 81,150 152,000 1,013,110
Emerson Drug Co.. 314.866 991,236 11,264 1,000 1,003,500
VLR =dlconaonaoanoanoaonace  ooncoaos  ocasoacon  oooopace  ooemoamn  aQ00000G 578,286 224,000 1,001,869

TOTALS.........oueunn $49,061,952 $49,900,514 $21,794.099 $5,341,051 $126,097.616 $103,163,285 $61,299,500 $298,447.527
. Total CBS NBC Blue MBS
Network Advertisers. . 76 48 36 26 11
Exclusive Advertisers 42 21 10 7 4
* Expenditures in Farm Papers omitted. Total $7.887,126.
Radio expenditures for facilities only; talent not included.
BROADCASTING e Broadcast Advertising



Fly Denies Immediate Plans to Resign

Conscious of Personal
Needs; May Leave
In Fall

RADIO’s favorite topic of conver-
sation—“When will Fly resign”—
was clarified somewhat last week
with the statement by the FCC
chairman that while he has been
“conscious of personal considera-
tions which indicate the wisdom of
my returning to the private prac-
tice of law,” he had no plans “at
the nioment” of leaving his Gov-
ernment post. He inferred, how-
ever, in his first recognition of re-
peatedly published reports, that he
would leave after “a few jobs” are
finished.

Mr. Fly for several weeks has
advised confidants that he planned
to leave the Commission, feeling
that he should look to his personal
fortunes after 15 years of continu-
ous Government service with the
Department of Justice, the TVA
and, since 1939, the FCC. He had
pegged no date, however, though
it was felt he might leave by mid-
August or early Septemmber. Evi-
dently aroused by inferences that
he would quit “under fire,” Mr.
Fly released a one-paragraph de-
nial last Monday. It read:

No Comment

“In view of the unreliable ru-
mors as to my resignation from the
Federal Conmnunications Commis-
sion, I should like to set this mat-
ter at rest. T have been in the Gov-
ernment service for a continuous
period of 15 years. For some time
I have been conscious of personal
considerations which indicate the
wisdom of my returning to the
private practice of the law. How-
ever, there are a few jobs to finish
around here and I propose to see
them finished. At the moment I
have no definite plan except to re-
main here for some substantial
period of time.”

Whether the Chairman will leave
before the November elections was
problematical. He has refused to
comment on reports [BROADCAST-
ING, July 17, 24] that he would
return to private practice of law
or become an executive of Muzak
Corp., now providing transeribed
service to hotels, restaurants and
other public places, but which as-
pires to establish a non-commercial
radio service to homes on a subsecrip-
tion basis. William B. Benton, pres-
ident of Muzak, vice-president of
the U. of Chicago and former head
of Benton & Bowles, one of the top
agencies in radio placements, like-
wise has declined to discuss the

reports.
Mr. Fly's statement came a day
after Drew DPearson, Blue com-

mentator, reported on July 30 in
his broadeast that Mr- Fly would
resign in November to become affi-
liated with the Benton organiza-
tion Mr. Pearson inferred the
White House was the source of his
information. In informed quarters
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it was reported Mr. Fly had sought
to submit his resignation some
weeks ago but had been advised, in
substance, by one of the President’s
closest advisers, that there was no
hurry.

Three Big Questions

Precisely what Mr. Fly meant in
asserting there are “a few jobs to
finish’” was the subject of specula-
tion. He has evinced great interest
in postwar communications and has
been a staunch advocate of a mer-
ger of external communications,
more effectively to compete with
the British and other monopolies.
His name has been linked with the
post of coordinator of communica-
tions, but it is now doubted, in view
of his own statement, that he would
remain with the Government when
he leaves the Commission. Despite
repeated conflicts with members of
Congress and officials in Govern-
ment, Mr. Fly nevertheless has been
highly regarded by President
Roosevelt and has done things sel-
dom achieved by men below cabi-
net rank.

Some months ago there were
three important projects which Mr.
Fly evidently felt should be bat-
tled to the end—the 1945 fiscal year
appropriation for the FCC, the
White-Wheeler bill (S-814) which
would have reorganized the FCC
and made the post of chairman in-
nocuous, and the House Select Com-
mittee investigation of the Com-
mission. The appropriation issue

was settled when Congress lopped
off more than two million dollars
of the FCC’s requested budget. The
White-Wheeler bill was pigeon-
holed by Chairman Wheeler (D-
Mont.) with the statement that
radio wanted no legislation. There
remains, therefore, the Lea Com-
mittee probe.

Mr. Fly’s resignation would leave
two posts on the FCC vacant—un-
less the President fills the existing
vacancy before then. Commissioner
T. A. M. Craven left July 1 to be-
come a vice-president of the lowa
Broadcasting Co., of which Gard-
ner Cowles Jr., is head. There are
a number of candidates, with the
name of Rosel H. Hyde, assistant
jreneral counsel of the FCC in
charge of broadcasting, most fre-
quently mentioned.

Probe Blocks Way

Talk has centered around eleva-
tion of C. J. Durr of Alabama to
the chairmanship. A left-wing New
Dealer, he would have strong CIO
support. He is the brother-in-law
of Associate Justice Hugo Black of
the Supreme Court. His succession
to the chairmanship would not
meet with the approval of any of
the communications fields subject
to FCC regulation.

In recent weeks there has been
talk on Capitol Hill that should
Mr. Fly vesign, the Lea Committee
would consider its work completed,
file a report and ask to be dis-
missed. On the other hand, Mr.

Fly is said to have confided that
he would never leave public office
as long as he is under fire, Should
the investigation be concluded, then
the way would be clear for his
resignation.

Chairman Lea (D-Cal.) of the
House Select Committee last month
declined to comment on persistent
talk that the investigation would
be concluded. He did say, however,
that no interim report would be
filed, despite the fact that the first
phase of the inquiry is closed.
Veteran Congressional observers
pointed out that interim reports
are customary as each phase of an
investigation is completed,

Following a surprise hearing
July 25 [BROADCASTING, July 31]
Chairman Lea said that the inves-
tigation “will be completed” and
that “we hope to finish it this ses-
sion.” Eugene L. Garey, former
Committee general counsel, had re-
peatedly told the Committee that
the investigation would t ak e
“months” to complete and Commit-
tee members have remarked that
“only the surface” had been
scratched.

Chairman Lea said last week,
just before leaving Washington for
a brief rest, that his plans are to
resume public hearings in Septem-
ber, although a definite date has
not been set. He scouted the theory
that pressure might be brought by
Administration forces to conclude
the investigation, thus giving
Chairman Fly an opportunity to
resign without being under fire.

“Qur next phase will be alleged
favortism in granting licenses,”
said Chairman Lea.

KNOW THESE FOLKS? Rare photo is of the first
CBS staff party photographed in April 1929 in the
home of Ernie Naftzer, CBS music clearance, 33 W.
67th St., New York, which was then used for studio.

Pioneer Columbians can be identified by numbers:
1—Rosellen Callahan; 2-—Frank Knight. 3—Eunice Brokenshire,
4—Mrs. Helen Husing (first wife of Ted Husing. sportscaster);
5—Mrs. Ralph Wentworth; 6—F. Channon Collinge; 7--Virginia
Gates and 8—Agnes Law, now CBS librarian.

9__Ethlyn Baird: 10—Helen McCall; 11—Harriet Hess, now CBS
supervisor of program typing; 12—Gladys Scheel (Mrs. Charles
Speer); 13—Ruth Gardner; 14—Jimmy Appell and 15—Julius F.
Seebach Jr. program director, WOR New York.

16-17—telephone operators; 18—Jimmy Whipple; 19-—Lucille
Singleton, now in charge of vocalists. auditions and record library.
CBS music division; 20—Bill Ensign, now CBS network sales;

Broadcast Advertising

21— ; 22—Mason Escher, still at CBS, technician—now in charge

of CBS technicians training course; and 23—Mary Schultz.
24—Rob Robb; 26—Julius Mattfeld, now director of CBS music

library; 26—Nelson Smith; 27—Leonard Ohl; 28—; 29—Swenson,

engineer; 30—Whitaker, engineer; 31—Bailey, engineer; 32—;
33—Paul LaPorte, CBS assistant director in network operations;
34—Ralph Wentworth; 35—Helen Nugent; and 36—Don Clark.
37—William A. Schudt Jr., now Eastern division manager,
CRBS station relations department; 38—; 39—Tom Reid; 40-—Paul
Greene; 41—; 42—Nicholas Corpulongno; 43—David Ross; 44—
Henry Burbig; 45—Ann Honeycutt; 46—Helene Mueller; 47—
Lucille Black (the Nitwits-played Mocha de Polka); 48—Brad
Browne, the Nitwits; 40—Minnie Blauman, the Nitwitts, played
Prof. Eczema Succotash; 50—Peg Young Browne, the Nitwits,
played Patience Bumpstead; 51—Chester Miller, the Nitwits, played
Lord Algernon Ashcart; 52—Georgia Backus, the Nitwits, played
Aphrodite Godiva; 53—Yolande Langworthy, Nitwits, played Tizzie
Lish; 54—Harry Swan, the Nitwits, played Prof. Musclebound.
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Cl1O Set to Invade Radio on All Sides

Complaints to Fly,
FM Stations
Are Urged

EFFORTS OF CIO to batter its
way into the nation’s political lead-
ership have taken on a pronounced
radio aspect, reflected in moves to
pressure stations into allocation of
free time, under pain of complaint
of the FCC against their license re-
newals.

This was brought forcibly into
the open last week with the show-
ering of copies of the CIO Political
Action Committee’s new Radio
Handbook throughout official Wash-
ington, wherein unions are advised
how to proceed in getting free ra-
dio time and what to do if they are
refused. It is the full-scale sequel
to the complaint filed by the United
Automobile Workers, powerful CIO
union, against WHKC Columbus,
which goes to hearing Aug. 15 be-
cause a CIO political talk was ed-
ited by the station.

Urged to File for FM

Release of the Radio Handbook
is but one phase of the CIO foray
into radio. Last week CIO News,
official mouthpiece of the union, ad-
vised member unions to file im-
mediately with the FCC applica-
tions for FM stations to be built
after the war, lest “commercial
interests sew up the field”. This
move followed abrupt dismissal of
a project by the Detroit UAW to
buy WJBK, standard outlet, for
some $700,000.

With their own FM outlets, ac-
cording to the CIO News story,
the labor groups would be able to
present freely over their own sta-
tions their views on political, na-
tional and international problems,
in keeping with the functions of
the PAC which played such a dom-
inant role in the Democratic Na-
tional Convention in Chicago last
month.

These moves, and others in the
past few months, appeared des-
tined to give rado its most vexa-
tious time clearance problem since
the birth of the art.

Release of the Handbook, copies
of which were generously distrib-
uted at the FCC, drew an imme-
diate retort from J. Harold Ryan,
NAB president, who called atten-
tion to the attack made on the
NAB Code of Ethics and urged all
broadcasters to apply the provi-
sions of the code “carefully and
faithfully”. The Handbook had been
sent to many stations, too.

License Responsibility

Mr. Ryan pointed out that the
decision as to what material is
broadcast over the air must rest
with someone. He said that Con-
gress placed this responsibility di-
rectly upon the licensee of the ra-
dio station, and that this responsi-
bility cannot be shared with any-
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one—the CI® or any other group
or individual.

It became evident that the whole
question of the NAB Code would
become a topic of discussion at the
forthcoming NAB Executives War
Conference in Chicago Aug. 28-31.
Mr. Ryan pointed out that the NAB
adopted the Code as a guide in solv-
ing the many problems that natur-
ally arise in the exercise of its re-
sponsibility. While the Code may
not be perfect, he said it was an
“honest attempt on the part of the
broadcasters to establish a sound
policy of self-regulation in the pub-
lic interest”.

“In intent and in practical ap-
plication,” he added, the Code as-
sures labor a “fair allocation of
radio time”. It is the result “of
many years of experience by the
broadcasters in meeting conflicting
demands,” he said. Pointing out
that the NAB Code Committee is
constantly giving attention to mat-
ters arising under its provisions,
Mr. Ryan said that additiens or
deletions may be made as circum-
stances seem to dictate. This, he
added, gives flexibility to the Code.

“Without the guiding hand of the
Code, chaos would result,” he as-
serted. “There is no substitute for
following its suggestions. Every
station and every statiotr manage-
ment is urged to carefully and
faithfully apply the recommenda-
tions of the NAB Code.”

Strongarm Pressure

The Radio Handbook, cleverly
written and patterned after the
most modern promotional bro-

chures, nevertheless gets down to
little short of strongarm pressure
in advising labor unions how to
cope with refusal of stations or net-

works for time. Among other
things, unions were advised to
“shout” and “make it loud” by

asking the station manager to give
his refusal and reason in writing
and to then advise the station in
writing that the refusal is “unfair”
and to send copies to Chairman
Fly of the FCC, as well as to the
Political Action Committee. Local
newspapers also should know about
it, the pamphlet advises. Other ra-
dio stations in the community
should be approached for time
“while your protest is publicized”.

Portents of CIO’s all-out plunge
into radio were evident several
months ago. The situation came
out in the open last September when
hearings were held before the FCC
on acquisition of the Blue Network
by Edward J. Noble. A complaint
was made by CIO against network
program policies. Both Chairman
Fly and Commissioner C. J. Durr
upbraided the NAB Code of Eth-
ics and station policy which pre-
cluded sale of time to labor, co-
operative or other membership or-
ganizations. )

Then came the UAW-CIO com-
plaint against WHKC which re-
sulted in designation of the whole
matter for hearing on Aug. 15 on
the union’s petition. The FCC
granted the petition after denying
an almost identical one last No-
vember in connection with WHKC’s
license renewal. CIO News, in early

June, urged its members in va-
rious cities to file protests with the
FCC against stations that won't
accept their programs. This invi-
tation is strongly reiterated in the
new Radio Handbook.

CIO Radio-Minded

Sporadic reports have been re-
ceived indicating that CIO already
has made demands on stations for
free time. One recent demand has
been made on WNEW by CIO Po-
litical Action Committee in New
York for discussion of “pending leg-
islation.” WNEW previously had
decided it would not carry political
broadcasts at any time during the
campaign. A meeting of executives
of the station, owned by Arde Bul-
ova, and its attorneys, has been
called for this week in the light of
the insisterit demands.

CIO has had competent radio ad-
vice. Eugene Cotton, former attor-
ney on the FCC staff, who for a
time handled the Commission’s
newspaper ownership inquiry, is
assistant general counsel of the
union. For the last three months,
however, he has been in the Navy.
The union has been radio-minded
for several years. A number of its
locals have purchased time over
stations for labor discussions and,
in some instances, membership cam-
paigns.

CIO News, in its article advocat-

‘ing acquisition of FM stations by

unions, held that FM costs dre low
in coutrast to standard stations.
Calling attention to the price of

(Continued on page 60)

NAB War Conference Plans Go Ahead

Rumors of Cancellation
Dispelled by Ryan;
Others Meeting

DISPELLING whispered reports
that the NAB Executives War Con-
ference scheduled for Chicago Aug.
28-31 has been cancelled, President
J. Harold Ryan last week announc-
ed that plans for the second war-
time session are in their final stages,
and predicted that the conference
would contribute constructively to
the solution of current radio prob-
lems.

Without acknowledging reports
which reached broadcasters with in-
creasing frequency that the meet-
ing had been called off because of
wartime exigencies, Mr- Ryan sim-
ply made the affirmative statement
last Thursday to his membership
that conference plans were prog-
ressing. He emphasized that the
strides in technical developments
have created problems which must
be solved to insure radio’s “con-
tinuing wartime efficiency”.

Other Conventions Held

Rumors of cancellation develop-
ed following notice to the NAB

Board by Mr. Ryan of war trans-
portation conditions and of repeat-
ed demands from the Office of De-
fense Transportation that all un-
necessary conferences or meetings
be called off or postponed indefi-
nitely. The board’s reaction, it is
understood, was about equally di-
vided, but members pointed out
that the American Newspaper Pub-
lishers Assn. trade association
counterpart of the NAB, had held
its convention in New York and
that problems of broadcasters are
as vital in the wartime economy as
those of the newspapers. Moreover
it was pointed out that last week
1200 delegates and their wives at-
tended the Lions International
convention in Chicago.

Mr. Ryan, under action of the
NAB Board some time ago, can
call off the war conference if, in his
judgment, war conditions dictate
that course. Attendance at the meet-
ing will be limited to active and
associate NAB members and a
gross attendance of not over 600
or 660 is anticipated, as against
twice that number at the last two
annual meetings. Of the anticipat-
ed gross attendance, possibly 200
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will be Chicago or contiguous area
registrants, so that those accom-
modated from distant points prob-
ably will not total more than 400.

Mr. Ryan pointed out that im-
portant Government officials, in-
cluding Army and Navy personnel,
have indicated a desire for per-
sonal consultation with the broad-
casters and will attend the confer-
ence. FCC Chairman James Law-
rence Fly already has accepted an
invitation as a principal speaker,
while other key speakers have indi-
cated their acceptance and are try-
ing to clear schedules.

“There is every indication,” Mr.
Ryan asserted, “that our confer-
ence will contribute constructively
to ironing out some of our current
industry problems and laying the
foundation for more helpful co-
ordination of radio’s part in the
war effort and in the period to fol-
low. While broadcasting has per-
formed a most important function
in both military and civilian fields
in the war period, tremendous
strides in technical development
create problems which must be re-
solved.”
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said the spider to the fly

coverage claimed by each station, and the cost per

There are many lures to buying radio time. Come
into my house, says one station, for power and coverage.
Come into my house, says another, for prestige and

popularity. Come, says another, because of my low cost.

The shrewd time buyer forgets the decoys and says,
“Let’s look at all three sales talks—power, popularity,
and cost. Let’s find a common denominator to see what

gives me most for my dollar.”

In Baltimore your answer is easy. Using Hooper, the

actual listener . . . and you come up with radio station

W-I-T-H, the successful independent, as the best buy
in this 6th largest market.

XWITH

Baltimore, Md.

Tom Tinsley, President :-: Represented Nationally by Headley-Reed




Blue Signs Opera

For Six Seasons

Texas Co. to Sponsor in 44-45
With Five-Year Option
CONTINUANCE of the Blue Net-

work’s Saturday afternoon broad- -

casts of operas from New York’s
Metropolitan Opera House for the
next six seasons, with at least the
1944-45 series sponsored by The
Texas Co., is assured by contracts
signed last week by Edward J.
Noble, chairman of the board of
the Blue Network Co.; W. S. S.
Rodgers, chairman of the board of
the Texas Co., and George A. Sloan,
president, Metropolitan Opera
Assn.

Terms of the contract between
the Blue and the Metropolitan call
for exclusive Blue broadecasts of
Met operas through the 1949-50
season. Blue-Texas Co. contract
provides for Texas Co. sponsorship
of the opera broadcasts for the com-
ing winter, with options for the
succeeding five years. Broadcasts,
starting at 2 p. m. Saturday and
continuing until the end of the
opera, will again this year feature
the “Victory Rally” intermission
presentations.

Coming season will mark the
14th year the Blue has broadcast
the operas and the fifth year they
have been aired under Texas Co.
sponsorship. Each opera will be
shortwaved abroad as well as
broadcast throughout the U. S. and
Canada. Milton Cross will continue
as announcer and commentator.
Buchanan & Co., New York, is the
Texas Co. agency.

WBTH, WSIX Transfers

Granted by Commission

CONSENT was granted by the
FCC last week to the Williamson
Broadcasting Corp., licensee of
WBTH Williamson, W. Va., for
voluntary transfer of control from
George W. Taylor, William P.
Booker and William B. Hogg to
Lewis C. Tierney and his wife,
Helen S. Tierney, through transfer
of 144 shares common stock (100%
of issued and outstanding) for
$26,000. Mr. Tierney -has been in
the coal business the last 11 years.
Transferors no longer had neces-
sary time to devote to station, ap-
plication stated.

WSIX Nashville, Tenn., at the
same time was granted consent for
voluntary assignment of its li-
cense from WSIX Ine. to a partner-
ship composed of same operators,
Jack M. Draughon and Louis R.
Draughon, doing business as WSIX
Broadcasting station. No money
was involved.

Powow on Coast

WEST COAST SOAP Co., Oak-
land, Cal. (Pow-ow cleanser),
utilizing the full seven-station
NBC-Pacific Coast chain, on Aug.
5 started sponsorship for 52 weeks
of weekly half-hour dramatic se-
ries Opportunity Theatre, Satur-
day, 11-11:30 a.m. (PWT). List
includes KPO KGW KFI KMJ
KFSD KOMO KQW. Agency is
Brisacher, Van Norden & Staff, San
Francisco.
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FISHING AND POSTWAR discussions were mixed by this trio, attend-
ing the semi-annual meeting July 20-23 of the North Central Broadcast-
ing System at the Chase Hotel, Leech Lake, Walker, Minn. Displaying
fruits of their “day’s work” are (1 to r): Carl Haverlin, Mutual station
relations director; John W. Boler, president of North Central; Ade Hulte,
Mutual western sales manager. Attending the conference also were: Mr.
and Mrs. John Cooley, Bill Baker, KLPM; M. J. Reichert, KGCU; Bert
Wick, KDLR; Lloyd Amoo, KSJB; Tony Fahy, Harvey Jewett, KABR;
Manny Marget KVOX; Harry Llnder, KWLM; E. S. Mlttendorf WLOL

Max White, KWNO; Ed

Hayek, Warner Tldemann, KATE; Ken Gor-

don, KDTH Morgan Sexton, KROS; Earl Peak, KFJB; Mr. and Mrs.
Ed Breen and daughter, Dianne, KVFD; Mr. and Mrs. Dietrich Dirks,
KTRI; Walter Huss, WIMS; Donn Clayton, Edith Iverson, B, Harland
Ohde, North Central; Paul Reed General Electriec Co., Minneapolis; E. L.
Robinson, Howard Perdleu, General Electric Co., Schenectady

Elaborate Television Relay System
Sought in Petitions by GE and IBM

JOINT APPLICATIONS for spe-
cial authority to construet a se-
ries of Class 2 experimental ultra-
high frequency radio relay units
between Washington and New
York, New York and Schenectady,
and Schenectady and other points
West with a view toward provid-
ing facilities for post war network
television, including color, and
other rapidly expanding business
services, were filed with the FCC
last week by International Busi-
ness Machines Corp., New York,
and General Electric Corp.,
Schenectady, N. Y. Similar request
was filed with the Commission in
June by AT&T [BROADCASTING,
June 26].

Multiple Service

Six bands of frequencies, each
60 mec in width, are requested in
the 1,900,000 ke to 2,300,000 ke
range. According to the IBM ap-
plication, the system would be able
to accommodate up to three tele-
vision width channels “each of
which will not only carry the full
picture detail of the present stand-
ards of the art but which also will
be technically constructed to pro-
vide for carrying color television
which may be developed in the fu-
ture. Therefore, each of these por-
tions of the relay system can ac-
commodate band widths up to 20
me.”

GE stated that the system in
addition to being able to carry si-
multaneously two television trans-
missions in each direction also
would be able to carry several fac-

simile circuits, several FM pro-
gram circuits and up to 60 business
machine circuits.

Both companies would collabo-
rate on the project, the IBM peti-
tion seeking three transmitters for
Washington and six for New York.
GE requests six for the area of
New Scotland, N. Y., and two for
Schenectady. With initial research
to be conducted on the New York-
Schenectady link, the GE commer-
cial television station WRGB is ex-
pected to figure in the experimenta-
tion.

Series of individual relay unis,
each about 30 miles apart, will bz
used between the major terminal
stations, it was stated.

Applications for IBM were filed
by J. G. Phillips, secretary-treas-
urer, with accompanying letter by
Walter S. Lemmon, general man-
ager of the radiotype division. GE
applications were signed by W. R.
G. Baker, vice-president.

Koster Manages WAAB

H. WILLIAM KOSTER, a radio
veteran of 11 years, last week was
appointed manager of W A A B
Worcester by Linus Travers, ex-
ecutive vice-president of the Yan-
kee Network. A native New Yorker,
Mr. Koster joined WPRO Provi-
dence in 1933 as head of the ac-
counting department and subse-
quently worked in announcing, pro-
duction, office management and
programming. In April 1944 he be-
came production manager of KWK
St. Louis, which post he left for
the WAAB assignment.

BROADCASTING o

AAAA Timebuyers
Seek Rate Details

Would Have Cards Show
What Ads Are Unacceptable

RATE CARDS were the topic of
discussion at a luncheon of the
timebuyers committee of the Amer-
ican Assn. of Advertising Agen-
cies and the NAB sales managers
executive committee, held in New
York last Thursday

Timebuyers group disclaimed
any desire to preseribe rate
charges or tims classifications, but
expressed a strong desire for de-
tailed information on all rates and
a detailed ealculation of each rate,
preferably on a standard basis
for all stations. Timebuyers also
asked that the card show the rate
actually earned; that it include
any special provisions for time of
commericals or any deviations
from the NAB code time limita-
tions; that talent charges for news
programs be shown; that the card
list types of advertising not ac-
ceptable to the station; that it also
show the number of words per-
mitted for live announcements and
the number of seconds for tran-
scribed announcements. They also
asked that foreign language sta-
tions include on their rate cards
the time and language of specific
periods and programs.

Rate Card Study

Discussion ended with the sug-
gestion that a study of rate cards
be undertaken to see how closely
the cards of the country’s com-
mercial stations agree at present
and what changes should be made

that will most effectively meet the

desires of the timebuyers. Agency
timebuyers attending the luncheon
included Linnea Nelson, J. Wal-
ter Thompson Co., Helen Wilbur,
Dougherty, Clifford & Shenfield,
Carlos Franco, Young & Rubicam,
Frank Kemp, Compton Adv., and
Robert Jackson, assistant secre-
tary, AAAA.

Sales managers executive com-
mittee in the morning reviewed
the plans for their part of the
NAB War Conference. Committee
members in attendance included
Dietrich Dirks, KTRI Sioux City,
Ia., chairman; Sam H. Bennett,
KMBC Kansas City; Arthur Hull
Hayes, WABC New York; Walter
Johnson, WTIC Hartford; James
V. McConnell, NBC, New York;
John M. Qutler Jr., WSB Atlanta;
John E. Surrick, WFIL Phlladel-
phia; Lewis Avery, NAB, commit-
tee secretary.

Continental Places

CONTINENTAL Baking Co., New
York, is the first advertlser to sign
for partlcxpaﬁlons in Cook 'n Corn,
starring Phil Cook, to be broadcast
Monday through Saturday, 8:15 to
8:30 am. on WABC New York
starting Aug. 14. Continental will
sponsor participations on the Tues-
day, Thursday and Saturday pro-
gram for Wonder Bread. Ted Bates
Inc., New York handles the account.

Broadcast Advertising



Read and judge for yourself!

“Our client will not expand his campaign this
fall. But in spite of this we were able to get an
OK for WWV A.

“We will want something for September and
you might take it up with the station because
their judgment is pretty sound. Let us know

what they can offer.”

So wrote an advertising agency to
John Blair & Co., our national rep-

resentatives. The italics are ours.

50,000
WATTS

'S A FORT INDUSTHEY ST/
YOI CAN BANK ON IT

A

BROADCASTING o Broadcast Advertising August 7, 1944 o Page 15



Allocation Conference Opens Friday

Two-Day Session Called
By Dept. of State

To Draw 500

POSTWAR spectrum allocation—
knottiest of the technical problems
confronting all radio services—
will get its first formal airing this
week at the general conference
called by the Dept. of State to con-
sider frequency allocation pro-

posals already drawn, along with -

other preparations for the expected
postwar world telecommunications
conferences. The session, probably
to draw an attendance of over 500
communications executives, engi-
neers and observers, is called for
Aug. 11-12, at 10 a.m., at the In-
terdepartment Auditorium, Wash-
ington [BROADCASTING, July 24].
Of greatest interest to broadcast-
ers will be allocation problems
dealing with new high frequency
services, such as FM and televi-
sion. Main point of consideration
will be the report of the Interde-
partment Radio Advisory Commit-
tee, made up of radio representa-
tives of Governmental agencies.
This and other reports will be used
as a basis of discussion between
Government and industry, and it
was emphasized that no definite
conclusions had been reached.
Sessions Open to All

In addition to preparations for
an anticipated world telecommuni-
cations conference, the preliminary
meeting also will consider proposals
for the Inter-American Radio Con-
ference tentatively scheduled to be
held at Rio de Janeiro early next
year. The State Dept., under whose
auspices the sessions will be held,
has invited the entire roster of the
Radio Technical Planning Board
and its committees to attend. The
invitation however, also is extend-
ed to executives or observers in ra-
dio, whether or not on RTPB com-
mittees. Formal invitations are not
necessary, it was stated.

The conference will be opened by
Francis Colt DeWolf, chief of the
State Department’s Telecommuni-
cations Division. Dr. J. H. Dellin-
ger, chief of the Radio Division,
Bureau of Standards, and chair-
man of the State Department’s
technical subcommittee in charge
of the conference, will preside.
Plans have been directed by Adolf
A. Berle Jr., Assistant Secretary
of State in charge of communica-
tions, Mr. DeWolf, and Harvey B.
Otterman, assistant chief of the
Telecommunications Division.

It is expected that the interna-
tional conferences on communica-
tions, notably with regard to radio,
will be held within six months or a
year, while others will come im-
mediately following the war. The
Department has ecirculated docu-
ments about which the Aug. 11-12
meetings will principally revolve,
including the IRAC report, a pro-
posed complete revision of the Mad-
rid Conference in 1932, and a revi-
sion of the International General
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Radio Regulations adopted in Cairo
in 1938. These documents are “re-
stricted” and are not available for
publication at this time.

Greatest interest centers around
the IRAC proposals, still in the re-
stricted category. The purpose of
the IRAC plan, it is generally
known, was to devise high fre-
quency allocations which would
provide for new developments
which have been created by mili-
tary requirements, covering radio,
radar and other electronic innova-
tions. Throughout the preliminary
conversations it has been empha-
sized that aviation needs should be
given primary consideration, along
with other safety of life services.
Anticipated world-wide develop-
ment of air transportation is ex-
pected to entail allocation of con-
siderably increased space for avia-
tion below 200 megacycles.

Considerable interest has been
manifested in.the spectrum posi-
tions to be occupied by FM and
television, with both services seek-
ing the lower portion of the ultra-
high frequency band. While pre-

ponderant Government opinion ap- '

peared to be for moving television
into the higher bands, where there
would be greater room for develop-
ment, certain industry groups con-
tend this would retard introduc-
tion of the visual art.

FM broadcasters likewise are

seeking more space in the lower
portion of the band. Certain tech-
nical committees already have
recommended reduction in the FM
channel width from 200 to 100 ke
in order to provide a greater num-
ber of channels. The domestic allo-
cations will be decided by the FCC,
taking into account the recommen-
dations of RTPB and the results
of the preparatory deliberations.
At the State Dept. it was said
that the documents to be consid-
ered at this week’s sessions do not
have the full approval of all United
States Government agencies con-
cerned, but represent an effort to-
ward the clarification of thinking
within the Government. It is the
hope of the Department, it was
said, that not only these proposals,
but proposals submitted by mem-
bers of the industry and by the
United States Government agen-
cies may be submitted, looking to-
ward “the most complete collabo-
ration between Government and in-

dustry and toward the interna-
tional conferences which are
visualized.”

Following the initial conference,
about a half-dozen subcommittees
will be named to take up special-
ized study of the major subjects of
preparation for the world confer-
ences. A Government official will be
named as temporary chairman of
each committee.

Siling Leaves FCC
Willoughby Heads

RESIGNATION OF Philip F. Sil-
ing as sssistant chief engineer of
the FCC in charge of broadecasting
to become engineer in charge of
the RCA Fre-
quency Bureau,
was announced
last Friday by
the FCC. Simul-
taneously, the
Commission © an-
nounced the ap-
pointment of John
A Willoughby, as-

. sistant chief,
Mr. Siling broadcast divi-
sion, as acting

chief, succeeding Mr. Siling.

Mr. Willoughby, a veteran in
FCC service, has been with the
Commission since its formation in
1934. Prior to that, he was with the
Federal Radio Commission.

A graduate of Clements College
in South Carolina, Mr. Willoughby
did radio engineering work with the
Army Air Corps in 1922-24, and
was with the Naval Research Lab.
from 1924 until 1927. He was with
the Mantle Lamp Co. from 1928 un-
til 1930, when he joined the Radio
Commission as an engineer. He is
51 and was born in Florence, S. C.

The Commission, in announcing
the changes, expressed its apprecia-
tion of Mr. Siling’s services during
the last nine years and stated that
his “loyalty, hard work, efficiency

to Take RCA Post;

Broadcast Division

and ability to get things done”
would be ‘“sorely missed”.

Mr. Siling already has relin-
quished his broadeast functions but
his formal resignation is not ex-
pected to take effect until later this
monh. He succeeds Dr. C. B. Jolliffe,
former FCC chief engineer, as head
of the RCA Frequency Bureau. Dr.
Jolliffe will devote full time to his
duties as chief engineer of the RCA
Victor Division in Camden, relin-
quishing the Frequency Bureau
post which he has held since he left
the FCC in 1935.

Mr. Siling was chief of the In-
ternational Division of the FCC
prior to his appointment as acting
assistant chief engineer last Feb-
ruary. At that time he succeeded
George P. Adair, who was elevated
to chief engineer. The appointment
was for the war’s duration, since
Lt. Comdr. Gerald C. Gross of the
Navy is on leave as assistant chief
engineer in charge of broadcasting.

Mr. Siling, 47, was with I & T
from 1929 to 1933 in various en-
gineering and executive capaci-
ties. He was assistant deputy ad-
ministrator with the International
Recovery Administration, 1933-
1935. In 1935 he joined the FCC
as telephone engineer and in 1937
was made assistant chief of the In-
ternational Division, becoming its
chief in 1941.

Honest Promotion

For Video Urged

Television Seminar Addressed
By Franco and Winner

THE NECESSITY for honest, sin-
cere and informative advertising
and publicity about television if
the public is to be firmly and per-
manently sold on this new medium
of entertainment and education
was stressed by both Carlos Fran-
co, manager of the station relations
department of Young & Rubicam,
and' Lewis Winner, editor of Com-
munications, in their talks before
last week’s television seminar of the
Radio Executives Club of New
York.

Decrying current published state-
ments which imply “a proximity of
television, an availability and a
quality of service which are a long,
long way from reality,” Mr. Franco
urged complete candor from the
very start as the best service to the
long range interests of the whole
industry. “That would at least be
novel; it would be pleasant; it
would pretty certainly base the ef-
fort of the industry on a sound
business principle,” he said.

Public Demands Best

To create a reasonable, popular
desire for television, the industry
must assure the public, Mr. Franco
continued, that it can attain and
maintain fine picture quality and
that in addition to this continuity
of picture excellence there will be
a variety of editorial pattern that
will make television more desirable
than other attractions. When sets
are available for demonstration,
the television stations must do
their part to make the real picture-
product on the demonstration
screen so wonderful that purchase
is almost irresistable.”

Stressing the scientific com-

plexity of television as compared
with sound broadcasting, Mr. Win-
ner said that the early days of ra-
dio, when the newspapers published
diagrams enabling anyone handy
with tools to build his own receiver
and so helped to create an audience
for programs, will not be dupli-
cated in television unless receivers
can be simplified far below their
present complexity. Radic service
men will need extensive training to
enable them to keep television sets
in operation, he said, adding that
the dealers and their salesmen and
even to some degree, the purchasers
of video receivers will have to be
educated in the elements of televi-
sion electronics. This is necessary,
he explained, because the eye is a
more sensitive organ than the ear
and a small fraction of the distor-
tion in sound that is accepted with-
out complaint from a cheap radio
receiver would be intolerable in a
television picture.
SERIES of weekly five-minute video
programs based on surveys conduected
by the Gallup Poll and Fortune maga-
zine will be produced by the Television
Workshop on WABD, the DuMont
station in New York, starting in Sep-
tember.
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Radio Stations of America . . .
Jor lending us your listeners!

Yes, War-time Washington is crowded to capacity with
folks from every city and state. They are here, many of them with their
families, helping to hasten the day of victory. Their radio listening has
been catered to by many fine stations of America.

NOW . .. they are listening to WINX. It’s the kind of
“‘hometown station’’ they like. It breathes the air of individuality . . .

of originality . . . with its Symphony Hours, its Music Hall, its emphasis
on NEWS, MUSIC and SPORTS.

When this great struggle is over--and the normal way of
life returns--many of these listeners will return home. We hope that
during this interim we can contribute to their listening pleasure.

On WINX they will hear many familiar names such as . .. SUPERSUDS . .. GRUEN

... LIFEBUOY . .. VENIDA . .. KELLOGG . . . STANBACK . . .

TABASCO SAUCE ... SATURDAY EVENING POST ... TRUE STORY
...CLICQUOT...WRIGLEY ... and many others.
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Washington 1, D. C. 4

National Representative: FORJOE & CO. « New York « Philadelphia - Chicago
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156 Million Gross
Reported By RCA

Net After Taxes Is Less Than
‘414 Million, Drop of 8%

CONCOLIDATED income state-
ment for RCA and its subsidiaries
for the first six months of 1944,
issued last week by Lt. Gen. J. G.
Harbord, board chairman, shows
a total gross income of $156,166,-
006, a 10.8% increase over the
gross of $141,001,366 for the same
period of 1943.

RCA net, after provision for
taxes and charges, was $4,440,-
214, a decrease of 9.7% from the
net of $4,918,794 for the first half
of 1943. After payment of pre-
ferred dividerds, earnings applica-
ble to commion stock were 20.6
cents per share, compared with
23.9 cents in the like period last
year.

Second quarter figures, also
showr: in the statement, show gross
income of $77,367,198, up 4.9%
from the gross of $73,717,401 for
the three months ending June 30
in 1943. Net for the quarter was
$2,038,980, a 2.26» decrease in com-
parison with the net of $2,323,883
for the April-June period of 1943.
Earnings applicable to common
stock were 9 cents this year, as
compared with 11 cents last year.

Both CBS, Blue Carry

‘Blondie’ for Colgate

STARTING Aug. 13, Colgate-
Palmolive-Peet Co., Jersey City,
will have the Blondie Super Suds
program on both Blue and CBS.
Blue program is due to be dropped
in mid-October, when the 13-week
contract expires, and CBS starts
the show next week. Two different
episodes will be presented weekly
on the networks. Broadcast is now
heard Fridays, 7-7:30 p. m. on the
Blue and will be heard Sundays,
8-8:30 p. m. on CBS.

The Blue series started July 21,
after Camel ¢ garettes (R.J. Reyn-
olds Tobacco ) dropped the pro-
gram [BROADCASTING, July 17]
Blondie, which will use the same
cast on both networks, is produced
By Don Bernard, with scripts by
Johnny Greene. William Esty &
Co., New York, is agency handling
the account. Spot was formerly
held by the Goodyear Tire & Rub-
ber Co., Akron, for Star and the
Story.

Decca Net Up
DECCA RECORDS Inc, New
York, has reported a consolidated
unaudited net profit of $504,620
for the six months ending June 30
after provision of $613,141 for
taxes. This is equal to $1.30 per
share and compares with net profit
of $428,348, equal to $1.10 per
share, for the corresponding period
of 1943.

On Telecine

BASED on fairy tales, series of 30
minute television shows titled Tele-
Tales, on Telecine film, will be pro-
duced by DPatrick Michael Cunnings
Television Productions, Hollywood.
starting Aug. 11. Forty subjects will
comprise the series, with Marcia Drake
assigned producer,-
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Treasury WFD Information
Service Headed by Molohon

New Unit to Aid Stations, Networks, Agencies
In War Bond Programming and Planning

INFORMATION Service of the
Treasury War Finance Division,
designed to offer all-around assist-
ance to broadcasters and one of the
new projects to be formed in con-
junction with the policy expansion
program of Thomas H. Lane, WFD
director of radio press and adver-
tising, has been placed under the
supervision of Barney Molohon,
former commercial broadcaster, it
was announced last week by Rob-
ert J. Smith, chief of the WFD ra-
dio section.

Mr. Molohon, who joined Treas-
ury just before the Fifth Loan, was
formerly chief of the radio unit of
the War Food Administration. He
also set up and directed the radio
and motion picture unit for the Of-
fice of Defense Health & Welfare
Seryices and organized the radio
unit for the Army Quartermaster
Corps. Before going to Washing-
ton he had spent eight years in
commercial radio in the East, as
New York manager for Viking Ra-
dio Corp., and on the West Coast,
where he handled radio publicity,
wrote the transcribed series Re-
porter of Odd Facts and such other
features as The Plainsman,Spot-
light on Sports, Rackets Expose.

T/Sgt. Norman H. Agathon, on
loan from Lt. Gen. Ben 8. Lear,
Commanding General, Army
Ground Forces, will assist Mr.
Molohon as chief of a radio news
bureau for the unit which will co-
operate with OWI in the same man-
ner as all other WFD projects. Be-
fore enter.ng the service Sgt. Aga-
thon was with the Washington Bu-
reau of Trans-Radio Press and had
experience prior to that with INS
and AP.

Shirley Burke, who before join-
ing Treasury had worked under
William S. Rainey, former NBC
production chief, has been appoint-
ed to head the New York office of

the Information Service, with
headquarters at 509 Madison Ave.
War Finance also plans to appoint
a practical broadcaster to head
station relations.

“Our object”, Mr. Molohon said,
“ijs to put real sales tools in the
hands of broadcasters who are just
as interested as we are in selling
War Bonds. War Finance, through
this unit, places its nationwide and
key-positioned facilities at the dis-
posal of the industry, in an overall
information and service capacity.”

Functions of the unit are to:
(1) initiate and develop publicity
and promotion, particularly upon
request; (2) obtain answers to all
questions relating to Government
agencies, etc.,, especially where
they tie in with Bonds; (3) ar-
range for speakers such as war
veterans from all branches of the
service, civie figures and famous
personalities, in addition to setting
appearances for such (example
cited was case of a local hero just
returned from overseas—WFD
would be able to arrange far an
exclusive War Bond interview on
the hometown station should it be
desired) ; (4) assist writers, pro-
ducers and directors by supplying
any exclusive or special data or
suggestions; (5) offer other sup-
port of any nature as requested by
individual stations, networks, agen-
cies or advertisers in planning
War Bond activities and promo-
tion.

The unit also is preparing a
breakdown of various types of pro-
grams—news, drama, comedy,
music, farm service, religious,
variety, women's features, sports
and others—in order to channel
services for these groups in addi-
tion to suggestive material to be
prepared by Treasury. Informal
advisory committee for each group
is being named.

SIGNING SATURDAY SHOW warranted a luncheon get-together of
agency and net executives at Chicago’s Merchants & Manufacturers Club,
when Jaques Mfg. Co., Chicago, makers of KC Baking Powder, contract-
ed sponsorship of the new Saturday morning variety show KC Jamboree
on NBC. Left to right: Jack W. Shaw, account executive, Leo Burnett Co.,
agency handling show; John McCormick, NBC account executive; Wil-

lard Jaques, vice-president, Jaques Mfg. Co.; P. C

McCluer, sales

manager, NBC central division; J. L. Trojan, general sales manager,

Jaques;

Jules Herbuveaux, program manager, NBC central division;
Frederic B. Slayton, advertising manager, Jaques; F. W.

Ferrin, vice-

president, Leo Burnett. Program, started Aug. 5, features Curley Bradley.
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CBS Gross First
Half Is 42 Million

Net Earnings of 214 Million
Are 49, Ahove 1943 Figure

CBS and its subsidiaries showed a
gross income of $42,627,666 for the
first half of 1944, up 20.8% from
the gross of $36,288,316 for the
comparable period of 1943, accord-
ing to a consolidated income state-
ment issued last week by Frank XK.
White, vice-president and treas-
urer.
Operations Costs Up

Increases in diseounts, operating
expenses and tax provisions, how-
ever, give the network a net in-
come for the 26-week period of
$2,295,865, only 4.1% above the net
of $2,204,499 for the same period
of last year. Earnings for the first
half of 1944 equal $1.34 per share,
compared to earnings of $1.28 per
share for the first half of 1943.

Statement was issued following
a CBS board meeting at which the
directors declared a cash dividend
of 40 cents a share, payable Sept.
1 to stockholders of record Aug. 18.

WAIR, KASA ASK
SHIFT- OF CONTROL

APPLICATION was filed with the
FCC last week for assignment of
license of KASA Elk City, Okla.,
from E. M. Woody, sole owner, to
the Southwest Broadcasting Co., a
new company, for $11,250. Mr.
Woody, who also is engaged in lo-
cal business, no longer is- able to
devote necessary time to the sta-
tion according to the application,
and his son, who has been wounded
in service in the South Pacific, will
be unable to assume part of the
responsibilities.

A quarter interest in Southwest
Broadcasting is held by Lonnie J.
Preston, president and director,
who formerly was manager of
KGKL San Angelo, Tex., assistant
manager of KABC San Antonio,
commercial manager of KPLT
Paris, Tex., and now is representa-
tive of KGNC Amarillo, Tex. Hoyt
Houck, vice-president and director,
holds 50% interest. Walter G. Rus-
sell is secretary and director and
holds remaining interest.

Voluntary assignment of license
of WAIR Winston-Salem, C.
was requested last week from C. G.
Hill, George D. Walker and his
wife, Susan H. Walker, to Mr. Hill
and Mr. Walker doing business as
WAIR Broadcasting Co. Mrs.
Walker transfers her one-third in-
terest to her husband as a gift. No
money was involved.

WHYN Buys Mt. Tom

MOUNT TOM, historic Connecti-
cut Valley landmark, 1200 feet
above sea level, has been bought
by the Hampden-Hampshire Corp.,
operators of WHYN Holyoke,
Mass., for future development of
FM and television, it was announced
last week. WHYN acquired what
was described as a choice location
for radio from the Holyoke Street
Railway Co., which sold about half
of the 577 acres, formerly owned
by the Mt. Tom Railroad Co.
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! d LUX RADIO THEATRE
ISt PLAGE l m:)n WRYVA is 179, above the

RICHHORY 2t el oo

Hooperatings are swell! We are glad thai the radio
industry has such a splendid service. Advertisers
are glad, too, that WRVA changes the radio picture
in Richmond because WRVA improves the Hooper-
ating® (Hooper Survey, October 1943 - - February
1944). WRVA is “Virginia’s Premier Radio Sta-

tion”’, serving the Old Dominion from Richmond.
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2“" P LAGE l anWRVA is 92.69, above t(l):a

T Rt

!

Richmond and Norfolk,Va.
Represented by Raymer

20,000
WATTS

Night and
Day

August 7, 1944 o Page 19



Dominant

IN SAN ANTONIO

WOALU’s commanding position in the San Antonio market is shown on the chart
below. Percentages are from the C. E. Hooper survey - Spring, 1944.

ALL
OTHERS
20.9%

ALL CBS
10.6%

ALL BLUE
MBS and
BLUE-MBS
29.6%

MORNING

ALL
OTHERS
13.1%

ALL CBS
6.7%

ALL BLUE
MBS and
BLUE-MBS
16.4%

AFTERNOON

ALL
OTHERS
9.1%

ALL CBS
24.8%

ALL BLUE
MBS and
BLUE-MBS

13.8%

3

NIGHT

{

For WOAUI’s dominance of the urban field (nine cities in the station’s primary .
area) be sure to see next week’s issue of Broadcasting. This second chart adds to

the picture of why WOALI sells more merchandise to more people in Central

and South Texas than any other station - at a lower cost per sale!

50,000 WATTS
CLEAR CHANNEL
NBC AFFILIATE
MEMBER TQN

OAl

Represented Nationally by
EDWARD PETRY & COMPANY

ERFUL ADVERTISING

INFLUENCE

OF THE

SOUTHWEST

Dreier Predicts

AT THE SAME time that
the German radio was broad-
casting news of the frustrated
attempt on Adolf Hitler’s
life, the NBC mail room was
sending out “NBC News Fea-
tures”, containing a predic-
tion by Alex Dreier, NBC
Chicago commentator, that
“the assassination of Hitler
before the end of 1944 is en-
visioned”. Dreier, frequently
asked for his quota of “com-
mentators’ predictions”, re-
cently rang the bell with his
guess that Russia would rent
air bases to the Allies for
shuttle-bombing operations
against German objectives.

NBC Coast News Office
Expands for Pacific War

ANTICIPATING increased activ-
ity in the Pacific war theatre, NBC
completed plans to augment its
Pacific Coast facilities and person-
nel as news headquarters for this
area, according to William F.
Brooks, network manager of news
and special events. Currently on
the West Coast to outline schedule
for a 24-hour-a-day coverage of
the Pacific war, he conferred with
Sidney N. Strotz, western division
vice-president; Joseph A. Alvin,
news and special events director,
in Hollywood. Similar sessions were
held with John Elwood, manager
of KPO San Francisco, and Wally
Roe of RCA Communications in
early August.

Mr. Brooks revealed that Francis
McCall, New York operations man-
ager of news department, now in
London where he handled D-Day
operations for NBC, probably will
come west in the near future to get
the new plan underway. “We have
increased our Honolulu staff,” Mr.
Brooks stated, “sending John
Cooper from our international divi-
sion in New York, and Robert Mec-
Cormick from Washington, to aug-
ment the staff of KGU newsmen
already covering the war from that
base.” He further pointed out that
NBC planned to improve war cov-
erage by tape and wire recorders in
Pacific advance bases where there
is no point-to-point transmission.

Fibber McGee Renews

UPON SIGNING of a new radio
contract that might carry over
into television, Jim Jordan, the Fib-
ber of NBC’s Fibber McGee &
Molly, stated last week in Chicago
that he and his wife were actively
interested and were making plans
to train themselves for television.
They are interested, Jordan men-
tioned in further motion picture
work as a good preparatory school
for the problems of television. New
contract, placed by Needham, Lewis
& Brorby, Chicago, is for four
years and was signed a full year
in advance of the termination date
listed on the old contract.

AI. TURNER. freelance publicity
agent and for six years editor of Nite
Life, Chicago, has been appointed di-
rector of publicity and advertising of
the Stevens Hotel, Chicago, replacing
Fred Joyce, now with 20th Century-
Fox Film Corp. as (‘hieago field vep-
resentative.
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b Is your Pacific Coast
b Radw Coverage i
| ONLY “HALF THERE”? |

IF THE NETWORK you’re using on the Pacific Coast isn’t
Don Lee, your coverage—like poor Philbert—is only “half
there.” For half of the retail sales on the Pacific Coast are
made outside the counties in which Los Angeles, San Fran-
cisco, Oakland, Portland and Seattle are located—and only
Don Lee completely covers this “outside™ half.

How so? Markets in the“outside” area are surrounded by
mountains, and long range broadcasting doesn’t work. But

local broadeasting does. And that’s where Don Lee comes

The Nation’s Greatest Regional Network

in...with 36 local stations within these mountain-blockaded
markets. Largest coincidental survey made on the Pacific
Coast (C. E. Hooper—276,019 calls) gives Don Lee 6o to
1009, of the listeners in many of these “outside’ markets.

Here are examples of Don Lee’s superior coverage of the
tuside half: The April Hooper rating for Jack Benny was
higher on Don Lee than on Network A—and since chang-
ing to Don Lee from Network B, Point Sublime has a much
higher Hooper rating.

When you buy network radio on the Pacific Coast, be

sure your coverage is “‘all there.” Buy Don Lee!

/ é[«?;{ THOMAS S. LEE, President

LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr.

D ()N L'E E 5515 MELROSE AVE,HOLLYWOOD 38,CAL.
. : Represented Nationally by John Blair & Co.




Fulltime Paid Head of CBC Is Urged

Law Revision Included
In Commons Group
{ Recommendations

By JAMES MONTAGNES

RECOMMENDATION for a full-
time paid chairman of the Cana-
dian Broadcasting Corp., the wide
range of CBC operations and the
advisability of investigating the
affairs of private stations were
highlighted in the report of the
House of Commons Committee on
Radio Broadcasting, which was
tabled in Parliament at Ottawa on
July 27.

Commenting on the presentation
made before the Committee by the
Canadian Assn. of Broadcasters
[BROADCASTING, May 1], in which
the CAB asked for a privately-
owned net and judiciary board, the
report stated that the CAB “have
evidently forgotten that private
broadcasting stations have no vest-
ed interest in the radio frequen-
cies they are allowed to use. We
believe that the regulations with
reference to control over the pri-
vately-owned stations have been
exercised with fairness, and we
recommend a continuation of that
policy.

Present System Approved

“The CAB appear to be fearful of
the future and to wish to safeguard
their position, and suggest the mat-
ter of supervision and regulation
be committed to an impartial
body.” (The Government-owned
CBC is the regulatory body.)

The Committee pointed out “that
ever since 1928 every parliament,
every political party, every parlia-
‘mentary committee inquiring into
the question has been in favour of
a system sgimilar to the one we now
have. Your Committee are of the
opinion that nothing would be
gained for the public by having
an overall controlling commission,
although the Board of Governors
(of the CBC) might be specially
charged with the duty of making it
clear to all concerned that they
are prepared to encourage co-
operation and concerted action in
the national interest following for-
mal hearings of private broad-
casters.

“Your Committee discussed .the
advisability or necessity of broad-
ening the terms of reference for fu-
ture Committees on radio broad-
casting so that the affairs of the
private broadcasters might be in-
vestigated as well as those of the
CBC,” the statement continued.

As regards the CBC, the Com-
mittee recommended that the Ca-
nadian Broadcasting Act of 1936
be amended to allow for the estab-
lishment of a salaried chairman
of the board of governors. In reach-
ing this conclusion the Committee
pointed out that there “has been
a great expansion of the service
of the CBC since its inception (in
1936). The activities of the chief
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executive of the CBC (currently
acting General Manager Dr. Au-
gustin Frigon) embrace two fields
which are very wide apart. . . .
One function calls for imagination,
a broad culture, a comprehensive
understanding of our national
problems, and an enthusiastic faith
in the future of our country.
Whilst for the other, business ex-
perience, administrative ability,
and a positive mind are required.”
Frigon May Be Named

The salaried chairman of the
board of governors would be in
charge of policy, the general man-
ager responsible for administra-
tion. “Each would have his own
definite field of action and their re-
spective functions should not in-
volve any conflict. The authority of
the chairman must be predomi-
nant,” the report stated. The CBC
board of governors was urged to
submit a recommendation 'so that
the position of general manager
(unfilled since the resignation of
Dr. S. J. Thompson last November)
be filled as soon as possible.

While no names were recom-
mended for a salaried chairman or
general manager, the report em-
phasized the ‘job done by Dr. A.
Frigon in his capacity as acting
general manager. Opinion in Cana-
dian radio circles is that Dr. Frigon
likely will be appointed general
manager with Ernie Bushnell, chief
program supervisor, as assistant.

B. K. Sandwell, recently ap-
pointed to the CBC board of gov-
ernors, a former university profes-
sor and for the past decade editor
of the influential weekly Toronto
Saturday Night, has been mooted
as the most likely choice of the
Government for the post of full-
time chairman of the CBC Board.
Recently  appointed chairman,
Howard B. Chase, Montreal, pres-
ident of the Canadian Brotherhood

(Continued on page 50)

HOWARD B. CHASE, Montreal,
chairman of the Board of Govern-
ors of the Canadian Broadcasting
Corp., is president of the Canadian
Brotherhood of Locomotive Engi-
neers. He was first appointed to
the CBS Board of Governors as a
labor representative in March 1943,
succeeding Rene Morin, Montreal,
chairman since March 1940. Mr.
Chase began railroading: in North
Dakota at the age of 18 with the
Northern Pacific Railway, went to
Canada in 1907 with the Canadian
Northern Railway, and still holds
seniority as an engineer with the
Canadian National Railways. He
was a government advisor to the
international labor conference at
Geneva in 1938, was a director-
general of the Department of
Munitions and Supply, Ottawa,
from 1939 to September 1941, and
for a year acted as government
controller of National Steel Car
Corp., Hamilton, Ont.

DOUGLAS SAUNDERS, former di-
rector of the J. Walter Thompson Co.
London office and now liaison officer
to the British Embassy in Washing-
ton, has been promoted to lieutenant
colonel.

CWAB ADVANCE

REGISTRATION

FOLLOWING is the advance reg-
istration for the Canadian West-
ern Assn. of Broadcasters annual
meeting at Banff, Alta.,, Monday
and Tuesday (Aug ’7-8)

Miss D. Atkinson, CFRN Edmonton
Dave Atkinson, Northern Elee. Co., Mon-
treal; W. Backhouse, CKY Winnipeg:
Glenn Bannerman, Canadian Assn. of
Broadeasters, Toronto; C. Berry, CFGP
Grande Prairie; W, Botterill, CJOC
Lethbridge; J. W. Browne, Browne
Jr., CKOV Kelowna; Mr. and Mrs. C.
Buchanan, CHAB_ Moose Jaw; Mr. and
Mrs. B. Cairns, CFAC Calgary; H. Car-

son, All-Canada Radio Facilities, Cal-
gary;

Mr. and Mrs. George Chandler, CJOR
Vancouver; V, M, Chesnut, CJVI Vie-

toria; K. G. Chisholm, RCA Victor Co..
Toronto; B. A. Choppen, Canadian Gen-

eral E]ectnc Co., Calgary; Ian Clark,
CFJC K W. Cr CKOC
Hamilton; H. Crittenden, CKCK Regina:

G. Cummings, CFGP Grande Prairie;
Walter Dales, CJAT Trail; W. Dippie.
Radio Representatives Ltd., Montreal:

M. J. Duggan, C. B, Edwards, Press
News Ltd.,, Toronto; F. H. Elphicke,
CKWX YVancouver; J R. Finlay, CBC

Toronto; H, E. Foster,
Agey.,  Toronto; V. . M. Fouracre.
Northern Elec Co., Vancouver; R.
Friedham, NBC Recording, New York:

Harry E. Foster

" Winnipeg;

Dr A. Frigon, CBC, Ottawa; G. Gae
CKRC Winnipeg; L. Garside, CIGX York-

ton; Capt. Paul Hammond, U. S. Army.
Edmonton: L. Hawkins, Canndmn Mar-
coni Co., Vancouver; Gordon Henry,

CJCA Edmonton; G. Herbert, All-Canada
Radio Facilities Ltd., Toronto; Sgt. Her-
nan, U. S. Army, Edmonton;

C. Jennings, Toronto; C. Lang-
lois, Lang-Worth Programs, New York:
H. G. Love, CFCN Calgary; D. MacKay,
CJCJ Calgary; K. MacKinnon, CBC,
Montreal; F. Mal FRN Ed
ton; J. McGillvra, J. H. McGillvra, New

ork; Mr., and Mrs, E. H. McGuire,
CFCN Calgary; H. McMahon, CJCA Ed-
monton; L. Moffatt, CKBI Prince Albert:
Chester Moffatt, Edmonton;

. Moseley, British UP, Montreal; A.
A. Murphy, CFQC Saskatoon; J, D. Peart,
Northern Elee. Co., Winnipeg: Mr. and
Mrs, J, Pilling, CHWK Chilliwack; G.
B. Quinney, CFAR Flin Flon: J. Rad-
ford, CBC, Toronto; G. R. A, Rice, CFRN
Edmonton; L. Rogers, British UP, To-
ronto; F. R. Shaw, CFAC Calgary: Mr.
and Mrs. J. Slater, Radio Representa-
tives Ltd., Toronto;

Souch, Canadian Marconi Co..

William Speers, CKRM Re-
gina; H. N. Stovm, Stovin & Wright.
Toronto; H, Walker, CBC, Winnipeg:
w. Watson, CJOC Lethbndge Mr. and
M Weed, Weed & Co., New York ;

Whlte. CFJC Kamloops; R. H. Wright,
CFPA Port Alberni.

Western Canadians
Talk Sales, Shows

Havana Treaty Also Subject
Of 2-Day WAB Conference

SALES and program problems
highlight the convention agenda
of the Western Assn. of Broadecast-
ers at Banff Monday and Tuesday
this week (Aug. 7 and 8).
Following the report of President
G. R. A, Rice, CFRN Edmonton,
at the opening session on Monday
morning, Keith MacKinnon, chief
of Canadian Broadcasting Corp.
transmission and development -de-
partment, Montreal, was to deal
with an analysis of the Havana

‘Treaty as it affects Canadian sta-

tions. His talk was considered
timely in view of the CBC’s re-
cent ruling that 34 Canadian sta-
tions can now go to 5 kw under
Havana Treaty rulings.

Closed Meeting

A closed meeting for WAB mem-
bers was scheduled for Monday aft-
ernoon, at which Glen Bannerman,
president and general manager of
the Canadian Assn. of Broadcast-
ers, Toronto, planned to review
CAB activities since the CAB con-
vention at Quebec in February.
Guest speaker at the Monday eve-
ning annual WAB dinner was to
be Capt. Paul Hammond, chief of
Special Services, Northwest Com-
mand, U, S, Army.

Opening session on Tuesday
morning will be a discussion led by
Les Garside, CJGX Yorkton,
Sask., on the formation of a pro-
gram and sales division of the
WAB. A discussion led by Bert
Cairns, CFAC Calgary, follows ‘on
the purchase of time by national
advertisers through local reps at
local rates. The afternoon sessions
Tuesday will include reports from
committees, election of officers and
discussion of delayed broadcasts
for western zone stations.

CKNW, Canadian Farm

Outlet, on Air Sept. 1

SCHEDULED to begin fulltime
operation on 1230 k¢ with 250 w
on Sept. 1 CKNW New Westmin-
ster, B. C., will bring new service
to more than 400,000 listeners in
the Fraser Valley farm area, ac-
cording to an announcement by
William Rea Jr., owner and station
manager and farm service special-
ist.

E. Ross McIntyre, formerly of
CKWX Vancouver, has been named
chief engineer. Commercial man-
ager is David M. Armstrong, for-
merly of CKBI Prince Albert,
Sask. Program director is Bill Fox,
formerly of CKOV Kelowana, B. C.

All of the equipment for the
station is Northern Electric. Tran-
scription library service is World
Broadeasting System and news
service is special wire of British
United Press. Transmifter site,
while within the eity limits of
New Westminster, is located on an
island at the mouth of the Fraser
River. Antenna is 200 ft. and was
t(:}onstructed by Hamilton Bridge

0,
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S 1.E Schaughency
and Rainbow ]ackson

Complete informality translated into
highly productive salesmanship!

Ed Schaughency, with his Man-Fri-
day, “Rainbow” Jackson, are break-
fast guests in most Pittsburgh and
Tri-State homes every weekday.

From personal appearances over the
years, in hundreds of towns, they are
personally known in these same homes.

Proof of extreme popularity: 90%
of the normal, 100,000 annual visi-
tors to KDKA are women; house-
wives and homemakers (home pur-
chasing-agents). Invariably their first
question is: “Can we meet Ed
Schaughency and ‘Rainbow’ Jackson ?”

Quick point: This best-known Pitts-
burgh Radio Personality, conductor
of the KDKA Musical Clock for
more than 10 years, turns product-
names into buy-words throughout the
KDKA area. Been doing it for some
advertisers, continuously, for eight
years.

Put this KDKA-Schaughency-‘“‘Rain-
bow” combination of Power and
Personality behind the promotion and
sale of your product!

NBC has any further infor-
mation you might require,
all based on Schaughency’s
Success at Informal Sales-
manship.

Eg@ WESTINGHOUSE RADIO STATIONS Ing

PITTSBURGH
50,000 WATTS KYW « WBZ « WBZA » WOWO « WGL ¢« KDKA
REPRESENTED NATIONALLY BY NBC SPOT SALES
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Put yoﬂr
Con fidence
in WSIX--
Nashuville

Here’s a market that won’t fold up -

when the war ends—for the simple rea-
son that it is built on the diversified
industry and agriculture of the Ten-
nessee Valley.

When peace comes, these same plants
will be found making the same essen-
tial products and these same farms
growing the same hogs, corn and to-
bacco as now.

Let us give you the complete picture
of this unusual market, covered by
WSIX. Contact this station.

The Katz Agency, Inc., National Representative
Member Station, The Blue Nefwork and
Mutual Broadcasting System
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[NAB HONORED BY SIGNAL CORPS

Recordings of Award Presentation Available

For. Broadcast by

NATIONAL Assn. of Broadcasters
has prepared a recording of the
presentation ceremony in which the
Signal Corps, Army of the U. S,
awarded a Certificate of Apprecia-
tion to the NAB on Aug. 7 in Wash-
ington. Brig. Gen. Jerry V. Matej-
ka, chief of Personnel and Train-
ing Service, Office of the Chief
Signal Officer, made the presenta-
tion, which was accepted by J. Har-
old Ryan, NAB president. Record-
ings will be sent to NAB member
stations for broadcast.

When making the award, which
consisted of a large, parchment-
like scroll signed by Maj. Gen. H.
C. Ingles, Chief Signal Officer, Gen.
Matejka, who was Gen. Eisenhow-
er’s Chief Signal Officer in the Afri-
can campaign, told how broadcast
teams landed with the assault
troops and were soon on the air in
Casablanca and Algiers.

The Germans and Italians who
surrendered in Tunis and Bizerte
in May 1943, Gen. Matejka said,
were whipped, physically and men-
tally, though their equipment was

Member Stations

in prime condition. “Who can say,”
Gen. Matejka said, “how much the
truth broadcast to our enemies in
North Africa influenced them to
surrender?”

Mr. Ryan thanked Gen. Matejka
and outlined the efforts of radio
stations to recruit and train per-
sonnel for the Signal Corps in the
year preceding Pearl Harbor when
broadcasts were used to obtain ap-
plicants for courses in radio in-
struction.

The Certificate of Appreciation
will be hung in NAB headquarters
in Washington, with copies sent
to the NAB members whose efforts
earned the award. Text of the Cer-
tificate follows:

The Chief Signal Officer, Army of the
United States, extends his appreciation to
the National Assn. of Broadcasters for
loyal and patriotic services rendered the
Signal Corps of the Army of the United
States in the accomplishment of its vital
mission during a pPeriod of national emer-
gency.

This . acknowledgement of your distin-
guished contribution in furtherance of a
future world at peace will be inscribed
forever. in the annals of the Signal Corps.

Servel Honored

SERVEL Inc.,, Evansville, Ind., has
received the nutrition award by Dr.
R. 8. Goodhart, chief of Industrial
Feeding Program division, Civilian
Food equirements Branch, War
Food Administration, for its service
in the *“Nutrition in Industry” Gov-
ernment campaign, through the Servel
program Fashions in Rations on
WBBM Chicago. George S. Jones Jr..
Servel vice-president in charge of
sales, accepted the award.

Now Back Again On

WIJD X
Jackson, Miss.

Selling Flour

s GEORGE E. HALLEY
.5 TEXAS RANGERS LIBRARY
HOTEL PICKWICK, KANSAS CITY 6, MO.
AN ARTHUR B. CHURCH PRODUCTION

WISH ‘Breakfast Club’
Promotion Wins Bond

WISH Indianapolis won the $500
War Bond given by the Blue Net-
work Breakfast Club for excel-
lence and initiative in promotion
during the recent drive for charter
members. 5

Chosen by a board of judges
composed of representatives from
Swift & Co., which sponsors the
8:30-8:45 a.m. (CWT) segment
of the Breakfast Club, and J. Wal-
ter Thompson Co., agency, other
awards were: second prize of $100
War Bond: WAGA Atlanta; $256
War Bonds to WCBS WOWO
KSO WTCN WROK; 310 in War
Stamps: WMPS WITN KGO
KTOK WJBO WCOS WKIP
WREN KXOK KXEL; $5 in War
Stamps: WFMJ KABC XFBK
KTCK WMFJ WRRF WBTM
WBCM WING WSUN KOME
WGH WMFD WMOB KGFF
WwDSM WCHV WSGN A KCMO
KSCJ. More than 900,000 persons
became charter meinbers during
the drive promoted by the Blue
Network.

DISTRICT

MORE LISTENERS
PER DOLLAR
Ask HEADLEY-REED

New York, Chicago, Detroit, Atlanto,
San Froncisco
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WGN's NEW QUIZ SHOW

Blages acuoss thy otgione

The Sky Riders—a new WGN origination—is setting a fast pace in

Chicago and throughout the country. Here is 2 program fundamental in its .
appeal, modern in its treatment, and fast in its routine.
Broadcast from Chicago’s famous Servicemen’s Center, over WGN and ﬁq’
the Mutual Broadcasting System, this program attracts a tremendous

crowd of servicemen and women to each performance and holds an
equally high appeal for the radio audience.

The Sky Riders is an excellent example of WGN's program building ‘ v
ability and. policy of bringing the best in all types of radio entertainment '

to Chicago and the Middle West. ’
| 2
A Clear Channel Station '

CHICAGO ILLINOIS
50,000 WATTS 720 KILOCYCLES &i@
EASTERN SALES OFFICE: PAUL H. RAYMER CO.
® 220 East 42nd Street, New Yark 17, K. Y. Los Asgeles 14, Calif.; Sam Franclsco, Calif,
MUTUAL BROADCASTING SYSTEM ‘ Q
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5000 WATTS.
DAY AND NIGHT
* e u

Weecf & Co.

National Representatives

Tulsa Newspapers
Applicants for FM

Three AM, One Video Sought;
KOVO Requests Change

SIX new FM stations, three stand-
ard outlets and a commercial tele-
vision station are requested in new
applications filed with the FCC last
week.

World Pub. Co. and the Tulsa
Tribune Pub. Co.,, Tulsa, Okla.,
publishers of the Tulsa World and
Tribune, are applicants for a new
FM station to operate on 45,700
ke with coverage of 23,850 sq. mi.
Estimated cost is $112,860, plus
land and buildings.

Shelbyville Radio Inc., Shelby-
ville, Ind., requests a new FM sta-
tion on 46,100 ke with 3,730 sq. mi.
coverage. Cost estimated is $24,870.
Owners of the new company are
Emma S. DePrez, president and
37.5% owner; John C. DePrez, vice-
president, 37.5% ; Marion T. Ayers,
secretary-treasurer, 25%. John De-
Prez also is director and 24% own-
er of the Democrat Pub. Co., pub-
lisher of the Shelbyville Democrat.
Emma DePrez is secretary-treas-
urer and 56% owner of Democrat
Pub. Co.

New Altoona AM Asked
WALA Mobile, Ala., seeks an FM
outlet -on 46,100 ke with coverage
of 10,000 sq. mi. Estimated cost is
$75,000 to $100,000. Frequency of
45,100 ke and coverage of 13,200
sq. mi. is requested by WIL St.

KHUB

Serves the
“Monterey Bay Area”

Salinas
Watsonville
Santa Cruz
Monterey
Gilroy
Hollister

Reach the

“Market Basket of
the West”

with the

Sothve

STATION

KHUB

Watsonville, Calif.
1340 KC « 250 Watts

W. S. Grant Co.—Rep.

Louis in its FM petition. Cost is
$26,000 to $30,000. WGBI Scran-
ton, Pa., is applicant for an FM
station on 48,100 ke with 19,570
sq. mi. coverage and an estimated
cost of $49,600. KGKL San Angelo,
Tex., seeks FM facilities of 45,300
ke with coverage of 6,936 sq. mi.

Altoona Broadcasting Co., Al-
toona, Pa., filed for a new standavd
local station on 1240 ke with 250
w and unlimited hours of operation.
Company is composed of H. T.
Wolf, president and secretary, who
holds 1,000 shares common (25%)
and 100 shares preferred (33.3%)
stock; J. 8. Woods, vice-president,
125% common; T. C. Matthews,
treasurer, 25% common and 33.3%
preferred; T, W. Metzger, assistant
secretary, 12.5% common; W. J.
Woods, a director, 25% common
and 33.3% preferred. Mr. Metzger
is general manager of WMRF Lew-
istown, Pa., in which the Messrs.
Woods and Matthews hold owner-
ship interest. Mr. Wolf heads the
Wolf Furniture Co. and is a direc-
tor of the Penn-Alto Hotel, both of
Altoona.

A new standard local station,
with facilities of 1600 ke and 250
w unlimited time, is sought for Des
Moines by Capital City Broadcast-
ing Co. President of Capital City
is George O’Dea, chairman of the
board of Iowa State Bank and
president of O’Dea Finance Co. and
O’Dea Chevrolet Co., Des Moines.
Sidney J. Pearlman, owner-operator
of Pearltone Transcription Studios,
Des Moines, is vice-president. Hugh
Gallagher, secretary-treasury of
O’Dea Finance and a vice-president
of American Mutual Insurance
Assn,, is secretary-treasurer of the
new company, in which each holds
a third interest.

Ernest E. Forbes Jr., trading as
Magic Carpet Broadcasting Co,
Birmingham, Ala., requests a stand-
ard outlet on 1490 k¢ with 250 w,
unlimited time- Application was in-
complete.

New commercial television sta-
tion is sought by Hearst Radio Inc.,
Baltimore, licensee of WBAL.
Channel 6 is assignment asked.

KOVO Provo, Utah, requests a
construction permit to change fre-
quency from 1240 ke to 960 ke and
to increase power from 250 w to
1,000 w, using DA-N.

wikl

JACKSON
MISSISSIPPI

JACKSON BUSINESS UP

New Federal Reserve System figures
reveal dept. store sales in Jackson
increased 57% from 1940 to 1944
These figures provide an accurate in-
dex to business trends in Miss.’ big-
gest, fastest growing market. WSLI
offers effective coverage of this 5130,
000,000 “‘Double Return” market at
less cost.

BLUE NETWORK

WEED & COMPANY
NATIONAL REPRESENTATIVES
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The Brands that

sell are those

'advertised on ==

WBAL-—50;000 Watts . . . One of America’s Great Radio. Stations"
BASIC NBC NETWORK —Nationally Representcd by Edward Pctty & Co

B.A L T I M O R B

BROADCASTING o Broadiast A dverlising. August 7,1944 o Page 27



His Parents call him “Worthen”
But he’s “BUD”
to SPORTS FANS in MAINE!

HE word “tradition” is not one to be used loosely in

New England, especially in Maine, but that’s what
Worthen C. “BUD” Cornish has become in the twenty
years he’s been Sports Editor and Columnist of the Porz-
land Press Herald and on the air over WGAN with his
lively, informative, reliable sports broadcast, “Along the
Maine Stem.”

Every weekday from 6:05 to 6:15 p.m. State-of-Maine
sports fans take time out to hear “Bud” Cornish give the
latest local and national sports results, along with his own
timely comments and reports of the behind-the-scene
activities of his listeners’ favorite sports.

If you want to make a home run in the Portland, Maine,
market and that of 14 counties in Maine and one in New
Hampshire, “Bud” Cornish is all set to go to bat for you.

We suggest you get in touch with us or our national

immediately!

representative . . .

5 PORTLAND

MAINE
5000 560
Watts Kilocycles

Columbia Hotel, Portland, Maine

National Represeatative: PAUL H. RAYMER CO.

CBS Member Station
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Price Urges Broadcasters

Code in Handling

IN HIS customary, six-month, re-
survey of the voluntary censorship
code, Byron Price, Director of
Censorship, issued a special request
July 31 to broadecasters and edi-
tors urging them to review every
Code provision with their staffs.
Pointing out that no changes are
being made in the Code, Mr. Price
drew attention to the necessity for
special precautions in handling
news of the Pacific-Asiatic area.

“The successes of the Allied

Forces around the world,” Mr.
Price stated, “do not diminish the
need for voluntary censorship. On
the contrary, it is more important
than ever before that the Codes
be observed in spirit and in detail.
Changing personnel in newsrooms
places an increased responsibility
on management to see that the vital
requirements of security are not
overlooked. Each . . . broadcaster is
urgently requested once again to
take affirmative and positive action
to see that every Code provision
is re-read and impressed upon
every member of his staff.”

Calling attention to the special
request of Jan. 19 [BROADCASTING,

Re-Survey
Pacific Area News

Jan. 24], Mr. Price asked broad-
casters to remember that the “need
for all of the precautions mentioned
continues unabated with respect to
operations still to come in the
European theatre”. Having in
mind a possible future invasion in
the Pacific, Mr. Price pointed out
that the enemy “knows it is our
intention to liberate the Philip-
pines and all the other territory

"now under Japanese occupation and

to carry the attack to the mainland
of Japan by land, sea and air. What
we must protect at all hazards,”
he continued, “is information of the
time, place and method of attack,
the sequence of operations, the
strength of the attacking forces,
and their technical inakeup and
equipment.”

The best test of whether ma-
terial should be broadcast, said the
Director of Censorship, should be:
“Does the enemy know this?”

“Hard fighting lies ahead,” he
pointed out, “and only the thought-
less and irresponsible will take
chances which might help the ene-
my to kill Americans.”

IN ADDITION to his twice-weekly
broadcasts on WOAI San Antonio,
gponsored by Wildroot Hair Tonic,
Col. Howard L. Landers, U. 8. Army
Ret., gives a weekly talk to 300
ambulatory patients at the San An-
tonio Aviatioh Cadet Center with a
loud speaker hookup to 40 wards in
the hospital.

EARS!

ask a John Blair man
somBl AI

& COMPANY
REPRESENTING LEADING RADIO STATIONS

1
BROADCASTING o

BookonRadioTechnique

Written by Alice Keith

TECHNIQUE of radlo writing and
speaking is discussed in a new book
by Alice Keith, director of the Na-
tional Academy of Broadcasting,
Washington, titled How to Speak
and Write for Radio [Harper &
Bros.; New York, $3].

Making use of professional
scripts that have been used on the
air, Miss Keith shows every type
of program and the most effective
manner of presentation. The last
chapter, devoted to “Putting the
Message on -the Air”, deals with
voice range, inflection, breathing
and the various methods of effective
delivery.

KDRO on MBS
KDRO Sedalia, Mo., operating on 250
w, 1490 ke, on Aug. 6 joined Mu-
tual as a fulltime outlet. WENT

Gloversville, N, Y., operating on 250
w, 1340 ke, now affiliated with CBS,
became a dual affiliate when it Jomed
Mutual on July 22,

BLAZING NEW]
 SALES IN IDAHO

POCATELLOD - IDAHO

Broadcast Advertising
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L. R. WILSON

MANAGER...NORTH PACIFIC SALES
DISTRICT... 6. E. LAMP DEPARTMENT

SAYS.. “Naturally we are pleased that our candidate from

this district, Marie Rogndahl, was nation-wide winner of the

+

General Electric ‘Hour of Charm’-‘Undiscovered Voice of
America’ contest. Those people at KGW certainly have the
‘know-how’ when it comes to developing radio talent. Miss
Rogndahl got her start at KGW and her ‘discovery’ was the

logical development of a policy emphasizing interest, enter- _ : L
. Co-operated effectively with
" KGW in presenting Miss Marie

Rogndahl as a candidate in the

“Hour of Charm” contest. Now
§ Marie will have her name in
i lights — presumably manufac-
! tured by the General Electric.
' E j .

tainiment in public service programs produced by the station.”

LEFT:

Marie Rogndahi, blonde beauty,
whose' thrilling soprano voice will
now be heard each Sunday over
NBC and KGW on the General
~ Electric Co.’s “Hour of Charm”.

RIGHT:

Geraldine Peterson, violinist and
leader of her own all-girl or-
i chestra on KGW won a contest
- _conducted in 1940 by Leopold
- Stokowski and toured South
‘America with his American Youth

starion wirn EAR APPEAL VI g e ke

_ public service synonymous with
< G \w PORTLAND
’ 7 - ‘, OREGON

showmanship, Station KGW

T 30 SRR consistently develops winners.
Affiliated with the National Broadcasting Co.

Represented nationally by Edward_Patry & Co., Inc. =i




NORTH CAROLINA

IS THE SOUTH’S

No.1 INDUSTRIAL

NORTH

CAROLINA AVERAGE oOF

NINE OTHER
SOUTHERN STATES

(CARRYING N.B.C.
WITH 50,000 WATTS
AT 680 KC)

IS NORTH CAROLINA'S
No.1 SALESMAN

WPTF * RALEIGH

FREE & PETERS, INC.

NATIONAL REPR_ESENTATIVES

Pat Williams Is Elected

Vice-President of WING

J. P. (Pat) WILLIAMS was elect-
ed vice-president and general man-
ager of WING Dayton at a meeting
of the board of the Great Trails
Broadcasting Co., station licensee,
last week, succeeding Ronald B.
Woodyard, whose resignation was
accepted at the same time. Mr.
Woodyard resigned to devote his
time to other interests [ BROADCAST-
NG, July 17] )

A native Cincinnatian, Mr. Wil-
liams for the last three years has
been affiliated with WING and
WIZE Springfield, both owned by
Charles Sawyer, Cincinnati attor-
ney and Democratic National Com-
mitteeman from Ohio. The new
vice-president and general manager
of Great Trails, who also will
supervise WIZE, started his radio
career as a salesman.

Owlon 16

OWL DRUG Co. has returned to
the air to promote its 153 West
Coast stores by placing a five-min-
ute transcribed show Sweet Lei-
lani Time on 16 stations: KMPC
KFWB KNX KSFD KGB KQW
KSFO KJBS KPO KGO KFRE
KGDM KALE KFIO KOY KHJ.
Agency is Ruthrauff & Ryan, San
Franeisco.

Keystone Adds Six

KEYSTONE Broadcasting Sys-
tem, New York, has added to its
transcription network six stations,
WHBU Anderson, Ind.; KXOX
Sweetwater, Tex.; KTSW Emporia,
Kan.; WELO Tupelo, Miss.; KGEK
Sterling, Colo.; KGKB Tyler, Tex.

CHML Hamilton, Ont.,, has intro-
duced singing station breaks.

Miss Ann Wright
J. Walter Thompson Co.
New York,

Dear Ann:

They're the talk of the towns, these
broadcasts by Howard L. Ch.er-no[v the

Va. Net-
worka foreign
war corre-
spondent in the
European The-
ater. You'll
hear it in
stores, on
street corners,
during family
get - togethers
—es, it's on
the lips of
everyone with-
in the W. Va.
Networl's cov-
erage—this
businessof
Howard Cher-
noff talking to
service boys in
England and
Normandy.
We've really
hit the ‘“‘jack-
pot” of public
service in
sending Cher-
noff overseas
to bridge the
gap of war
and distance
between West
Virginians and
their sonas,
sweethearta and relatives. We're mighty
proud to let these people back home
hear the voices of their loved ones, or to
let them know they're well and happy.

Regards

The W. Va. Network

WCHS Charleston WPAR Parkersburg
WSAZ Huntington WBLK Clarksburg

PULLING THE SWITCH to in-

crease the power of KROY Sac-
ramento, Cal. from 100 to 250 w
is Mrs. Royal Miller (left) manag-
ing owner of the station. At the
right is Evangeline Baker, KROY
special events director. KROY op-
erates unlimited time on 1240 ke.

Television Associates
Organized in Chicago
NEWLY FORMED television
company, Television Associates
Inc,, 190 North State Street, Chi-
cago, obtained a certificate of in-
corporation from the Secretary of
State’s office in Springfield, Ill.,
last week. The company will have
22,000 shares of $5 par value stock.

Incorporators are: Ann Drobena,
public relations head of WBKB
Chicago; E. C. Upton, assistant
secretary-treasurer of Balaban &
Katz Corp., Chicago; C. V. Cook,
clerk of Balaban & Katz. Organiza-
tion will service everything from
package-shows to equipment avail-
able to television stations. Com-
pany’s law firm is Sonnenschein,
Berkson, Lautman, Levinson &
Morse, 77 West Washington 8St.,
Chicago.

Kesner to Clapp

ROBERT T. KESNER, assistant
advertising manager of the Bird’s
Eye Division, General Foods, has
been appomted director of adver-
tising of Harold H. Clapp Ine,
baby food manufacturers, H. E
Rodem, president of American
Home Foods, announced. Mr. Kes-
ner, who assumed his new duties
Aug. 1, has charge of advertising
for -the Clapp company, G. Wash-
ington Coffee Refining Co., Morris
Plains, N. J., and will supervise
advertising of P. Duff & Sons,
Pittsburgh, manufacturer of bak-
ing mixes.
I'AUL H. RAYMER Co., Chicago,
station representatives, as of Aug. 1,
is representing WJJD Chicago.

Complete

facilities for

e Spot An-
nouncements

¢ Remote Pick.
ups

o Full Air
Check
Service

.

§2) Vermont- Avenue

Washiagton, D. C.




To keep the home fires burning, 150 tons
of coal an hour are washed, sized and loaded
at this coal mine—typical of many in the In-
land Empire. They helped sky-rocket-Spokane
Bank Deposits to an all-time high on June 30,
1944—8221,723,620, a $15,843,044 increase
over April 13. Just another reason why KHQ’s
complete coverage makes it an outstanding ad-
vertising value. (Photo Courtesy Bear Creek
Mines.)



S A CIVIC enterprise, WIP
A Philadelphia now presents
thrice-weekly program Life
Beging for Baby, designed
to give birth data from Philadel-
phia’s leading hospitals. The quar-
ter-hour program, which is in ef-
fect a “birth announcement col-
umn of the air,” is at the dis-
posal of the Council for Social
Agencies, which use it to acquaint
Philadelphia citizens with its des-
perate need for foster homes and
homes available for babies’ day care
where parents must leave their
children from morning to night.

. k%

Service Series

NEW SERIES of half-hour pro-
grams devoted to the men and
women in uniform and the work
they are doing was scheduled to
begin on CBS today (Aug. 7). Se-
ries, titled Service Time, will be
heard five times weekly for nine
weeks, featuring a different branch
of the service each day.

Pty PROGRAMS

WBBM Sustainer
CONDENSED versions of the
world’s great novels, interspersed
with dramatized episodes by a reg-
ular cast, make up the format of
the WBBM Chicago quarter-hour
sustainer, Presenting  Michael
Scott, Mondays through Fridays,
beginning Aug. 7. Charles Dickens’
The Tale of Two Cities is the first
work scheduled on the program.
Voice of Michael Scott. a fictitious
name, was chosen from 15 appli-
cants after a series of auditions
by a jury of women and WBBM
producers. Hunter Kahler, WBBDM
assistant conductor, will compose
special background music for each
show, and direct the ensemble. John
Barnes, special assistant to pro-
gram operations director Walter
Preston, is writing the scripts.

WOW News Roundup

NEW mid-day roundup of news,
livestock markets and weather re-
ports titled Four Bell News Round-
up, is heard daily, 12-12:30 p.m.
over WOW Omaha. Livestock mar-
ket news is given direct from the
Exchange in South Omaha. De-
partmentalization of the news per-
mits a multiple sponsor policy, giv-
ing each sponsor full “middle com-
mercial” benefits.

* * *

WNEW Recruiting

WNEW New York titlcs its WAVE
recruiting program Blues in the
Night, presenting songs by a
WAVE and a sailor on the weekly
quarter-hour show.

L A S . . A o

*

DAY AND NIGHT

KCKN is the only Kansas
City station operating on a
24-hour schedule—day and
night, oll night.

*
BASIC MUTUAL

At 6 P.M. KCKN becomes a
IASIC nunon of the Mutval

k bringing I's
outstanding night-time
shows to Greater Kansas
City’s in-the-money, eager-
to-buy listeners.

*

NEW YORK 17:
SAN FRANCISCO 4;
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4

CIFIC COAST

Except for Los Angeles, San Francisco, and Seattle, there’s no
greater concentration of effective buying income in the entire
western half of the United States than is to be found in Greater

Kansas City.

And directly on this nine hundred million dollar market
KCKN concentrates ALL of its effort—no attempt whatever
being made to interest the thinly spread farm and small town
audience surrounding Greater Kansas City. KCKN is strictly
a metropolitan station for metropolitan listeners.

KCKN offers you the all-important MASS-MARKET BUY-
ING POWER of Greater Kansas City without the rate penalty

of out-state coverage.

Wire or phone your mearest Capper office TODAY for availabilities.

T Pt of- GRS T G

420 LEXINGTON AVENUE
1207 RUSS BUILOING

) :_' BEN LUDY, GRMEHM MamEER. KGKN. K.I.NEAH- m'r'r WIEW NFEKA.
ELLIS ATTEBERRY, manacen, KEKN, Kanshs ciry e

CAPPER PUBLICATIONS, Inc.

MOHAWK 4.3280 CHICAGO 1:

DOUGLAS 8220

180 NORTH MICHICAN AVENUE CENTRAL 8077
KANSAS CITY 6:

300 WALTOWER BUILDING VICTOR 3864
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NBC V-Dises

AS NAME bands, classical and
semi-classical orchestras and vocal-’
ists perform on For the Record,
weekly half-hour program which
started on NBC July 31, the pro-
gram will be recorded on “V-Dises”
for distribution to overseas forces
through the music section of the
special services division of Army
Service Forces. The NBC audience
will in effect be “llstenmg in” on
the production of music records
which the ASF is now shipping
abroad at the rate of 250,000 discs
monthly. Musical portions of the
program will be based on requests
from G.I.’s abroad. First program
presented Benny Goodman’s band
and quartet, Perry Como, and Car-
men Miranda, with Deems Taylor,
commentator and composer, as 'm.c.
* * *

WMCA Music Feature
SERIES of three half-hour weekly
programs titled Musical Monologues
has been started by WMCA New
York, in which Anne Seymour, ra-
dio actress, traces the development
of types of music, with recorded
illustrations. Scripts are written
by Anne Liese Landau, former
music advisor for the pre-Nazi
Berlin State Radio.

* * *

WSPD Concert Hour
DESIGNED as a public service,
WSPD Toledo is conducting a se-
ries of programs titled The Con-
cert Hour, heard Saturdays 7-7:30
p.m. Light concert music from the
WSPD recording library is fea-
tured. Highlight of the program
is the presentation of a guest vo-
calist selected from the Toledo
area. « . %

Answers Offered
LISTENERS to KTSM El Paso,
Tex., now can have any question
answered through the We'll Find
Out program sponsored by the
State National Bank. Program is
in the form of a round-table forum
with a panel of four persons par-
ticipating to answer gquestions sub-
mitted.

* * *

Soil Show
WKY Oklahoma City now has a
new Sunday afternoon half-hour
program, Save the Soil, devoted to
soil conservation. Although infor-
mative, emphasis is on entertain-
ment, with a short dramatization
showing need for correct soil care.
Elmer Peterson, conservation ex-
pert, interviews farmers.

KFNF, Shenandoah, lowa

. there is so much new ma-
terial on the AP wire we are
now able to give our listen-
ers real news-on-the-hour
service.

Frank Stubbs
Manager

ovoilable thraugh

PRESS ASSOCIATION, we.

30 Rackefeiler Ploza
Maw York, N, T

Broadcast Advertising



,H t takes a steady, knowing hand to plow a straight furrow. And a good plowman

is never satisfied with anything short of perfection. It takes men of
experience and judgment—men imbued with quality ideals—to build

quality products. The skilled direction the NEW DETROLA

management now applies to the manufacture of precision war
equipment will one day guide the making of fine electronic
products for home and industry. Hasten The Day Of Viciory By

Buying More And MORE War Bonds.

DIVISION OF INTERNATIONAL DETROLA CORPORATION « BEARD AT CHATFIELD, DETROIT 8, MICH.

C. RUSSELL FELOMANMN @EE PRESIDENT

BROADCASTING e Broadcast Advertising August 7, 1944 o

Page 33



Nelson Is Jones V-P

JAMES M. NELSON, after two~
years as associate editor of Amer-
ican Magazine, has returned to the
Ralph H. Jones Co., Cincinnati, as
vice - president
and account ex-
ecutive to super-
vise campaigns
for Kroger Gro-
cery and Bakery
Co., one of the
nation’s large
users of spot ra-
dio, with three
daytime dramatic
programs. Prior
to his association

with the American Magazine, Mr.
Nelson was for six years man-
ager of the Ralph H. Jones New
York office, and previously had
done advertising and merchandis-
ing work with Young & Rubicam;
Sears, Roebuck & Co.; Butler Bros..
and the Chicago Daily News.

Mr. Nelson

YMCA THANKS RADIO
FOR PROMOTION JOB

IN AN open letter to the radio
industry, issued through BROAD-
CASTING, Henriette K. Harrison,
national radio director of the Na-
tional Council of YMCAs, thanked
radio for its promotion of the
YMCA centennial, May 20-June
20. The letter to the industry fol-
lows:

During the period of May 20th to June
20th, sponsors, agencies, artists, networks.
commentators (both men and women), in-
terviewers, regional and local stations all
contrituted generously and graciously of
their time and facilities to the centennial
celebration of the Young Men's Christian
Assn, o

As a result of the excellent radio cov-
erage given the YMCA, together with this
unusuzl opportunity to interpret its work
with youth, requests are coming to na-
tional headquarters to start new asso-
ciations in communrities where there were
none, in many instances remote rural
sections of the country. Radio again does
a Jjobl

To everyone in the industry who co-
operated in the interest of young people
everywhere during our centennial cele-
bration we say, thank you,

“IT’S A DEAL”, said M. E. Weiner
(1), vice-president in charge of
sales of Chef Boy-Ar-Dee Quality
Foods, Milton, Pa., to E. R. Bor-
roff (r), Blue central division vice-
president. Middleman (in fact and
photo) is Hal Makelim, vice-pres-
ident and radio director of Mec-
Junkin Adv., Chicago, who placed
the Chef Boy-Ar-Dee What's Cook-
ing on the Blue in the Saturday
9:30-9:55 a.m. spot, beginning
Aug. 19 for 52 weeks.

HONORABLE AGENT (N
SOUTHERN CALIFORNIA
REPORT FAILURE OF TOKYO
PROPAGANDA BROADCASTS!

Takahashi isn’t the only one who has found out that working people in the Los
Angeles-Long Beach area listen to KGER! Many advertisers who want to sell eco-
nomically to the more than two million prosperous consumers in this area use KGER
year after year—and get results! There are good reasons, of course: KGER gives
you complete coverage of metropolitan Los Angeles and Long Beach, at rates that
make KGER one of the best buys in radio.Why not consider KGER for your South-
ern California advertising schedule?

; E_r
e
/

oA

LOS ANGELES

wm

LONG BEACH

)

“THE PEOPLE'S STATION™

5,000 WATTS, DIRECTIONAL

OWNED AND OPERATED BY MERWYN DOBYNS
REPRESENTED NATIONALLY BY SPOT SALES, INC. NEW YORK ® CHICAGO ®& SAN FRANCISCO & LOS ANGELES
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World  Television
Viewed by British

Institution of Radio Engineers
Issues a Postwar Forecast

POSSIBILITY of international
television is foreseen by the Brit-
ish Institution of Radio Engineers,
a group which has been studying

~ postwar developments in radio and

television. In a recent report they-
foresee, not only nationwide tele-
vision in England, but possible ex-

_tension across the Atlantic.

Other postwar improvements
which are given as the Institution’s
prognostications of what’s to come,
include: colored stereoscopic televi-
sion relayed to motion picture the-
atres; an increase in broadecasting
by introduction of shortwave trans-
mission; sound films in the home.
along with increased popularity for
home recording of phonograph re-
cords, which may be used in con-
junction with cin-e-cameras.

Increased Exports Seen

That the design of postwar re-
ceivers may be planned well in ad-
vance, the Institution’s report
pointed out, it is desirable that a
statement on the national policy re-
garding use of transmission sys-
tems during the early postwar
years be issued by the Govern-
ment. Because the continent will
be almost destitute of good do-
mestic receiving equipment, it was
stated, the possible scope for the
expansion of exports will have been
enormously increased.

A large number of powerful
broadcasting stations could be op-
erated with great benefit in Asia
and Africa, a system of interlinked
and synchronized stations raising
the intellectual standard of hun-
dreds of millions, the report con-
tinued. -

Television Firm

NATIONAL TELEVISION Corp.
Chlcago,_ will set up operation as a
corporation in the near future with of-
fices in Chicago and New York. Harold
L. Feigenholtz, member of the law
firm Hartford & Feigenholtz, 139
North Clark St., Chicago, is an-
nounced as temporary president.

BROADCASTING o B.raadcast Advertising



It Took ¢ Slreel Car Slrlke

Prove It!

Listeners have become accustomed to de-
pending upon Radio for news broadcasts of
national and international interest, but it
took a street car strike in St. Louis forcefully
to demonstrate the usefulness of radio as a
helpful servant of its own community.

Radio First With Strike News

Early in the morning of Thursday, June 1,
thousands of St. Louis and suburban homes
were first informed by radio of the un-
announced strike and tie-up of street car and
bus transportation.

Thumbing Rides

St. Louisans who thumbed
rides to work found car
owners generous with giv-
ing lifts to overcome the
tie-up of local transporta-
tion.

Strike Conference Broadcast

For the first time in the St. Louis area, and
perhaps in the nation, listeners were enabled
i o to listen in on a strike conference and hear
the conferees saying what they really
thought.

-4

This broadcast was initiated by KSD after
obtaining the consent of Mayor Kaufmann,
the Union leaders and the Public Service
officials. The broadcast was of sustained in-
terest throughout the session. There were
several dramatic incidents and the
atmosphere of the conference room was
vividly communicated to KSD listeners.

Again KSD Proved Capable & Quick

ned and Operated by the
IS POST-DISPATCH

'l.if al Hdverhsnng Repteseh!ahves



Programs
Versus Announcements

We are all familiar with the Klondike rush for spot announce-

ments. We welcome this business, but as surprising as it may
seem, more than eighty per cent of the time we sell is for

programs of five minutes and more. That is in dollar volume.

Program selling is a specialty that requires more than quot-
ing good availabilities. It requires the skillful use of more
than.one selling device. Personal presentations are made by
men who devote their time to radio selling exclusively —
men who know where the business is and how to get it.

Programs must be sold.

PAUL H. RAYMER COMPANY - RADIO STATION REPRESENTATIVES
NEW YORK - DETROIT - CHICAGD - SAN FRANCISCO - LOS ANGELES






Those Simpler Things

IN THESE DAYS of battling billions, Treas-
ury deficits and operations generally on a
grandiose scale, the simpler things go unno-
ticed.

A fortnight ago Walter J. Neff, veteran
radio sales executive and for the last eight
years president of Neff-Rogow Inc., advertis-
ing agency specializing in radio, called atten-
tion in an article in these pages to the dizzy
radio program pace. Without saying so, he
inferred radio has gone Hollywood, with
extravaganza the rule, and with advertisers
vying for leadership in talent expenditures.

Since the appearance of the article, Mr. Neff
reports considerable reaction. Station ‘execu-
tives have written in vigorous support of his
view that the public likes the simple broad-
casts—solo performances or string trios or
those other earthy, intimate renditions which
draw the listener closer to the station or net-
works. Newspaper columnists have picked up
the theme.

There’s much to be said in favor of the sim-
ple program and the personality. Bing Crosby
would be top-rated in 15 minutes of straight
singing without a large orchestra, guest stars
and comedy. Many -independents, competing
with networks, have found that string trios
or standard recordings command excellent
ratings against much bigger programs.

Mr. Neff calls for a better balance of the
“little and big programs” whether network or
station. He predicts they will attract additional
listeners who will listen additional hours.

It’s certainly worth the experiment. And it
doesn’t take a daily meeting of agency, adver-
tiser, station and outside production consult-
ants to do it. Or should we perish the thought
because it’s too easy?

Ray in the Kansas City Star
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Jilted

UNLIKE newspapers, broadcast stations or
networks carry no political labels. They are
not Republican or Democratic or independ-
ent. Their owners and their executives may
vote any way they please, but the stations
pledge fealty to no political party.

That’s as it should be. Long ago broadcast-
ers wisely resolved they should have no edi-
torial policy and carry no political brand. Sta-
tions reserve no time for their ownership to
project partisan views or exhort their listeners
to vote this way or that.

But broadcasters are citizens, vitally inter-
ested in the national welfare and interested
too in their own ability to operate in the free,
competitive way guaranteed Constitutionally.
As dispensers of public service they are per-
haps as sensitive to the public taste as any
group. .

During the last few weeks broadcasters had
their ears cocked toward Chicago. They had a
big job to do in keeping their audiences in-
formed on the two great political conventions,
and they performed the task admirably. The
conventions were covered fully and dispas-
sionately. There was no editorial, partisan
viewpoint.

But broadcasters kad another interest—their
own future. In latter June they saw the Re-
publican Convention adopt a forthright plank
in their platform pledging a free radio along-
side a free press. The convention came out for
a new radio law which will define, “in clear
and unmistakable language”, the FCC role.

The Democrats met less than a month later.
They adopted a shorter platform. The word
“radio” was ignored. There was no satis-
factory explanation. It couldn’t have been that
the “free radio” plank was overlooked. It was
brought to the attention of the Resolutions
Committee by the NAB and by many broad-
cas‘ers. National Chairman Hannegan was
aware of it. So was Paul A. Porter, publicity
chairman, himself formerly an attorney who
specialized in radio.

Broadcasters can deal only with the facts
before them. The Republicans pledged remedial
legislation. The Democrats didn’t. Perhaps it
is too much to expect, since the complaint
against regulatory practices has developed
since the New Deal took office and any black-
and-white commitment for legislation might
be construed as a repudiation by the adminis-
tration of its own FCC, particularly in a cam-
['aign year. '

We recall, however, that in 1939 President
Roosevelt himself called for a new Communi-
cations Law in letters to the respective chair-
men of the Senate and House committees han-
dling radio. He thought then that substantive
provisions of the Act required change and that
ambiguous provisions should be cleared up.
What has altered that view we can’t fathom.
No one can argue that radio is freer today
than it was in 1933 or 1939, or that the statute
is less ambiguous or antiquated.

It is regrettable that the Democrats failed to
express themselves. It is reasonably certain
that the Dewey-Bricker team will point to that
omission in the rigorous campaigning ahead.
We hope that the ensuing debates will draw
{rom the Democrats a clear-cut expression
which in some measure will compensate for the
glaring omission in its platform.

Oat }erkectj
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ARTHUR HOWARD CROGHAN

HE CHALLENGE of radio as a new art

I spirited Arthur Croghan away from his

week-old job with the St. Louis Star early

in 1927. He was 21. KWK St. Louis (then
KVFE) was only 30 days old when he joined
as salesman.

Seventeen years have passed since then and
Mr. Croghan still looks on radio as a field to
be explored. Now as vice-president in charge
of sales of WJBK Detroit, his energy is con-
stantly directed toward new goals of achieve-
ment.

Mr. Croghan was born in St. Louis on Feb.
11, 1905, the grandson of Capt. Arthur James
Croghan, of the Light Brigade, and one of the
few survivors of the heroic Battle of Bala-
clava. The younger Croghan attended gram-
mar school in the usual number of years, but
by the time he got to high school, his indi-
vidualism began asserting itself.

In his words, “The principal and I could not
agree on the internaitonal situation or some-
thing, so I left high school after the first half
year and went to work.”

He worked for the General Outdoor Adver-
tising Co., and the Flexume Electric Sign Co.
of Buffalo for a while. Then he went with
the St. Louis Star—for a week. KWK had
barely sent out its first signal when Arthur
Croghan heard they needed a time salesman.
He took over, and six months later became
sales manager, remaining in that position
until 1929.

The following year he opened his own office
in St. Louis as a sales representative. His
next move brought him to Minneapolis where
he spent seven years in sales work. In 1927
he applied for a station license but +-
cation was denied. He still has ar’
back of his mind, however, for h
tion. Southern California is the ct
and the next year or two may find
heading an independent station.

‘When WTOL opened in Toledo in 1
Croghan saw another opportunity to
new ideas, and so he accepted a post o.
man on the staff. A year later, declin:
offer to become manager of WTOL, he .
WJIBK Detroit.

At WJBK Arthur Croghan found somet
unique in the way of format and sales }
motion in the foreign language field w
which he had no previous contact. An inc
pendent station serving a metropolitan indu
trial audience comprising 60% of the popula
tion of Michigan, WJBK devotes an average
of 5% of its 24-hour day t> broadeasting for-

(Continued on page 40)
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PrestiﬁeBuiAldin‘q,

The popularity and acceptance of such outstanding
WMFM sustaining programs has been proven. The ability
of WMFM programs to build prestige and stimulate sales
has been proven.

The proof of WMFM’s ability to deliver results is seen in
the fast growing list of national and local advertisers.

Tens of thousands of Milwaukee and Wisconsin families
have eagerly accepted the WMFM schedule of distinctive,

_ales-iuléiing;Prdgrams
... AVAILABLE TO YOU ON WMFM

quality programs, keyed to the wants and needs of the com-
munity.

We will work with you in utilizing currently popular
WMFM programs or in developing a new show tailored
to your problems and to your budget.

The time to act is now. Get full information of the job
that WMFM can do for your company and your products
by writing, wiring or phoning.

THE MILWAUKEE JOURTAL STRTION



R EALE
(‘new survey

shows

| e 50%

Noontime Listeners
tuned to

el
':1- Croghan purchased an interest in

s d

i

IN THE "HEARTLAND" KGLO
listenership outranks all other sta-
tions combined, at noon every day,
according to the recent Robert S.
Conlan survey.

YES SIR . . . we have the listen-
ers, and we know we can sell your
products to these folks in the
“Heartland" of America. Farmers
here are working and spending to-
wards their greatest production
year. Thousands of workers are
bringing home overtime pay from
packing plants, hemp mills, corn,
soybean and sugar beet process-
ing plants.

You'll start sales rolling when you
buy KGLO.

FREE — A copy of this
complete ''Study of Lis
tening Habits — Mason
City, lowa Area", will be
sent on request. Write
KGLO or ask any Weed
& Company man,

kalo

5000 Watts 1300 K.C.

MASON CITY, IOWA
F. C. Eighmey, Gen. Mgr.

CBS Affiliate

WEED & COMPANY, Rep.

Our Respects to
(Continued from page 38)

7-.-1I eign language programs for 16 na-
~! tionality groups.

*ﬁ During the past 4% years, the
. sales volume has

'Jj' proximately two and a half times
= over the volume of 1939 when Mr.
! Croghan became associated with
\'| the station. WIBK today is re-
“| puted to do the largest volume of
;;—f business of any 250 watter in the

| kglo |

increased ap-

| United States.
A year after joining WJBK, Mr.

| the station and was appointed vice-

,‘1 president in charge of sales.

He is proud of his radio career,
and prouder still of hig son, Ter-
rence who ig to be inducted into
the Air Corps on his 18th birthday
this month. He has another son,
Dennis, 11. In 1925, Arthur Cro-
ghan married Dorothy Leone, and
they make their home in Detroit.

The Detroit and Oakland Hills
Country Clubs know him as a pret-
ty good golfer. He also rolls up a
nice bowling score with his team in
Detroit. In a more business-like
vein, he belongs to the Adcraft
Club, too. .

But when he hag a lot of spare
time on his hands, he starts in
planning for that independent sta-
tion he wants in Southern Cali-
fornia, FCC permitting.

HOWARD H. WILSON Co., Chieago,
has assumed representation of KPHO
" Phoenix, Ariz., and WAIT Chicago.

Persorial

"NOTES

EUGENE MEYER, publisher of the
Washington Post, last week was elect-
ed president of WINX Washington.
recently purchased by the newspaper
for $500,000. Wayne Coy, assistant
to Mr. Meyer and formerly of the
‘White House secretariat, is vice-pres-
ident and secretary; C Boysen.
business manager of the Post, vice
resident and treasurer. Lawrence J.
eller, founder of WINX, remains as
manager.

DON 8. ELIAS, executive director
of WWNC Asheville, N. C,, has been
appointed {o the Committee on Federal
Finance, U, 8, Chamber of Commerce.

HAROLD E. FELLOWS, general
manager of WEEI Boston, has been
awarded a certificate of appreciation
by the American Red Cross Blood
Donor Service.

GENE GRANT, account executive of
the Blue, San Francisco, has been
shifted to the network’s Hollywood
staff. He succeeds Myron Elges, who
resigned to join Hillman-Shane-
Breyer, Los Angeles advertising agen-
¢y, as account executive.

PAUL F. HARRON, president of
WIIBG Philadelphia, is the father of a
girl.

EUGENE S. THOMAS, sales man-
ager of WOR New York, celebrated
his tenth anniversary with the sta-
tion on July 31. '

CHARLES HAMMOND, NBC di-
1-ectp:i of advertising, is the father of
a girl.

Nol

in Alabama

WSGN has Alabama’s

combined. Besides, it

best coverage by far.

airs seven of Birming-

The NAB mail and

ham’s most popular

Signal Strength map

programs and offers

proves it and so do

the city’s most valu-

the contours and the

able salable time . . .

NBC All-County Sur-

That combination

vey. It also has a

makes WSGN the

Morning Hooper that

Number One Station

is bigger than all other

in one of the South’s

Birmingham stations

toprated markets!

The Birmingham News-Age Herald Station
Represented Nationally by HEADLEY REED

McTigue Heads WINN

HARRY C. McTIGUE, production
manager of WINN and associated
with the late D. E. (Plug) Ken-
drick in the station, last week was

: formally elected
vice-president of
the Kentucky
Broadcast-
ing Corp., owner-
licensee, and ap-
pointed station
general manager.
Mr.Kendrick,
president of the
Kentucky corpo-
ration, died July
25 at his home in

Mr. McTigue
Louisville [BROADCASTING, July 31].
Before becoming affiliated =~ with
WINN Mr. McTigue was assistant
r;anlager of WLOL Minneapolis-St.

aul.

DON ROBERT, CBS midwest sales
manager, gave a cocktail party July
268 in Minneapolis in honor of Bob
Buckley, assistant” sales manager of
the network’s midwest division, and
Howard Keefe who recently joined
the division. Guests included A. B
Joscelyn, general manager of WCCO
Minneapolis-St. Paul, and Al Shee-
han, assistant manager of WCCO.

SAMUEL CHOTZINOFF, manager
of the NBC music division, on Aug. G
left New York for a tbree-week tour
of NBC branches tbroughout the coun-
try. Purpose of trip is to survey the
local music scene in each NBC divi-
sion.

CURTIS P. RITCHIE, owner of
KGHF Pueblo, Colo., and State Sen-
ator, declined the Democratic nomina-
tion for Congressman, opposing J. Ed-
gar Chenoweth.

LOUIS VYNER, executive director
of WSBA York, Pa,, is on an eastern
tour of radio as guest of Allen Stock,
general manager of National Radio
Features, Albany.

WYNN WRIGHT, NBC national pro-
duction manager, on Aug. 3 addressed
the Third Annual Radio Institute,
Chicago, which was formed in co-
operation with NBC Chicago and
Northwestern U.

WILLIAM H. KELLEY, San Fran-
cisco regional manager of RCA and
for 20 years a sales executive for that
firm, has resigned to become general
sales manager of Galvin Mfg. Corp.,
Chicago.

W. WOODBURY (Nick) CARTER,
formerly with WSYR Syracuse, has
been named assistant manager of
WTRY Troy, N. Y.

FOUR TOP
MARKETS!

® Central Kentucky

WI.AP Lexington, Ky.
® Amarillo
1] pe——
®The Tri-State
| WOMI jfihiond. o .
® Knoxville

| w B I R Knoxville, Ter;n.

All four stations owned and operated by
Gilshore N. Nunn and J. Lindsay Nunn
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SECOND
NETWORK

NETWORK

THIRD
NETWORK

AW nd

D A Monday thru Friday
8a.m.to 6 p.m.

/ ] \ 9

SECOND
NETWORK

7.0

N IGH Monday thru Friday
6 p.m. to 10 p.m.

NBC HAS THE BIG sHARE OF
PACIFIC COAST LISTENING TIME*

*Average Pacific Coast Hooperating (June report) of
all programs for each network during time indicated

It’s double-billing for NBC programs in the West!
For NBC is the leading network both dayand night.
Why this double popularity? Here’s the answer:

NBC Western Division has its own Parade of
Stars—19 stellar news, drama, comedy, music and
variety programs—broadcast exclusively to west-coast
listeners. In addition, NBC’s bright array of trans-
continental shows are prime favorites in the West.

WESTERN DIVISION

SAN FRANCISCO Taylor and O’Farrell * HOLLYWOOD Sunset andVine

BROADCASTING o Broadcast Advertising

You'll find the Number One drama and music
programs . .. the top comedy and variety shows...
three out of four of the leading news programs—
heading NBC's roster of stars.

Is it any wonder NBC is “The Network Most
PeopleListen toMost'—day and night? And doesn’t
it follow that advertisers and time buyers can benefit
from this double leadership?

of the NATIONAL
BROADCASTING
COMPANY, INC.

A SERVICE OF THE RADIO
CORPORATION OF AMERICA
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IT TAKES

4. Aces for a

Winning Poker Hand |

» IT TAKES A

50,000

watt station to
sell the Denver
market and the
Mountain and
Plain States

Region.

\. J
KOA i; the famous

NBC Station in Denver

and the only station
with:

Power (50,000 watts)
Top NBC Programs
Coverage (7 states)

Listener Loyalty
(69%)*

Dealer Preference
(68.8%)**

*NBC Tale of 412 Cities
**Ross Federal Survey

onally
1ed nation
BcnSuo\ Sales
\ e
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BEHIND

YA IKE

EDDIE TRUMAN, production man-
ager and music X

director of KSO-
KRNT Des Moines, has been inducted
into the Army. Don Miller of the news
staff has been inducted into the Ma-
rines. New addition to the announcing
staff and formerly of KVOR Colorado
Springs is Charles Mowat. R. J. Nash,
former manager of WBRW Welch, W.
Va., has joined the KSO-KRNT news
and- announcing  staff.

JAMES MORGAN, former Charles-
ton, S. C., commercial artist, recently
released from the Armyv, has been
named merchandising and art director
of WSPA Spartanburg. S. C

TED TOLI, member of the Blue
central division production depart-
ment. has joined the Marines as a
second lientenant and is stationed at
Quantico, Va.

S/SGT. CHARLES C. WARREN,
released from the Marine Corps. has
resumed his announcing and sports
commentator duties at WCMI Ash-
land. Ky.

IRWIN A. SHANE, director of the
Television Workshop, New York. is
the father of a boy.

FRANCES MARIE LESCOE, traffic
manager of WCOP Boston, has been

married to Aviation Cadet Edward
Murphy.

WARREN SAUNDERS. m.c. of
WCOP Boston, is the father of a girl.
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SARA LOU ALLRED, formerly in
the logging department of BMI, is a
new addition to the women's division
of WBIG Greensboro, N. C.

ADELE SABBAGH, former NBC
uewsroom copy girl, last week joined
WTBO Cumberland, Md., as script-
writer.

JOE GRADY, chief announcer of
WHAT Philadelphia, has resigned to
join the accounting staff of the Phil-
adelphia Blectric Co.

JUNE OLDHAM is a new addition
to the newsroom staff of WCAU Phil-
adelphia, which is now composed en-
tirely of women, except for IHarry
Reinhard, news editor.

MELVIN K. WHITELEATHER.
former news commentator of KYW
Philadelphia, has returned from

Europe where he covered various bat-
tlefronts for NBC and for the Phail-
adelphia Bulletin.

STUART WAYNE, announcer of
KYW Philadelphia, is recovering from
an attack of influenza.

JOE DANIELS, announcer of WPEN
Philadelphia, and Violet Karen Shu-
man, news writer of WCAU Phil-
adelphia, were married in Elkton, Md.,
last week.

HAROLD BRATSBERG, program
director of KXFPY Spokane, has re-
signed to become program director of
KALE Portland.

RALPH ROGERS, Blue Hollywood
announcer, has joined the Navy as
lieutenant (j.g.). Terry O’Sullivan
has resigned as Blue announcer to
freelance.

ROBERT FREED, announcer of Don
Lee Broadcasting System, Hollywood,
is the father of a boy.

ROBERT GILLEN, announcer of
KFOX Long Beach, Cal, has joined
KMP’C Hollywood.
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Splash!

BOB DEHAVEN, program
director of WT'CN Minneap-
olis-St. Paul and stellar bond
salesman ($500,000 worth),
will go to any length to sell
a bond. At the Aqua Follies,
part of Minneapolis Aqua-
tennial Celebration, Bob told
the crowd he would jump off
the 40-ft. diving tower if
someone would buy a $1,000
bond. He had two takers,
whereupon 210-pound De-
Haven climbed the ladder,
took off his shirt, pants and
shoes, then jumped into the
lake.

WRLC Changes

BILL KILGORE, former chief en-
gineer of WRLC Toccoa, Ga. has
been named assistant manager and
program director, according to
Virgle E. Craig, manager who has
been classified 1A-L in the draft.
Ernest Church succeeds Mr. Kil-
gore as chief engineer. Sam Gaines
has been added to the station’s
staff as salesman-announcer, and
Frankie Scott has returned as di-
rector of women’s programs and
announcer.

TOM SWAFFORD, former produc-
tion manager of KGIB San Diego, Cal.,
has joined KGW San Franciseo, in a
similar capacity.

JOHN KNOX, formerly of CKCO
Ottawa and CKMO Vancouver, has
joined the announcing staff of CKRN
Rouyn, Quebec.

STUART GRAY will join the an-
nouncing staff of WOL Washington
on Aug. 7, shifting from WMAL Wash-
ington.

RAYMOND PROVOST, formerly of
KGB San Diego, Cal., has shifted to
KPAS PPasadena, Cal.

BETRAM WIGTIL, released from
the Army, has joined KFVD Los
Angeles.

CLAUDE HARMON, released from
the Army, has joined KGFJ Los An-
weles.

JEAN DMAXFIELD, former traffic
manager of KYA San Francisco, is now
with the OWI in that city.

HARRY WISMER, Blue sportscast-
er, has been appointed to the Physical
Fitness Committee of the Iederal
Security Ageney, as radio consultant
to stimulate greater interest in sports.

(Continued on page 44)
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\ E\ws THAT |s REI.IABLE_ y

WHISTLEABLE music? why, it’s music EVERYONE likes. ..
old and new tunes familiar to us all...melodies that we can
whistle while we listen.

[ )

As for NEws...Each day over 285 minutes of RELIABLE
news, edited from the fast and accurate newsgathering
facilities of AP, UP and REUTERS, presented in listenable style
day and night.

L ]
in SPORTS..mhe Brooklyn Dodgers...The New York Foothall
Giants...The National League Hockey Rangers, and other
exciting sports events featuring Red Barber and Bert Lee.
[ ]

15,000,000 risteners prefer this WHN policy of MUSIC,
NEWS and SPORTS and that’s why WHN is a "MUST" for
" your fall schedule.

AMERICAS ST PUWERFUL |NDEPENDENT STATION S 50,000 .
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(Continued from page 42)

JOII RYANXN. farm editor of KRNT
Des Moines, has been named director
of news and special events, replacing
Charles Logan, who has left to aceept
a_commission as lieutenant in the M-
rines.

WAYNE DAVIS, formerly of WBIR
Kuoxville, has been added to the an-
xémtl_\cin:: staff of WSPA Spartanburg,

DOXN IIEATIL announcer at KGIF
Pueblo. Colo., will report today (Aug.
7) for induction into the Armed
Forees.

WARREN MOWDER. formerly in
defense wovk with Lockheed Aireraft,
has joined the announcing staff of
KSAL Salina, Kan. Gene Moser has
returned to the station as announcer.
Dean Ayres, announcer, has resigned
to accept a scholarship to a Massa-
chusetts dramatics school.

WALLACE B. RUGGLES, former
radio writer and producer for NBC
and the OWI. has been promoted from
secoud to first lieutenant at Ft. Ben-
ning, Ga.

AL EILKEXN has heen added to the
news staff of KYA San Francisco.

Aides to Services

ROBERT G. SOULE, vice-
president and merchandising
manager of WFBL Syracuse
has given three secretaries to
the service. Lt. James E.
Moore is now in the South
Pacifie, with 18 months serv-
ice. Lois Stone is reported
to have arrived in England
as an American Red Cross
staff assistant, and Rita
Muth, a Yeoman 3/C in the
WAVES, is stationed in Pen-
sacola.

MARY DAVIDSON, formerly of Ot-
tawa, is a new member of the an-
nouncing staffl of CKBI Prince Alhert.
Sask.. replacing Aline Rousseau, re-
signed,

DICK HATTON, announcer of WIW
Cleveland, is the father of a boy.

JOE FRIBLEY, formerly of WCOA
Peusacola, Fla, and KTUC Tucson,
Ariz.,, is a new addition to the an-
nouncing staff of WJW Cleveland.

BOB JOHNSON has been added to
the announcing staff of KGVO Mis-
soula, Mont.

KIERMAN BALFE, formerly of
WERC Erie, Pa.. has joined WSTV
Steubenville, O.

JACK MERDIAN, program manager
of WSTV Steulenville, Q., las been
named a member of the Jefferson
County, O., War Price & Rationing
Board.

LT. ROBERT L. KAUFMAN, for-
mer WISR DRutler, Pa. annouuncer,
has been awarded the Air Medal “for
exceptionally meritorious achievement
while participating in sustained bomb-
er combat missions over Germany.”

JAMES CASSIDY, director of spe-
cial events and international broad-
casts of WLW Cincinnati, has ar-
rived in the Kuropean Theatre of Op-
erations, the Crosley station has been
advised.,

ERNIE MOTT and Muriel Phillips,

both of CKGB Timmins, Ont, are
to be married early in August.

NORMAN PALMER and Winifred
Sinclair, both of CKGB Timmins,
Ont., have announced their engage-
ment, with the wedding set for next
year.

THE BRANHAM COMPANY

CHiicago
New Yook
Detroct
Aleonta
Dallas
Chartotle
. Loeeds
Aenfitods
Hearsas Cily

Sun Francisco

Yos lngeles
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KTHS ¢ . « & &
KWKH . . .
KBS . . . . .
wCpO . . .
WIS v 5 a0 o s
WNOX . . . .

KtBC . . . . .
KRIC . . . . .

WCHS .
WBLK .
WSAZ

WPAR .

Hot Springs, Ark.

. . . Shreveport, La.
. Shreveport, La.

. . . Cincinnati, Ohio

Jackson, Tenn.

. Knoxville, Tenn.
WMC . . . . . . Memphis, Tenn.

. Austin, Texas

Beaumont, Texas -
KRLD . . . . . . . Dadllas, Texas
. . . . Charleston, W.
. . . Clarksburg, W.

Va.
Va.

. +. . . Huntington, W. Va.

. . . Parkersburg, W. Va.
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WPB Elevates Feyling

HAL FEYLING, information spe-
cialist of the Radio & Radar Divi-
sion of WPB, has been promoted to
news editor of the Information Di-
vision, it was announced last week.
Mr. Feyling is succeeded by Carl
?}’I.] Butman [BROADCASTING, July
1].

Harper to Marines
TRO HARPER, WOR New York
newscaster, last week resigned to join
the Marines. Prescott Robinson ve-
places him on the 11 a.m. newscast,
alternately sponsoved by the Serutan

Co., Jersey City, and the National
Biscuit Co., New York. Ed Thorger-
sen, newsreel cominentator, replaces

Mr. Harper on the 11 p.m. news
period, sponsored by Look Magazine
‘T'uesday, Thursday and Saturday, and
by Hoffman Beverages the remaining
three days of the week.

DICK GLUNS, senior producer of
CIJBC Toronto, and Diana Stevens,
gsecretary to CJBC Manager Spence
Caldwell, hive announced their engage-
ment,

DEAC ROSSELL, former assistant
program director, WTRY Troy, N. Y.
has been promoted to program direc-
tor. He was recently the father of a
boy.

ED WALKER, WTRY Troy, N. Y.
announcer is now handling publicity
and promotion.

STAN CONRAD, former program di-
rector of WMER High I’oint, N. C,, is
now with WGBG Greensboro in the
same capacity. Bob Bean, formerly
with WAIR Winston-Salem, N. C.,
has joined the announcing staff of
WGBG.

DON BELL, formerly of stations in
Florida, North Carolina and Lonisi
ana, has joined WAKR Akron as night
supervisor. Floyd Ryel, formerly with
WCAU Philadelphia, and Walt Hen-
rich, released from the Navy, are new
additions to the WAKR announcing
staff.

JERRY SMITH has been added to
the annonncing staff of WBIG Greens-
boro, N. C.

ALFRED LARR, formerly of WASK
Lafayette, Ind. and WFBL Syracuse ;
Ted Lee, formerly with WEBC Du-
luth and WCCO Minneapolis ; and Bill
Finn are new members of the announc-
ing staff of WISH Indianapolis.

DON THOMPSON, producer of KPO-
NBC San Francisco, is the father of
a boy.

JOHN SAGE, formerly of KGDM
Stockton, Cal., has joined KYA San
Franecisco as announcer.

DAVID MOOKS, former announcer
of ¥M station KALW San Francisco,
has joined KYA San Francisco as
announcer,

PATRICK MICHAEL CUNNING,
president of Pacific Coast Independ-
ent Television Producers Assn., Holly-
wood, is the father of a boy. Mrs.
Cunning, known professionally as
Martha Drake, is a television produc-
er and writer.

DUSTIN RHODES, announcer of
KGFJ Los Angeles, has shifted to
KMTR Hollywood.

EARL WILD has rejoined the NBC
music staff after serving two years
in the U. 8. Navy.

ANNE RAIDABAUGH, publicity di-
rector of WDNC Durbham, N. C, is
now with the publicity department
of USO Region IV, Richmond. She
will be replaced at WDNC by Kathy
Jobnson, formerly of WDAK Colum-
hus, Ga.

JACK BINGHAM, former school
teacher and new to radio. has joined
the announcing staff of CKWX Van-
couver.

BOB HUTTON, formerly of CFJC
Kamloops, B.C., has joined the an-
nouncing staff of CKWX Vancouver.

Broadcast Advertising



WAR CORRESPONDENT

David Baylor sends voices of hometown hoys
from European front via Cleveland’s WGAR

A hunting license presented to WGAR Correspondent David Baylor by
the United States Marines became a good luck charm for his European
assignment in hunting up Ohio service men.

. [ 1 1 l.\-.
g8 Y S RO

ATOP A FIGHTING TANK, CORRESPONDENT BAYLOR CATCHES VOICES OF FIGHTING MEN FOR THEIR LOVED ONES BACK HOME

HEN David Baylor in June departed for

Europe as special war correspondent for
Radio Station WGAR in Cleveland, it was on a
definite assignment to seek out hometown lads
in the service and, when possible, to transmit
their voices back to the parents, wives and
youngsters who anxiously wait at home.

Five times weekly (starting July 9th), Cor-
respondent Baylor’s short wave interviews and -
reports on Cleveland service men are aired over
WGAR. By prearranged notice to families of
men-who will be interviewed, scores of homes
now are hearing the voices of their fighting men
for the first time in many months. And, with a
recent shift to 1220 kilocycles which extended
its area and improved the strength and clarity
of its signal, WGAR now reaches thousands of
additional homes with its overseas-originated
programs, now totaling twelve weekly broad-
casts through BBC facilities.

There is no fan mail so prized at
Cleveland’s Friendly Station as the

i%? ever-increasing number of thank-you

letters from mothers and dads, wives

2 and sweethearts .of the boys whose

ny h .
Free:Sbeeth yoices have “come home” over WGAR.
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ENAMELED Utensil Manufactures
Council, Cleveland, has appointed
Ruthrauff & Ryan, Chicago, to han-
dle its advertising. Radio plans are
heing considered.

E. LYNN WERNER, formerly with
United States Adv. Corp., ou Aug. 1
joined the Deepfreeze Division, Motor
Products Corp., Chieago, as advertis-
ing manager,

SIDNEY G. ALEXANDER, dis-
charged from the Maritime Service as
a lieutenant, has returned to his for-
mer post with Columbia Pictures Corp.,
New York, in charge of national co-
operative advertising and radio.

SCALAMANDRE'S SILKS, New
York, has named New Century Adv,,
New York, to handle its advertising
and has signed a 52-week contract
with WOV New York for a weekly
half-hour program.

KROGER GROCERY & Baking Co.,
Cincinnati, has renewed sponsorship
of its two quarter-hour daytime se-
rials heard Alonday through Friday
on WAMAQ Chicago. Programs are
Mary Foster, the Editor’s Daughter,
11:00-11:15 aan. (Kroger Clock
Bread), and Linda’s First Love, 11:15
to 11:30 a.m. (Kroger Hot-Dated
Coffee). Contract is for 52 weeks.
Agency is Ralph H. Jones Co., Cin-
cinnati.

KELLLOGG Co. of Canada, London,
Ont. (bran Hakes), has started one-
minute spot anuouncement campaign
on a large number of Canadian sta-
tions. Account was placed by J. Wal-
ter Thompson Co., Toronto.

BARBARA ANN BAKING Co., Los
Angeles (bread), with time pre-empted
on KHJ Hollywood and KFXM San
Berunardine, Cal, on Aug. T shifts
Barbara Ann Pay Day Quiz to KMPC
Hollywood. Contract is for 52 weeks.
Placement is through Secholts Adv.
Service, Los Angeles.

THE PIHIILADELPHIA Co. for In-
surance on Lives & Granting An-
nnities, Philadeiphia banking institu-

tion, has appointed N. W. Ayer &
Son, Philadelphia, as advertising
counsel.

MORRIS ROSENBERG Co., Los An-
geles (Rose peanut buttter), new to
radio. has started sponsoring partici-
pation five times per week on Kitchen
Kollege on KFWEB IHollywood. Con-
tract is for 52 weeks. Agency is Gerth-
Pacifiec Adv., Los Angeles.

MORTON'S Clothing Co., Boston, has
started local sponsorship of Boake Car-
ter on WNAC Boston, Tuesdays and
Thursdays. 12-12:15 p.m. Agency is
Mina Lee Simon Co., Boston.

W. E. BALCOM, member of the sales
force of Pepsodent Co., Chicago, has
been appointed eastern sales manager
of the Pepsodent Division of Lever
Bros. Co., with headquarters in New
York.

JIM FURLONG'S Industrial Bank,
Denver, has started a number of one-
minute spot announcements on KOA
Denver. Dupler Art Furriers, Denver,
has renewed its schedule of one-min-
ute aunouncements on that station.
Business placed through Ted. Levy
Adv., Denver.

UNITED STATES Time Corp., Wa-
terbury, Conn., has appointed Comp-
ton Adv.,, New York, to handle ad-
vertising for Ingersoll watches and
clocks. No media plans were diselosed
last weel.

B Wioeik
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Westinghouse Refunds

WESTINGHOUSE Elec. & Mfg.
Co., through renegotiation with the
Navy Price Adjustment Board, has
agreed to refund $5,055,965 to the
Government, in addition to major
voluntary price reductions, A. W.
Robertson, chairman, informed the
board. Actual 1943 net income
after renegotiation, was $21,401,-
568, a reduction after income and
excess profits taxes of $953,732 un-
der estimates of the annual report
last March. War contract termina-
tions are increasing, although pro-
duction the first six months this
year was higher than any other six-
month period in the company’s his-
tory, said Mr. Robertson.

KOSCH'S, Spartanburg, S. C. (jew-
elers), has started sponsorship on
WSP’A Spartanburg of a weekly pro-
gram of organ and piano musie, Fri-
days 7:15 p.m. Contract is for 26
weeks.

PEPSI-COLA Bottling Co., Atlanta.
is sponsoring a quarter-hour; tran-
scribed series on WGST Atlanta, titled
Romance & Melody, featuring romantic
string music. Program is heard Mon-
day through Saturday, 10:30-10:45
p.nm.

REMAR BAKING Co., Emeryville,
Cal. (bread), has started sponsorship
of the quarter-hour transcribed serial
Betty and Bob ou KPQ San Fran-
cisco, Monday through Friday, 3:45-
4 pm. (PWT), on a 52-week basis.
Agency is Garfield & Guild, San Fran-
cisco.

DR. HESS & CLARK, Ashland, O.,
has started a five-minute musical pro-
gram five-weekly on KGVQ Missoula.
Mont. in the 6:50-6:55 a.m. period.

THOMAS J. WEBB Co., Chicago
(coffee), has renewed its sponsorship
of three daily spot announcements on
WMAQ WGN WCFL WIND, all of
Chicago. Contract for 52 weeks was
placed by Schwimer & Scott, Chicago.

MERRIA CHEMICAL LAB. (Mer-
ria Moth chemicals), Columbus, O..
has begun participation on woinen’s co-
operative programs on WMBD WIBC
WJR WTIC WBEN WCAE. Con-
tracts, placed by First United Broad-
casters, Chicago. are from three months
to 52 weeks.

AMERICAN HOME Products Corp.,
New York, has named Thomas H.
Brown Jr. as secretary and general
counsel. He joined AHP in 1937 and
assisted in organizing the company’s
legal department.

FOUR new sponsors have signed for
participation on Paul Gibson's House-
wives’ Protective League and Sunrise
Salute on WBBM Chicago, and two
companies have renewed. New partic-
ipants are: G. N. Coughlan Co., West
Orange, N. J. (Chimney Sweep soot
destroyer), for 13 weeks beginning
Sept. 11, through Rocke, Williams,
& Cleary, N. Y.; Grocery Store Prod-
ucts Sales Co., New York (Fould’s
Macaroni), 13 alternate weeks start-
ing Sept. 18, through Campbell-Ewald
Co., Chicago; Omar, Inc., Omaha, Neb.
(Ranch House Pancake Flour), 26
weeks beginning Sept. 11, through
MacFarland-Aveyard & Co., Chicago;
Good Foods, Minneapolis, Mim.
(Skippy Peanut Butter), 52 weeks
starting Sept. 4, through Garfield &
Guild Adv., San Francisco. Renewals,
effective Aug. 4, are: Stewart & Ashby
Coffee Co., Chicago (coffee and tea),
Williams & Cleary, Chicago; Beatrice
Creamery Co., Chicago (Meadow Gold
Butter), 52 weeks, through Foote,
Cone & Belding, Chicago. Housewives'
Protective League is broadeast Mon-
days through Fridays, 4:00-4:30 p.m.
(CWT) and Sunrise Selute, Mondays
through Saturdays, 6:00-6:55 a.m.
(CWT) on WBBM Chicago.

BROADCASTING e Broadcast Advertising



Having once learned how to swim, you'll never forget.

Years may pass but the habit of proper arm and leg coordination

will return the moment you enter the water.

Another powerful habit is that exemplified by the
people of Southern New England. For more than 19
years, they have consistently turned to WTIC for their
radio entertainment.

This habitual listenership is of prime importance to
national advertisers. It means that there is a waiting
and attentive audience to receive your sales message.
It’s a guarantee that your story will be heard.

Another point to bear in mind is the fact that the
people of Southern New England possess an effective
buying income more than 60% in excess of the national
average. Convince them of the merits of your product.
They have the money to buy it.

For real sales results, get into the habit of using
WTIC's 50,000 WATTS to teach the whole of this
wealthy Southern New England market.

IN SOUTHERN NEW ENGLAND

PEOPLE ARE IN THE g/ﬂéét OF LISTENING TO WTIC

Poe = e

BROADCASTING o Broadcast Advertising

DIRECT‘ROUTE TO ARIE]!ICA’S N©@. 1t MARKET

Thé Troveler% Broadcasting Service Corpogation

Member of NBC onci New England Regional NetWork
@ .
Represented b; WEED ‘& CO‘APA%Y, New York, Boston,

Chicaga, Detroit, San Frnnaisca and Hollywood
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FULTON LEWIS, Jr.
N NN The gy
Keeps... Happy

(s SPOASHS
DEPARTMENT STORE —“. . . he is the one

factor which has increased our figures higher
than any other outlet.”

MEN'S CLOTHING STORE—*. . . gives a fair
and convincing analysis . . . his listeners are
receptive to our sales story and . . . refer to his
broadcasts.”

SAVINGS AND LOAN CO.—“. ., he is “tops”

with all of us here . ..”

BAKERY—, , . our entire organization is highly
pleased with the favorable results and reactions
received from the trade and the public . . .”
RADIO MANUFACTURER—*, . . Letters ex-
pressing appreciation of Fulton Lewis, Jr., have
poured into our factory by the hundreds . . .”

BANKING CO.—*. . . we feel that this portion
of our advertising is dignified, beneficial . . .”

FULTON LEWIS JR is now heard on more than 210 Mutual

stations with over 130 sponsors. For sponsorship in your city

call, wire or write WM. B. DOLPH, WOL, WASH., D. C.

oricinaTing From WL wasuincTon, . c.

Affiliared with rhe MUTUAL BROADCASTING SYSTEM
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FRANK 8§ KENT last week re-
sumed duties as president of Tracy,
Kent & Co., New York, after receiv-
ing a discharge from the Army Air
Forces. Mr. Kent, who held the rank
gf)«é major. joined the Air Force in

OSCAR VASQUEZ, a former space-
buyer for Expert Adv. Agency, New
York, has been appointed timebuyer
for Irwin Viadimir & Co., New York.

ROGER M. COMBS Jr., former ac-
count executive with Erwin, Wasey &
Co., New York, has joined Dancer-
Fitzgerald-Sample, New York, as ac-
count executive.

MARTIN A. GOSCH, Hollywood pro-
ducer of Foote, Cone & Belding on
CBS Jack Carson Show, has resigned
that post effective in late August to
devote time to other freelance assign-
ments.

HENDRICK VOLLAERTS has
joined J. Walter Thompson Co., Holly-
wood, and has been assigned chief
writer of the CBS Frank Sinatra Show
which resumes Aug. 16

CHESTER McCRACKEN, formerly
in charge of Bristol-Myers NBC pro-
gram Mr. District Attorney at Ped-
lar, Ryan & Lusk, New York, has
been appointed radio director of
?oh:rty, Clifford & Shenfield, New
ork.

ROBERT FRANKLIN, head of Rob-
ert Franklin & Assoc. Adv., has been
elected president of the Fresno, Cal.
Advertising & Sales Club. Paul R.
Bartlett, manager of KFRE Fresno,
is vice-president.

A 50,000 watt

audience 47 4

250 watt rate
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TAKE A LOOK AT THE RECORD
That’s All We Ask!
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§7% OF ITS BUYING POWER
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WILLIAM CAYTON, former copy
chief of Picard Adv. Co., New York,
has been appointed copy director and
assistant to the president of S. Duane
Lyon Inc., New York.

DAVID G. LYON, former arcount
executive of Biow Co., New York, has
been appointed manager of the re-
search depdrtment of Walter M.
Swertfager Co., New York.

JOSEPH YOCAM, announcer with
Smith & Bull Adv.,, Los Angeles, is
the father of a boy.

RAY SCHOONOVER, formerly on
the copy staff of J. M. Mathes Inc,,
New York, has joined the copy staff
of Doremus & Co., New York.

WILLIAM TYLER, formerly on the
copy staff of Kenyon & Eckhardt,
New York, has joined the copy staff
of Doherty, Clifford & Shenfield, New
York. He was also previously with
Foote, Cone & Belding, MecCann-
Erickson, and Young & Rubicam, all
of New York.

MARGE KERR, formerly head of
the radio publicity department of Tom
Fizdale Inc., New York, has joined
the radio staff of N. W. Ayer & Son,
New York, as talent buyer. Miss Kerr
replaces Alma Marks who has
joined the radio division of the Over-
seas Branch, Office of War Informa-
tion. Prior to joining the Fizdale staff,
Miss Kerr was a member of the NBC
Chicago publicity department.

MIRIAM DIXON, assistant to Fred
Bell of the Katz Agency's Atlanta of-
fice, is hospitalized, following a recent
major operation.

ROBERT KAHN & Assoc., Chicago
advertising agency, last week moved
its offices from the 13th floor of 430
North Michigan Bldg., to occupy entire
9th floor.

GORDON WALLACE has Jjoined
Spitzer & Mills, Toronto, as account
executive, after 14 years with Maec-
Laren Adv. Co., Toronto.

GRANT H. ADAMS, for 13 years
with Spitzer & Mills, Toronto, and its
predecessor Lord & Thomas of Canada,
has resigned to become sales promo-
tion manager of Canadian Johns-Man-
ville Co., Toronto.

FRANC DILLON of J. Walter
Thompson Co., Hollywood publicity
staff, has been made head of the new-
ly created West Coast special serv-
ices department. Her former assign-
ments have been taken over by Grace
Wileox.

LEWIS TITTERTON, head of the
radio department of Compton Adv.,
New York, is the father of a boy.

HOWARD 8. ROUND, former sales
manager of the Pepsodent Co., has
joined Ivey & Ellington, Philadelphia.

ccccdMcces

Every national advertiser
wanting results in the
MARITIME PROVINCES

OF CANADA
should make sure that his

schedule includes

CHNS

Halifax, Nova Scotia

JOE WEED & CO.
350 Madison Avenue, New York
Representatives

Broadcast Advertising
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Looking Ahead?
Look i the

NORFOLK

Metropolitan
MARKET /

As long as industry produces goods, and
moves ‘em, and as long as ships are
built to carry ‘em ... the nation needs
NORFOLK!

Norfolk, Portsmouth, Newport News —
cash—heavy concentrations, half a mil-
lion buyers—make up the Norfolk Met-
ropolitaun Market .. .the neatest pack-
age of metropolitan buying power you
can find for proving postwar plans.

% WTAR is’ the onlI‘y sta-

tion in this market with more lis-
teners throughout thé 8 a.'m.-10
p- m. day than all other stations
COMBINED. ; o

°

JU

_ National Reoresentatives: EDWARD PETRY & CO.

CANADA LISTENING
IN SUMMER DROP

SETS IN USE have dronped 9.3
points to 32.6 for the leading evening
network commercial, Radio Theatre,
for Canada, accordm" to the July
national ratings report of Elliott-
Haynes Ltd., Toronto. Radio Theatre
leads with a 221 rating, coming up
from third place. Gracie Fields rates
second with 20.7 followed by Words
at War with an 18.0 rating, followed
by Bing Crosby Music Hall, Treasure
Trail {Canadian origination), Aldrich
Family, Album of Famdw,r Music,
Weltz Time, Big Town, Victory Pa.
rade (Cﬂll.ldl'lll origination), Lum &
Abner, Information Please. Green Hor-
net, and That Brewster Boy.
Leading French-language evening
network shows rate Les Secrets du Dr.
Morhanges, at 25.5, followed by French
Radio Theatre, Le Cafe Concert, Le
Capitaine Brave, and La Course au
Tresor. Sets in use on Freneh network
programs show a drop of 7.4 to 39.3

. for the leading program.

Daytime sets in use have not
dropped as much. and leading day-
time program has dropped 28 points
to 17.2. This is the Canadian orig-
inating serial, Soldier's Wife, which
has a rating of 13.8, and is followed
for second place by Big Sister, with
13.2, Road of Life, Ma Perkins, Vic
«& Sade, Pepper Young’s Family, Lucy
Linton, Right to Happiness and Wom-
an  of America. Leading daytime
I"rench-lzmgnage broadeasts show a
drop of 11.3 in sets in use to 30.7.
with Jeunesse Doree leading program
with a 20.1 rating, followed by Vie de
Famille, with a rating of 19.8 and
Quelles Nouvelles, Grande Soeur and
La Rue Principale.

S. K. ARNOTT has been appointed
account executive for Ronalds Adv.
Agency, Toronto. For the past two
years, Mr. Arnott was head of his
own public and industrial relations
firm in Kitchener and previously was
associated with Lord & Thomus, Mec-
Connell Eastman Ltd., and newspa-
pers in Toronto and London.

22,290

What's your potential

audience, when your
message goes out over
WWNC?

55,530* RADIO HOMES

(¥CBS 6th Series Market Data)
are right in the primary
and secondary
listening area of

WWNCs..

-Serving Westein: North Carolina
from ASHEVILLE N:H
DON §$. ELIAS, Executive Director I E
Represented by The KATZ AGMENCY.‘:f

Fulltime CBC Head

(Continued from page 22)

of Locomotive Engineers, is eonsid-
ered too busy with labor union
work to take on the post of salaried
chairman.

The report reviewed the 25
meetings held by the Committee
and dealt in detail with the prog-
ress of the CBC. The Committee
recommended that the interest in
the CBC of employes now overseas
be protected and that men in the
armed services, when they return
to civil life, be given preference
in employment in the CBC.

Fair News Reporting

After reviewing the CBC over-
seas news reporting, the Commit-
tee was of the opinion “that Ca-
nadian listeners are receiving a
news service that is not surpassed
in any other country, and that the
news is given with accuracy and
fairness”, They also felt that the
present arrangement for free time
on networks to political parties is
a fair arrangement and be given
a year’s trial after which it can
be revised if necessary.

Insofar as CBC finances are con-
cerned, the Committee was of the
opinion that the surplus of $285,-
500 should not be used on specific
capital expenditures as voted by the
CBC board, but ‘“should be devot-
ed to improving programs and that
capital expenditures should be pro-
vided from monies granted by par-
liament or by loans rather than
taken from fees collected from
(listeners) licenses and commer-
cial earnings.

“Looking to the future of radio,
much costly preliminary work and
expenditure will have to be made
to develop television, FM and fac-
simile. The CBC should keep up to
date and be prepared to make ef-
fective any advances in modern ra-
dio. To meet this need the CBC
should have appropriated by par-
liament to its use for these specific
and other purposes sufficient monies
to meet their needs, so that the
general radio services to the coun-
try should be uniform.”

Hooper proves

A Million Pros-
perous People in
Qur Primary Plus
a Hooper of 91.3%
80.4% by Nightl

1000 WJHL 910
Watts Johnson City K.C.

Tennessee
REPRESENTED BY HOWARD WILSON CO..

by Doy and
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FOR NEW YORK SHOWING

ON WJZ

Yalen FFralze

and his double-barrel package!

et un"-.‘se
6o

THE PACKAGE with a waiting
list of sponsors in two of Ameri-
ca’s greatest markets, had its
start July 31 in the World’s
Richest Market.

GALEN DRAKE

brings to WJZ one of the nation’s
most winning personalities and
voices . . . a voice that breezes
through an ad lib routine with
the intimacy of an across-the-
table companion.

YOUR STRONGEST VOICE IN THE WORLD'S RICHEST

S
AM-

SUNRISE SALUTE

is an hour of music and chatter
with Galen Drake talking about
anything from De Gaulle to
troubles of tiny tots.

HOUSEWIVES®
PROTECTIVE LEAGUE

isn’t a typical service program.

°

770 ON YOUR DIAL

KEY STATION OF THE BLUE NETWORK

" AND § Pt otectlv
alute uSeW.We’s &
uHO Leag 15 pM
or STAY > _
Ho

It’s provocative and has the ad-
ded salability of having products
approved by a picked panel of
housewives.

THIS COMBINATION
PACKAGE

has a record of over 729, re-
newals in markets where Galen
Drake has been on the air.

FOR COMPLETE DETAILS OF THIS
TRIED AND TESTED PROGRAM,
CALL WJZ OR BLUE SPOT SALES.

MARKET

'

ON SALE

SIGN OUT ON THE
COAST AND IN CHICAGO!




EXPERIMENTING with adaptation
of radio programs for television, CBS
has selected [Reveille Sweetheart,
Missus Goes A-Shopping, Arthur God-
frey, Margaret Arlen and Sing Along
as possible material to be tried out
on future telecasts on WCBW New
York, network’s video station.

ROBERT MAXWELL Associates,
New York, has acquired radio rights
to “Our Town”, the Thornton Wilder
drama. A five-weekly daytime pro-
gram is being readied, with Maj. Wild-
er's sister, Isabel, and Johanna
DeWitt as scriptwriters.

In Kansas Ci

is to WHB

GET “IN THE SWIM” in Kansas City by using WHB
. for RESULTS! Here’s a station that's pullmg its head

oﬂ' in mail-pull and in sales for sponsors.
Fnend’ is Kansas City’s Dominant Daytlme Station .
delivering the “most listeners per dollar” throughout the
western half of Missouri and the eastern third of Kansas.
For program or announcement availabilities,

“phone DON DAVIS”
KANSAS CITY — Scarritt Building — HArrison 1161
NEW YORK CITY-—507 Fifth Avenue—VAnderbilt 6-2550
CHICAGO — 333 North Michigan Blvd. — CENtral 7980
HOLLYWOOD—5855 Hollywood Blvd.—HOllywood 6211

“Your Mutual

KEY STATION for the KANSAS STATE NETWORK

AAAA Issues New Book

On Newspaper Statistics

AMERICAN Assn. of Advertising
Agencies has issued volume 13-A of
Market and Newspaper Statistics,
dealing with the 65 cities in the
U. S. and Canada of over 100,000
population in which newspapers
were audited to Sept. 30 and Dec.
31. Included in the volume are
latest figures on pojulation, dwell-
ing units, audited newspaper circu-
Jations, Imeage, retail rates, gen-
eral rates and the differential be-
tween retail and general rates.

The studies aim to help space
buyers determine the size and char-
acter of markets, cost of reaching
these markets with newspapers,
and the amount of circulation con-
nected with inducements. Volume
was compiled under the dirertion of
the AAAA Committee on Newspa-
pers, of which H. H. Kynett of the
Aitkin-Kynett Co., Philadelphia, is
chairman, and L. M. Malitz of Waxr-
wick & Legler Inc., New York, vice-
chairman.

Admiral Promotes Three

ADMIRAL Corp., Chicago, has an-
nounced some changes in its execu-
tive personnel, according to Ross
D. Siragusa, president. J. B. Huar-
isa, former vice-president and ra-
dio plant manager, was elected
executive vice- -president in charge
of production and engineering for
all divisions of the company; Ir-
win Mendels, former president of
Radio Products Corp., Chicago,
which was merged with Admiral,
was elected chairman of the execu-
tive committee; R. A. Graver, for-
mer midwest manager of Admiral,
was made vice-president in charge
of the radio division. J. H. Clip-
pinger, vice-president in charge of
sales, will resign following termina-
tion of all war contracts. Health
of his family requires their removal
to a different locale, it was stated.

General Foods Series

GENERAL FOODS Corp., New
York, last week signed a contract
to sponsor Those We Love on 63
NBC stations, starting Oct. 8 at
2:30 p.m. for Sanka Coffee. The
weekly half-hour dramatic pro-
gram, which made its radio debut
on NBC in 1938, is scripted by
Agnes Ridgway. Contract is for 52
weeks. Agency is Young & Rubicam,
New York.

WENY SHUT-IN AID

Quarantined Elmira Children
= Hear ‘Playground’ Show——

TO HELP entertain children kept
at home under voluntary quaran-
tine because of a recent polio epi-
demic in up-state New York,
WENY Elmira has established a
program titled Playground of the
Air, heard each weekday morning,
10:15-10:45, featuring Bill Pope,
sportscaster, and Sally Edwards,
women’s editor, who reads stories
in serial form. Program appeal is
divided into two age brackets:
5-10 and 10-16 years. Elmira’s rec-
reational director also presents
various ideas for home amusement
on the broadcast.

According to Dale Taylor,
WENY manager, the program has
been popular since its inception
both with restless, , quarantined
children and their harassed moth-
ers, many of whom have phoned
and written the station their thanks
for introducing this form of enter-
tainment.

With more than 150 cases of
polio reported since June 20, one
of the nation’s most serious out-
breaks of the disease is centered
in Elmira. Spot announcements are
used daily by WENY, warning par-
ents to keep their young at home,
away from other children during
the epidemic. State and local health
authorities are being interviewed
on the air as a means of keeping
the community informed as to the
condition of the disease and its
preventive measures.

Republic Starts

REPUBLIC RECORDING & Tran-
scription Co,, Chicago, an enter-
prise of Hilliard-Currie Music
Publishing Co., 54 W, Randolph St.,
Chicago, licensed by the AFM on
June 22, began operations last
week. No executive officers have
been announced. Bill Currie, Hil-
liard-Currie Co., and Jimmie Hil-
liard, West Coast sales promotion
executive, will direct company’s
business. Republic will issue records
under the name of Republic Re-
cording, using name bands, and
will provide a general library serv.
ice to radio stations.

JOIIN F. BLAIR Co., Chicago, sta-
tion representatives, are representing
WDSU New Orleans as of last month,
aceording to I¥red Weber, WDSU
manager.

1480 Kilocycles

Full Time Operation

Kansas City ¢ Wichita Salina * Great Bend ¢ Emporia
Missouri Kansas Kansas Kansas Kansas
MONTHS: APRIL-MAY, 1944—KANSAS CITY
HOOPER STATION LISTENING INDEX
TOTAL COINCIDENTAL CALLS — ‘I'Hls PERIOD 13,954
MIOJSEI;: € Sh::on : Sfaéion Shéion SfaDﬁon WHB Sfaéion
MOND?Y 4
THRU FRL .
reng S OCIERIN] 26,281 05-5 | 32.5 176:3 FOR BETTER THAN AVERAGE RESULTS
AFTERNOON | ¢ i on Station | Station | Station Station Joseph Lang, Gen. Mgr.
INDEX ; WHB .
MONDAY A B C D E New~ York Studios: 29 West 57th Street, New York City
Zorw |14.3 | 58 |17.1 307 |255 | 5.4
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In selecting a new transmitter, naturally you will
take a good, hard look at operating costs. They have
an embarrassing way of turning up every month
where they have to be considered.

Westinghouse Transmitters are designed to keep
operating costs at a very low minimum. For example:

1. Air-Cooled Tubes—featured by Westinghouse,
eliminate the expense of water cooling. Air which
cools the tubes can be used to heat the building.

2. Metal Plate Rectifiers—also featured by Westing-
house, seldom require replacement. Their life is
practically unlimited.

3. Conservative Operation of All Tubes—results in
long life and low upkeep cost.

Westinghouse RADIO DIVISION

PLANTS IN 25 CITIES . .. OFFICES EVERY WHERE

A M . E L E € T

WHEN YOU SELECT A

ctically unhimited hife, are
t aid 1n maintaining un-
orvice at low _cos!.

NEW TR MITTER

s
P
4. Class C Operation—of all radio frequencies
provides higher efficiencies and lower power
consumption than any other type of circuit.

These are only a few of the advantages Westing-
house Transmitters offer. Others include: Simplicity
of Control, Continuity of Operation, High
Fidelity Signals, Ease of Maintenance.

PLACE YOUR ORDER’ NOW
FOR YOUR POSTWAR TRANSMITTER

By placing your order today for a Westinghouse
transmitter, you assure yourself of the fastest possible
delivery following the lifting of wartime manufactur-
ing restrictions. We are scheduling deliveries in the
sequence in which orders are received. For details,
write Westinghouse Electric & Mfg. Company, Dept.
INB, P. O. Box 868, Pitisburgh 30, Pa.
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STATION ACCOUNTS

sp—studio programse
ne—news programs
t—transcriptions
sa—spot announcements
ta—transeription announcements

WGY Schenectady

Saratoga Assn. Improv. of Horses, New
York (better breeding appeals), 25 sa
weekly, 4 weeks, thru Leighton & Nel-

son, Schenectady..
Paul F, Beich, Chicago (Whiz candy).
3 t weekly, weeks, thru Arthur

Meyerhoff & Co., Chicago.
Benrus Watch Co., New York, 5 sa weekly,
52 weeks, thru J. D. Tarcher & Co.,

N. Y.

Kellogg Co. Battle Creek, Mich. (40%
Bran Flakes), 162 t series, thru Ken-
yon & Eckhardt, N. Y.

Wm, Wrigley Jr. Co., Chicago, sa series,
thru Ruthrauff & Ryan, Chicago.

Spaulding Bakeries, Binghamton, N. Y..
7 st weekly, 27 weeks, direct.

Rex Research Corp., Toledo (Fly-tox), 8
ta weekly, 18 weeks, thru Miller Agency.
Toledo

Grove Labs, St. Louis (vitamins), 3 we
v};eelgy, 52 weeks, thru Donahue & Coe.

Studebaker Corp., South Bend, Ind.,
3 ne weekly, 26 weeks, thru Roche, Wil-
liams & Cleary, Chicago.

Esquire Inc,, Chicago (Coronet), sa
series, thru Schwimmer & Scott, Chi-
caxo.

Gulf Oil Corp.,, Pittsburgh, (livestock
spray), 6 sa weekly, 5 weeks, thru
Young & Rubicam, N. Y.

Procter & Gamble Co., Cincinnati_ (Duz),

2 sa weekly,
Adv.,, N. Y.
Macfadden Publications, New York (True
Story), t series, thru Raymond Spector

Co., N.Y.
Wait & Bond Inc., Newark (Blackstone
cigars), sa weekly, 62 weeks, thru BBDO,
Y.

26 weeks, thru Compton

KFI Los Angeles

Kellogg Co., Battle Creek, Mich. (Raisin
Bran), 4 ta weekly, 52 weeks, thru Ken-
yon & Eckhardt, N. Y.

Colgate-Palmolive-Peet Co., Jersey City
(Super Suds), ta weekly, 29 weeks, thru
William Esty & Co.,, N. Y.

WAGA Atlanta
Southland Coffee Co., Atlanta (Bailey’s

Supreme Coffee), 6 ne weekly, 52 weeks
thru Donahue & Coe, Atlanta.

KQW San Francisco

Cracker Jack Co.. Chicago, ne weekly, 52
weeks, thru Rogers & Smith, Chicago.

National Lead Co., San Francisco (Dutch
Boy paint), 2 sa weekly, 13 weeks, thru
Erwin, Wasey & Co., San Francisco.

Ex-Lax Ine., New York, 5 ta weekly, 13
weeks, thru Joseph Katz Co., N. Y.

Lambert Pharmacal Co., St. Louis (Lis-
terine tooth powder), 5 ta weekly, 26
weeks, thru Lambert & Feasley, N. Y.

West Coast Soap Co., San Francisco, 2 sa
weekly, 13 weeks, thru Brisacher, Van
Norden & Staff, San Francisco.

H. I. Davi Mfg. Co., Oakland {(Miracle
Foam), 3 ne weekly. 13 weeks, thru
Jewell Adv., Oakland.

University Hydroponic Service, San Fran-
cisco (plant chemicals), sp weekly, 18
weeks, thru Gerth-Pacific Adv., San
Francisco.

Langendorf United Bakeries, San Fran-
cisco (bread), 7 sa weekly, 13 weeks,
thru Pacific Coast Adv., San Francisco.

San Francisco Life. San Francisco (maga-
zine), sp weekly, 13 weeks, thru Royal
Radio Productions, Oakland.

Ben Hur Coffee Co., n Francisco, 5 sa
weekly, 18 weeks, thru Foote, Cone &
Belding, San Francisco.

Macfadden Publications, New York (True
‘Story), 3 t weekly, 18 weeks thru Ray-
mond Spector, N. Y.

BC Remedy Co., New York (headache pow-
der), 10 t weekly, 52 weeks, thru Har-
vey-Massengale Co., Atlanta.

KTSA San Antonio

Ragsdale’s Food Co., San Antonio, 6 sa
weekly, 44 weeks, thru Pitluk Adv. Co..
San Antonio, Tex.

Lucchese Realty Co.,
estate), sa weekly, 52 weeks, direct.

Ex-Lax Inc.,, Brooklyn, 4 ta weekly, 52
weeks, thru Joseph Katz Co., N. Y.

Standard Brands, New York (Blue Bon-
net margarine), 4 ta weekly, 104 weeks,
thru Ted Bates, N. Y.

Procter & Gamble Co., Cincinnati, O.
(Oxydol), 3 ea weekly, 105 weeks thru
Dancer-Fitzgerald-Sample, Chicago.

San Antonio Transit Co., San Antonio.
8a weekly, 17 weeks, thru Aniol & Auld.
San Antonio, Tex. .

WENR Chicago

Morton Salt Co., Chicago. 5 sa weekly,
thru Kenyon & Eckhardt, Chicago.

Nat'l. Chemical & Mfg. Co., Chieago
(Luminal paint), 5 sa weekly, 13 weeks,
thru J. R. Hamilton Adv. Agcy., Chicago.

Swift & Co., Chicago (Sunbrite cleanser).
3 sa weekly, thru Needham, Louis &
Brorby, Chicago.

Esquire Inc., Chicago (Coronet), 10 sa
weekly, thru Schwimmer & Scott. Chi-

cago, .

Paul G. Beich Co., Chicago {(candy), sa
weekly, 52 weeks, thru Arthur Meyerhoff
& Co., Chicago.

San Antonio (real

WCOA Pensacola

Harvel Watch Co., New York, t weekly, 26
weeks, thru A. W. Lewin Co., Newark.

Plough Inc., Memphis (St. Joseph Aspirin
& Mexsana), 10 ta weekly, .39 weeks.
thru Lake-Spiro-Shurman, Memphis.

Dr, Pepper Bottling Co., Dallas, 3 ¢t weekly.
direet.

BC. Remedy Co., Durham, N. C. (head-
ache powders), 14 mne, sa weekly, 52
weeks, thru Harvey-Massengale Co.,
Durham, N. C.

U. 8. Tobacco Co., New York (Rooster
snuff), 16 sga. 26 weeks, thru Arthur
Kudner Inc., N. Y.

Swift & Co., Chicago (Jewel shortening),
6 sa weekly, 13 weeks, thru J. Walter
Thompson Co., N, Y.

Shuptrine Co.. Savannah (Jetterine), 3 ta.
52 weeks, thru Harvey-Massengale Co.,
Atlanta.

Ex-Lax Inc.,, Brooklyn, 3 fa weekly. 26
weeks, thru Joseph Katz Co., N. Y.

Carter Products Inc., New York (Carter's
Little Liver Pills). 5 ta weekly, 389
weeks. thru Ted Bates Inc., N. Y.

Beech-Nut Packing Co., Canajoharie, N. Y.
(gum), 2 ta weekly, thru Newell-Emmett

Co.. N. Y.

Colgate-Palmolive-Peet Co., Jersey ' City
(Super Suds), 15 ta weekly, 26 weeks.
thru Wm. Esty & Co.,, N. Y..

Pepsi-Cola Bottling Co., Long Island City.
N. Y., 12 ta weekly, 39 weeks, thru
Newell-Emmett Co., N. Y.

Capital City Products Co., Columbus, O.
(Dixie Margarine), 9 ta weekly, thru
Merrill Kremer Inc., Memphis.

Bulova Watch Co., New York (watches
& Clocks), 7 sa weekly, thru Biow
Co., N, Y. g

Burger Brewing Co., Cincinnati. 15 ta
weekly, thru Midland Advertising, Cin-
cinnati.

American Chemical Co., Birmingham (Hot-

Foot Insecticide), ta weekly, thru
Cox Agency, Birmingham.
Periodical Publishers, New York (pulp-

wood cutting drive), 6 sa weekly, thru
A. 8. Noble, N. Y.

WOWO Fort Wayne, Ind.

Leaf Gum Co., Fort Wayne, sa, 13 weeks.
thru Bozell & Jacobs, Chicago.

Omar Mills, Fort Wayne, 2 gp weekly. 39
weeks, thru MacFarland, Aveyard & Co..
Chicago.

Berghoff Brewing Co., Fort Wayne. 6§ ne
weekly, thru L. W. Ramsey & Co., Chi-

cago.
Spiegal Ine., Fort Wayne, s«, sp, thru J.
L. Stewart, Chicago.

WNLC New London, Conn.

Diamond Ginger Ale Co., Waterbury, Conn..
15 sa weekly, 13 weeks, direct.

Jacob Ruppert Brewery, New York, 18
weekly, thru Ruthrauff & Ryan, N. Y.
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Wise Time Buyers and Time Wise Buy-
ers save money for their clionts on the
Pacific Northwest Greup:

Wythe Walker—Eastern Soles Manager

Representatives
The Walker Co.

The Walker Co.
The Katz Co.

Proprietary Head
Urges Better Copy

Dr. Cullen Calls for Modified

Vitamin Air Commercials

AUTHENTIC copy in advertising,
particularly radio commercials,
based on a “careful study” of the
effects of vitamins on the human
system, must be written if the
public is to accept vitamins for
their real worth, Dr. Frederick J.
Cullen, executive vice-president of
the Proprietary Assn., said in the
PA July 28 bulletin.

“Recently I have heard many say
that they wonder what is wrong
with the vitamin business,” wrote
Dr. Cullen. Pointing out that the
radio announcer is apt to place an
emphasis on certain words and
phrases “so the public is led to be-
lieve they will derive greater bene-
fit from the use of the vitamins
than they actually have a right to
expect,” Dr. Cullen urged the Pro-
prietary Assn. to give better super-
vision to its commercial copy .

Urges Modified Copy

“A person listening to a radio
program,” the. bulletin said, “may
be convinced that if he consumes a
certain brand named vitamin . . .
he will receive definite benefits. If,
after consuming this product for a
period of time he does not enjoy
such benefits, is it not possible that
he will consider this product not
sufficiently potent?”

Dr. Cullen pointed out that “ad-
vertising copywritters are con-
stantly objecting to putting modi-
fying phrases in copy, but if the
true story is to be told concerning
the effects of the vitamins, the
copy must necessarily contain
many modifying phrases.” He
urged the association to give “care-
ful consideration to the whole vita-
min picture, evaluating the bene-
fits that may be derived from con-
suming vitamins”.

He declared that such a study
should result in “representations in
labeling and advertising which can
be substantiated in court”.

Advertising Psychology

A NEW BOOK, Practical Psy-
chology [Macmillan Co., New York,
$4] by K. Berrien, professor
of psychology at Colgate U. con-
tains two chapters of possible in-
terest to radio advertisers and
agencies. The chapters, “Consumer
& Advertising Research,” and “Ad-
vertising” have sections dealing
with radio listener surveys, and
optimum lengths for radio pro-
grams. The book is well annotated
and should prove a helpful refer-
ence.

Farmers Union Plans

NATIONAL FARMERS Union
Service Corp., New York, an or-
ganization of small farm operators,
has appointed the Wallace Thorsen
Organization as a public relations
council. Working jointly with Ilo-
cal farmer cooperatives, NFUS is
planning a fall campaign to pro-
mote the interests of the farmer
and the co-ops. Radio, newspapers
and magazines will be used.

BROADCASTING e Broadcast Advertising



what makes a...

EXCLUSIVE

MOST AMUSING bird, the Penguin is EX-
CLUSIVE because it doesn’t fly . . . and be-
cause of its great courage and ‘‘good-fisher”
reputation. This below-the-equator resident
will not hesitate to attack a man. Small, feath-
erless, paddle-like fore limbs are used like
oars in the water. On land, the bird assumes
an upright position on short, stout hind legs.

EVERETT L. DILLARD ELIZABETH WHITEHEAD

General Manager Station Director

PORTER BUILDING « KANSAS CITY, MISSOURI

M Rll[lm stﬂtlnn G

FIRST to prove FM’s Future in the Kansas
City Area. .. K-0-Z.Y is EXCLUSIVE because
its services are well past the blueprint stage,
way over the hump of promise and available
now for productive programming. Think of
K-0-Z-Y in terms of immediate results, im-
mediately expandable with postwar prodmuc-
tion. Remember, Kansas City is a KOZY Mar-
ket! Write today for Rate Card 3.

P
FM Pioneermin the Kansas City Area




Col. Kintner Is Named
Vice - President of Blue

LT. COL. ROBERT E. KINTNER
has been elected a vice-president of
the Blue Network, effective Sept.
15, to act in a supervisory capacity
over general public service and pub-
lic relations, Edward J. Noble,
chairman of the board, announced
last Friday.

Col. Kintner, in the service since
July 28, 1941, was recently retired
and will revert to inactive status
before joining the Blue Network.
He was previously co-author with
Joseph Alsop of a nationally syndi-
cated Washington news ecolumn.
He was graduated from Swarth-
more College in 1931 and before
forming his association with Alsop
was financial reporter and Wash-
ington correspondent of the New
York Herald Tribune. In addition
to writing a daily ecolumn, Alsop
and Kintner were authors of
numerous articles in national mag-
azines and of several books, among
which was American White Paper.

WTTM Ceremonies

CEREMONIES that commemo-
rated the affiliation of WTTM Tren-
ton, N. J. with NBC, were attend-
ed last Friday by William 8.
Hedges, NBC vice-president in

. charge of stations; Easton C. Wool-
ley, assistant to Mr. Hedges; Shel-
don B. Hickox Jr., manager of sta-
tion relations; Elmore B. Lyford of
the station relations department.
Morgan Beatty, NBC Washington
commentator, was the principal
speaker. Guests included .Trenton
businessmen and officials of the city
government.

Available from
local dealers or
by writing foc-
tory direct,

UNIVERSAL
STROBOSCOPE

This handy phonogroph ble spesd indi b
complete with instructive folder, Is now available
gratis to all phonograph ond recorder owners
through their local dealers ond jobbers. As o

der aid the Uni: | Stroboscope will assist
in intaining p quality of ding an
reproducing equipment in true pitch and tempe.
Universal LMicvoplnmc Co., pim:v manufacturers

of P and ho 9 P

os well as Professional Recording Studic Equip-
ment, takes this meons of rendering o service to
the owners of phonograph ond recording e
ment. After victory is ours— dealer shelves will
again stock the mony new Universal recording
components you have besn waiting for.

UNIVERSAL

'MICROPHONE CO.

INGLEWOOD, CALIFORMIA
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Blue Campaign Setup

POLITICAL SALES department
has been organized by the Blue
Network in preparation for the
fall Presidential campaigns with
Gordon Vanderwarker, assistant
sales service manager, as head. Su-
pervising all activities relative to
the sale of time on both network
and local basis will be C. Nicholas
Priaulx, vice-president in charge of
finance, and Charles E. Rynd,
treasurer. Mr. Vanderwarker was

assistant manager of the NBC po- .

litical sales department during the
1940 campaigns.

DEMOCRATS DRIVE

HANDLED BY BIOW

APPOINTMENT of the Biow Co.,
New York, as advertising agency
for the Democratic National Com-
mittee, for the Presidential cam-
pagin was announced last Friday
by Paul A. Porter, publicity direc-
tor. The Biow Co., which handles
such accounts as Bulova Watch,
Philip Morris cigarettes, portions of
Procter & Gamble and Schenley, is
one of the top agencies in radio
placements.

Radio director of the Democratic
Committee is J. Leonard Reinsch,
managing director on leave of the
James M. Cox stations, WSB At-
lanta, WIOD Miami, and WHIO
Dayton.

The Republican Committee has
not yet named an agency, but its
radio department is headed by
Henry R. Turnbull, executive of
Duane Jones, New York, and Wells
(Ted) Church, prominently identi-
fied with commercial radio for the
last decade.

The Republican Committee has
announced that its biggest single
item of expense will be for radio
time. The Hatch Act places a limit
of three million dollars on a Presi-
dential campaign. It is presumed
the Democrats also will spend the
bulk of their funds on radio time
and that the maximum of three
million dollars will be employed.

‘ARMY HOUR’ HONORS
AAF ON BIRTHDAY

SALUTING the Army Air Force
on its 37th anniversary, the Army
Hour on Aug. 6 presented Gen. H.
H. Arnold, commanding general of
the AAF, who called in his key air
commanders around the globe. In-
terviews comprised a distance of
84,698 statute miles— or more than
three times around the world at the
equator—and included pickups from
the European, China-Burma-India,
Central Pacific, Southwest Pacific
and Mediterranean theatres.

Speaking from Washington, Gen.
Arnold not only received first-hand
reports from Generals Kenney,
Spaatz, Doolittle, Eaker, Brereton,
Chennault, Douglas, but also re-
ported to the American people as
Commanding General of the 20th
Air Force, which operates under
the direction of the Joint Chiefs of
Staff.

KTHT Houston, Texas and KLUF
Galveston, on Sept. 1 become full-
time MBS affiliates. Both stations
operate with 250 w with KTHT on
1230 ke and KLUF on 1400 ke.
KTHT is owned and operated by
the Texas Star Broadcasting Co.
and the latter station by KLUF
Broadecasting Co., Galveston. This
brings the total number of Mutual
affiliates to 232 stations.

Mrs.Cooper, W, H. Smith

Named to WJLS Posts

APPOINTMENTS of Mrs. Vir-
‘ginia Cooper as manager and of
William, IEI’ Smith as commercial
manager and program director of
WJLS Beckley,
W. Va,, were an-
nounced last week
by Joe L. Smith.

Mrs. Cooper,
with the station
for the last five
years in various
capacities, sue-
ceeds Herbert
Kendrick, who re-
signed prepara-
tory to embark-
g upon a sta-

Mrs. Cooper

tion project with G. Lester Hash
of Beckley [BROADCASTING, July
31]. She also serves as auditar
of WILS and WKWK Wheeling,
in which Mr. Smith and his son,
fC_laé)t. Joe L. Smith Jr., are identi-
ed.

The new commercial manager
and program director—William H.
Smith—was associated with Walk-
er & Downing Advertising Agency
of Pittsburgh prior to joining
WJLS.

BULOVA SUBPENAED

BY LEA COMMITTEE
UNDER SUBPENA to appear last
Monday before the House Select
Committee to Investigate the FCC,
Arde Bulova, majority owner of
WOV New York, and his attorney,
Sanford Cohen, New York, are un-
derstood to have reported to John
J. Sirica, Committee general coun-
sel, but were told to hold themselves
in readiness for future appear-
ances.

. It was learned that Committee
investigators had planned to ques-
tion Messrs. Bulova and Cohen in
open session but because no Com-
mittee members were available,
they were asked to return on eall.
Mr. Bulova is understood to have
assured Mr. Sirica that a subpena
was unnecessary, that he would
gladly appear before the Commit-
tee at any time.

O'Dea Amends Suit

Among station transfers which
the Committee is investigating and
which will be aired when public
hearings are resumed next month
is that of WNEW New York from
Wodaam Corp. to the Greater New
York Corp. in October 1941, ac-
cording to Chairman Clarence F.
Lea (D-Cal.). Proposed transfer of
WOV by Mr. Bulova and Maj.
Harry D. Henschel to Murray and
Myer Mester, now pending before
the FCC, also may be viewed by
the Committee.

Meanwhile, amended complaint
asking $500,000 judgment and/or
rescission of the Oect. 14, 1941,
agreement transferring ownership
of WNEW New York from
Wodaam Corp. to Greater New
York Corp. has been filed in the
New York Supreme Court by Rich-
ard L. O’Dea, minority stockholder
in Wodaam Corp., against Mr.
Bulova, said to control both com-
panies, and Milton Biow, advertis-
ing agency president, charging
breach of contract. Original com-
plaint, filed July 5, was found to
contain certain minor inaccuracies,
necessitating refiling.

BROADCASTING o

KSTP Musicians
Still Defy NWLB

Back to Work Order Referred

To Padway by Petrillo

MUSICIANS at the Minneapolis
studios of KSTP were still on strike
late Friday, despite a request of the
National War Labor Board to
James C. Petrillo, president of the
American Federation of Musicians,
to order the men back to work.

Mr. Petrillo advised the Board
Tuesday he had referred its request
to his attorney, Joseph A. Padway,
who would be in Washington on
Friday. Mr. Padway conferred with
the Board upon his arrival but the
Board took no action.

Asks Union Take-Over

Earlier in the week, George
Murk, president of Local 73, AFM,
issued a statement asserting, “We
are staying out of KSTP until a
contract is signed with us or the
President of the TUnited States
takes over the station”.

A request that the President take
over the union was made to the
Board by Stanley Hubbard, KSTP
president, who wired William H.
Davis, chairman, on Monday, as
follows:

Petrillo continues to defy WLB.
George Murk, president of the Minne-
apolis Musicians Loeal 73, announced
in morning papers union has no in-
tention of ecomplying with WLB di-
rective that KSTP musicians be sent
back to work, unless ordered to do so
by President Roosevelt.

Minneapolis local operates like any
other business with a president, vice-
president, secretary and board of direc-
tors. Local also operates a bar, pool-
room, and restaurant and is licensed
by Minneapolis city counecil for such
operations. Under circumstances, feel
you should request the President to
order these men back to work immedi-
ately and further request the Presi-
dent should also be requested to take
over this union which is continuing
to defy your orders.

In the meantime, the Board con-

tinued to hold up the report of the
regional panel, which held hearings
on the case, until the strike is
ended.
AMERICAN Assn. of Advertising
Agencies has announced election to
membership of Xane Adv., Blooming-
ton, Ill., and Mitehell-Faust Adv., Chi-
cago.

IN THE
HEART OF

TIA

5 m
,DAY-AM:I_' P
PAUL H. RAYMER CO.
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2419143
DEAR SIRS,

During a few quiet Spare momenis out here or the latest battle
front, I thought that perhaps you would care to know the history of one of
your model 8-F Recordiré Kachines. Just what it has beer througl, just what
it has done for thousands, perhaps millions of people all over the world,
end just what it is doing at the present moment.

It was available in Cairo over two years afo, and the RAF purchased
it for the Nobtle Recording Unit for work on the front, recording everything
and anything that would be interesting to the public of the world.

I am the engineer that has had the pleasure ¢ cperatirg this
machine all this time, and bein¢ ir the radio trade for fourteer years,should
know when a set is well made or not.

It has travelled over 23,000 miles. Aproximatly 20,000 by road,
track, or desert,in one of the hardest spruné trucks of the British Army,
and 3,000 by alr.

It has recorded bomb and shell explosioh in slit trenches, covered with dust.
Blown over on one occasion by blest

Dropped on numerous occasions.

fas recorded in the air, and on sea rescue crcft, with better rasults than
expected.

2

Has travelled to:+ Amman Transjordan, to Tripoli, back to Cairo, back to
Tripoli, on to Tunis, Bizerte, on to Alg¢iers, back to Punis, on to Sicily,

all through Sicily, on to Italy. All this wey by truck, recording,reecording,
recording. Never once,through all this bupping, buffetting, and banging
about, has it let our little party down. Never in my opirion, has anry radio
apparatus stood up so well,for so long in such conditions.

Recordings from this machine haove been broadcast from the
following countries. England; America; Canada; New Zealand,; Australiay Sth Africa;
Eéypt; Palestine; Algeria. Perhaps presently, frorm Italy itself.

Please thank your engineers and assembly workers for such an
efficient ond trouble free recorder, and nay you continue to put suck products
on the market.

If you care to ockrowledfe this letter please address to my
home ir. England. 110 Cardinal Avenue, Korden Park, Norden, Surrey, GB.

Yours truly,
To:+ The Xanaging Director
Presto Recording Corp. 6ﬁ

242 W. 55th St., New York; U.S.4.
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FRE! Repusentallves

WOWO Ft. Wayne, Ind. feature
heard Saturday evenings, Hoosier
Hop, is now heard on the Blue Net-
work with expanded format and time,

WCKY Cincinnati has started a Sun-
day night series of programs to stimu-
late donations to the Red Cross Blood
Donors Service. Weekly half-hour
show will inelude dramatizations from
the home and war fronts.

WSYR Syracuse aided the local waste
paper salvage drive with the slogan,
“Save For Sunday”, used after each
station  break. Studio announcers
manned one of the 145 trucks, helped
eather 818 tons of paper. Old seripts
contributed to tlie tounage.

DIGEST of Woman's Place. a pro-
gram heard on the CBS scries Death
Valley Days, appears in the August
issue of 7'he Woman.

WCCO AMinneapolis-St. D’aul enter-
tained 175 mayors of Minnesota and
their wives at an outdoor barbeque
in counnection_ with the Minneapolis
Aquatenuial Celebration July 26,

WHIO Dayton helped pay tribute to
civilian employes of Wright Field by
carrying a program July 26 in which
high ranking officers of the AATF par-
ticipated. Ceremonies were part of a
nation-wide program of the Materiel
Command and other units to express
appreciation to employes for their
assistance in furthering the war effort.
WHIO pickup was made with the
naguetic wire recorder.

WCFL Chicage is now airing daily
quarter-hour Leondon  Newspaper,
shortwaved from London by Kevin
O’Carroll, BBC commentator.

MUTUAL

Station

Ask the Walker Co.

FUN |
i~ BILL'MAC
e g

PROUDLY DISPLAYING his
“growin’ up” chart is Bill Mac-
Donald, farm service editor of
KFAB Lincoln, Neb., who has just
celebrated his 18th birthday in
commercial farm radio. Bill “Mac”
started his radio career in 1926
with KFNF Shenandoah, Ia. He
joined KFAB early in 1942 and
last October was appointed farm
service director. His department,
known as Your Neighbor, works in
cooperation with the many agricul-
tural agencies in the KFAB area.

WIOD Miami, Fla. hroadeast a report
on the Breton Wood, N. I. World
Monetary Conference by Dr. Luis Ma-
chado. head ot the Cuban delegation of
the conference.

WWSW Pittsburgh broadeast ve-cre-
ated game between the Boston DBraves
and the Pittsburgh Pirates on Aug. 1
to war veterans at Deshon (General
Hospital, Butler, Pa.

WCOV lMontgomery, Ala. now pre-
sents a daily Want-4d Program 6
6:15 p.m.

KROW Oakland, Cal, in thvee-way
cooperative arrangement with the Red
Cross and Standard Brands Inc. is
presenting weekly quarter-hour pro-
gram Food For All. Through sales and
merchandising  crews of Standard
Brands Inc, window card display
pieces are distributed to bhakery and
grocery outlets in San Francisco-Qak-
land area. with Red Cross similarly
servicing banks and department stoves.

KIRO Seattle took listeners back
through 23 years with old recordings
on a special program By Transeription
to acquaint the public with the mean-
ing of that phrase.

KQW San Francisco has set up a news
display in the windows of the down-
town oflice of the Union Pacific Rail-
road using a panoramic background
of world battlefront mavs, with photo-
graphs of CBS war correspondents
at home and abroad. Display in-
cludes a bulletin board with late news
flashes.

WRLC Tocena, Ga. has added WBS
transcription service, giving the sta-
tion LW. NBC. WBS, KBS and BMI
libraries.

AHP CORP. FORMS

EXPORT COMPANIES

AMERICAN HOME Products
Corp., in preparation for overseas
postwar expansion for its phar-
maceutical products, has formed
two new companies to handle all its
U. S. export business, according
to an announcement last week by
W. F. Silbersack, executive vice-
president and general manager. The
new organizations, which started
operations Aug. 1 are under divect
supervision of Donald C. Town-
ley, vice-president in charge of
AHP’s foreign division. One com-
pany, Wyeth International Ltd. will
export pharmaceuticals, biologicals,
nutritional products and vitamins
produced by Wyeth Inc. and other
AHP subsidiaries. Robert C. Hodg-
man is president,

The other export company, Home
Products International Ltd.,, of
which Mr. Townley is president and
Elliott Warburton vice-president,
will handle export sales of the
corporation’s food, household, cos-
metic and packaged drug products.
Heretofore the overseas sales of
AHP were carried on by the export
division of the Kolynos Co., now
a part of Home Products Interna-
tional, it was stated. Headquarters
of both organizations are at 22 E.
40th Street, New York.

While no radio plans were men-
tioned, AHP’s cultivation of for-
eign markets follows closely upon
the recognition of the South Amer-

ican market by other pharma-
ceutical firms [BROADCASTING,
March 6].

Seeks Montreal Outlet

J. ARTHUR DUPONT, Quebec re-
gional commercial manager of Ca-
nadian Broadcasting Corp., Mont-
real, has applied for a 1 kw sta-
tion on 800 ke for the Montreal
area. It is understood that applica-
tion has been approved by the CBC
Board of Governors, and now
awaits signature by Munitions and
Supply Minister C. D. Howe, Ca-
nadian licensing authority.

NBC Names Two

WILLIAM ERVIN and Ira Skutch
last week were appointed assistant
managers of the NI3C guest relations
department. Mr. Ervin was formerly
manager of NBC's Vanderbilt The-
atre studio and Mr. Skutch previously
was snpervisor of setup operations
and supervisor of studio and floor op-
erations.

A Proven
Sales
Medium

IN WBNX SERVICE AREA THERE ARE:
2,450,000 Jewish Speaking
1,522,946 |Italian Speaking
1,236,758 German Speaking
661,170 Polish Specking
200,000 Spanish Speaking

Persons
Persons
Persons
Persons
Persons

WBNX broadcasts daily to Metropoliten
New York's racial groups which com-
prise 709, of the population. These mil-
lions, with millions to spend, have their
own -hurches, newspapers and radio
stations. They respond to WBNX pro-
gramming and public service, the rea-
son why many of the country’s largest
odvertisers today are using WBNX con-
sistently. If your products are merchan-

dised in Greater New York, WBNX should
be on your list. Write WBNX, New York
51, N. Y. for availabilities. Or <oll
Melrose 5-0333,

‘5000 WATTS DIRECTIONAL OVER NEW YOR!
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New Business

MARYLAND PHARMACEUTICAL Co..
Baltimore, on Sept. 23 starts Bob Trout-
News on 19 CBS stations, Sat., 6:55-7 p.m.
Agency: Joseph Katz Co., Baltimore.

GENERAL FOODS Corp., New York,
(Sanka Coffee}) on Oct. 8 for 5 weeks
starts Those We Love on 63 NBC stations,
Sun., 2-:30 p.m. Agency: Young & Rubi-
cam, N. Y.

GILLETTE Safety Razor Co., Boston, on
Sept. 8 for §2 weeks starts Friday night
toxing broadcasts on full MBS net, Fri. 10
p.m. (repeat on 36 Don Lee Stations, 8
p.m. PWT). Agency: Maxon Ine, N. Y.

GENERAL FOODS Corp., New York, on
Oct. 2 starts Hop Hearrigan on 190 Blue
stations, Mon. thru Fri., 4:45-5 p.m. (re-
peats for Central, Mountain and Western
Time Zones). Agency: Young & Rubi-
cam, New York.

FERRY-MORSE SEED Co.. Detroit, on
Aug. 4 for 52 weeks starts Cublmaea &
Kings on 16 Don Lee Cal. stations, adding

20 Don Lee Pacific stations on Jan. 5.
Fri.. 2-2:45 p.m. (PWT). Agency: Mac-
Manus, John & Adams, Detroit.

W. K. BUCKLEY, Toronto (cough syrup).
on Sept. 27 to April 18 sponsors Le Tour-
billon de la Gaiety on CKAC CHRC, Wed.
9:30-10 p.m. Agency: Harold Stanfield
Ltd.. Montreal,

WEST COAST SOAP Co., Oakland. Cal.
(Powow cleanser), on Aug. 5 started
for 52 weeks, Opportunity Theatre on 7
NBC Pacific stations, Sat., 11-11:30 a. m.

(PWT). Agency: Brisacher, Van Norden
& Staff, San Francisco.
CUDAHY PACKING Co., Chicago (Old

Dutch Cleanser) on Aug. 7 starts Tena
and Tim on 29 CBS stations, Mon. through
Fri,, 3:15-3:30 p.m. Agency: Grant Adv..
Chicago.

Renewal Accounts

SOUTHERN SPRING Bed Co., Atlanta.
on Aug. 31 for 13 weeks renews Robert
St. John, newcaster, on 16 NBC ‘stations.
Tues., and 21 NBC stations, Thurs., 10:15-
10:30 a.m. Agency: Tucker Wayne & Co..
Atlanta.

LUMBERMENS Mutual Casualty Co..
Chicago, on Aug. 27 for § weeks renews
Upton Close, commentator, on 97 MBS
stations, Sun., 6:80-6:45 p.m. Agency: Leo
Burnett Co., Chicago.

J. A. FOLGER & Co., San Franecisco (cof-
fee), on Aug. 11 for 52 weeks renews

Breakfast News on 84 Don Lee Pacific
stations, Mon.,, Wed., Fri, 7.7:1§ a.m.
(PWT) and on KVEC' KHJ, 8:30-8:45
am. (PWT), Agency: Raymond R. Mor-
gan Co., Hollywd.

CANADIAN MARCONI Co., Montreal

(institutional), on Sept. 17 renews L for
Lanky, adventures of a Lancaster bomber
and crew, on 456 CBC stations, Sun. 7:30-
8 p.m. Agency: Cockfield Brown & Co..
Toronto.

Network Changes

ELECTRIC COMPANIES (160) on Sept.
20 replaces Report to the Nation on 182
CBS stations, Tues. 9:30-10 p.m, with
Electric Hour. Agency: N. W. Aver & Son.
New York.

CBS RECORDING of 16 hours
of D-Day broadcasts were present-
ed to the National Archives. Read-
ing letter of presentation from

Paul W. Kesten, CBS executive
vice president, to Dr. Solon J.
Buck, Archivist of the United
States, are (1 to r): Earl H. Gam-
mons, director of CBS Washington;
Capt. John G. Bradley, chief, Arch-
ives division of wmotion pictures
and sound recording; Dr. Buck.

CFPR Direct Lines

CFPR Prince Rupert, B. C., is now
linked by land telephone lines of
the Pacific Communications Serv-
ices of the Canadian and U. S.
armed services, with Canadian
Broadcasting Corp. control at Van-
couver, the C has announced.
When the Alaska Highway was
started the CBC leased the station
to furnish entertainment and news
to civilian and armed forces op-
erating in the Pacific defense work.
No landlines were in, and the sta-
tion operated with recorded pro-
grams flown from Vancouver. Re-
cently the armed services in the
area asked for improvement in the
service with relayed programs for
morale purposes of the troops sta-
tioned in the area. Landlines are
now being used at various times
during the day for a :cotal of Ave
hours daily to relay CBC, NBC,
CBS, Blue and MBS and other
programs from Vancouver.

Neuwerths to Coast

0. J. NEUWERTH, production di-
rector of WBBM Chicago, and his
wife, Grace, for 20 years secretary
to Judith Waller, NBC central di-
vision director of public service,
are leaving Chicago for Hollywood:
where Mr. Neuwerth will do radio
directing. Mrs. Neuwerth will be
affiliated with NBC Hollywood.

RICHMOND VA.

ORLD'S EMORABLE ATTLE
IDER ARKET ETTER

5000 WATTS

ROUNDS
UARANTEE

Blue Spot Sales Opens
Coast Office for KECA

WITH acquisition of KXECA Los
Angeles as an owned and oper-
ated station of the Blue Network,
national representation of the sta-
tion has been taken over by Blue
Spot Sales, which has opened an
office in San Francisco, with Lewis
Lacey, well known in California ad-
vertising circles, in charge. Blue
Spot Sales also represents the net-
work’s other three O&O stations,
WJZ New York, WENR Chicago,
KGO San Francisco, as well as
Washington and the Blue Pacific
Coast Network.

Virtually every big Blue Net-
work show originating in New
York and Hollywood participated
in welcoming KECA to the Blue
in an hour-long program Saturday,
Aug. 5 at midnight.

CBS Testing on KNX

SHOWCASTING for sponsor con-
sideration and eventual release over
CBS Pacific stations, group of half-
hour programs under title, Six For
Tomorrow, is being presented on
successive weeks on KNX Holly-
wood. Under supervision of Gordon
T. Hughes, CBS producer, initial
broadecast on Aug. 2 was The
Couple Next Door.

On Victory Committee

DONALD W. THORNBURGH,
Pacific Coast vice-president of
CBS; Sidney N. Strotz, NBC west-
ern division vice-president, and
Lewis Allen Weiss, vice-president
and general manager of Don Lee
Broadcasting System, have been
appointed to the executive board
of the Hollywood Victory Commit-
tee. Don E. Gillman, Blue western
vice-president, is a member.

M
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TWORK Station

0. M. ROEDER

Gnnnr“ Menogs”

83.9%
of WSAT’s
contracts are
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CIO Set to Invade Radio

(Continued from page 12)

$500,000, paid by the Washington
Post for WINX, Washington local,
it stated that a lower power FM
station could be established at a
cost of $15,000. Through such sta-
tions, CIO unions could ecarry on
organization activities over the air
and insure labor a chance to tell
its story in times of employer-labor
disputes and during strikes. The
article criticized the NAB code as
restricting labor union programs
and, as does the Handbook, pointed
out there are no FCC regulations
banning such activities.

The Radio Handbook was. de-
signed as something more than a
guide in using station time. It es-
says to define labor’s rights to use

the air and emphasizes the im-
portance of radio as against the
newspaper in reaching the people.

Air Belongs to People

In a foreword, Philip Murray,
CIO president, expresses the be-
lief that the coming years will be
the most critical we have ever faced
and that the people will need to be
kept fully informed as to their po-
litical interests.

“In this task,” he declared, “ra-
dio will inevitably play a very im-
portant part. It is, therefore, up
to our labor leaders-as well -as all
those interested in “freedom of the
air” to acquaint themselves with
their rights to radio time and how

FOR BILLBOARD'S

Detroit area.

J. H. McGillvra, Inc.
Representative

5,000 WATTS
DAY and NIGHT
800 K.

We Bow--With Thanks!

PROMOTIONAL AWARD

The policy of constantly publicizing our station
so as to benefit both the listener and the adver-
tiser, has again paid off. We're proud to be
known, through printed word and deed, as
“Prime Promoters at the Border™ in this great

’

o KLl W

Managing Director

MUTUAL BROADCASTING SYSTEM

to assure that the radio is used as
intended, namely, to serve the best
interests of the people.”

Pointing out that transmitters
and studios belong to broadcasters
but that “the air belongs to the
people”, the handbook explains the
public responsibilities of stations
as to eduecational and community
activities. Where the union par-
ticipates in such activities it is en-
titled to free time, the booklet as-
serts, adding:

“But you must supply the init-
iative and the follow-through.
Your radio station will not come to
you to offer you free time—but in
many cases you’ll find they won’t
close the door on you, either, when
you go to them with practical sug-
gestions on how your union can con-
tribute worthwhile program mate-
rial to their schedules.”

As to pdaid time, the handbook
explains that station policies re-
quiring that written scripts be
submitted in advance of broadcasts
are to protect stations. However,
it declares, some stations “may use
this advance serutiny . . . as an
occasion for a censorship of ideas
of which the station does not ap-
prove. . . . Dont accept such cen-
sorship. If you are forced to sub-
mit, send the script rejected by the
station to the CIO Political Action
Committee for further protest.”

Code Is Attacked

Whenever stations refuse to sell
time to unions on the ground the
program violates the NAB Code,
the handbook declares: “The NAB
Code is a private document put out
by some broadcasters, and has no
standing whatever in law or be-
fore the FCC; indeed, it may be
seriously questioned under the
anti-trust laws. This Code con-
tains many provisions which vio-
late the more fundamental rights
of free speech, and in practice the
Code has become a dead letter—
except in the hands of a few sta-
tions which still drag it up as an
excuse for denying labor a fair
break on the air.”

The handbook urges that unions
demand equal time to reply to at-
tacks upon labor and cites the time
given Rep. Martin Dies (D-Tex.)
to reply to Walter Winchell as a
recognition on the part of the
broadeasting industry of the right

“Maybe after the war I can sing
over WFDF Flint?”
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of one side to reply to statements
made by the other.

“The CIO Political Action Com-
mittee,” it declares, “proposes to
demand the right to reply with
respect to nationwide network pro-
grams. You can similarly demand
it  with respect to programs,
whether local or national, broad-
cast over your local station ... A
station which broadcasts one point
of view and refuses to broadcast
opposing points of view is in a pe-
culiarly vulnerable position, and
protests should be promptly filed
and widely published.”

Educational Committee

The handbook contains many
suggestions for making labor pro-
grams interesting. “We should not
overlook the fact that it is through
entertainment that ideas are best
sold in radio. We can learn a les-
son from the successful commercial
shows in that respect. Many labor
programs in the past have been too
tight-laced, too dull,” it admon-
ishes.

However, it points out, “the CIO
Political Action Committee is not
an entertainment committee. It
is not selling anything. It is an
educational organization to teach
the people the importance of polit-
ical action”,

Then follows a list of suggested
topics which includes “Labor’s War
Record”, “Full Employment After
the War”, “GI Joe and CIO”, “Why
We Are for FDR”, “The Negro in
1944” and “Labor Views the Peace.”
Material on any of these subjects
is offered by the PAC which ad-
vises that it is planning to prepare

-a number of programs.

Following examples of station-
breaks, spot announcements, and
B-minute skits dramatizing the
purposes of the PAC, the hand-
book requests labor leaders to send
to the PAC replies to a list of
eight questions. Among these are:
. Have you encountered any difficulty
in placing your program on your sta-
tion? (If so, tell us all about it).

Is there a listening council of the
National Assn. of Broadcasters in

your town? If so, is labor represented
on it?

Do you have a regular schedule of
labor broadeasts? If so, on what day?
‘What hour? What station?

5000 WATTS » DAY AND NIGHT

bk

BASIC BLUE FOR CLEVELAND

Represented Nationally by HEADLEY-REED CO.
BROADCASTING o

Paul White Wed

PAUL WHITE, director of news
broadcasts for CBS, and Miss Mar-
garet K. Miller, CBS scriptwriter,
were married Aug. 5 in Washing-
ton. Marx Loeb, CBS producer-
director, stood up with the couple,
who are taking a brief honeymoon
before returning to New York.
Miss Miller, who joined CBS in
1940, is best known for her docu-
mentary programs, including Re-
port to the Nation and Dateline,
both of which are produced by Mr.
White.

PHILCO Corp. Philadelphia, has
been presented with its fourth Army-
Navy “E” award for production excel-
lence.

Connolly to Blue

JAMES H. CONNOLLY, former
vice-president in charge of radio in
the New York offices of the Bran-
ham Co., has been appointed sta-
tions contact representative of the
Blue Network. A veteran of 18
years in the radio and agency field,
Mr. Connolly studied marketing
and advertising at the U. of Penn-
sylvania. He was associated with
the Branham Co. for eight years
and during the previous 10 years
was with the media and radio de-
partments of N. W. Ayer & Son in
the Philadelphia and New York
offices.

WMAQ Chicago has increased local
and spot sales billings by 12.89, for
the first six months of 1944 over the
same period 2 year ago. 0

"RADAR"” FOR YEARS

When our signals bounce off the nearest mountain

walls that surround the rich agricultural valley

region of California—we

know we are reaching

all our regular listeners — that we have done our
job ... for the Beeléne brings this *great area radio

reception they could not otherwise enjoy.

‘Population 1,561,254—21% billion annual retail sales.

WHAT IS

The Beeline

Not a regional network but a
group of long-established key
stations, each the favorite in
its community . . . combined®
on a new basis for National
spot business.
*See McClatchy Beeline rate list-
ing first wnder California in
Standurd Rate and Data.

McClatehy

Robert A,
STREET

National

Sales Manager

Paul H.

RAYMER CO.
ational

Representative

Broadcast Adverising

Broadcasting
Company

Saeramento, California

-KOH
L}SACRAMENTO - KFBK

L) STOCKTON - KWG

L) FRESNO - KMJ

L
BAKERSFIELD - KERN

ol the
Ke ACTIVE

SALT LAKE
MARKET

Utah has one of the highest
per capita ratings as a
radio listening market.
S .
National Representative
JOHN BLAIR & CO.
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E. BRUCE McEVOY
from the Army, has joined the eastern
division of Sylvania Electric Products

Jr., released

Ine.,, New York, as assistant to L.
S. Raynor, radio tube equipment sales
manager. Before entering the armed
forces, Mr. McEvoy was on the sales
staff of the North American Lamp Co..
New York, and the Ken-Rad Incande-
scent Lamps Division, New York.
BILL ROBINSON, recording engi-
neer of WIP Philadelphia, has de-
veloped special equipment for re-
recording the paper records sent home
by service men.

PFC. WILLIAM HUNTER, former-
ly on the engineering staff of WPAT
Paterson, N. J,, is now chief engineer
of “Radio City”. an American Ex-
peditionary Force radio station in the
South Pacific.

LYLE WAHLQUIST, chief engineer
of KUTA Salt Lake City, is recuperat-
ing in Southern California following
a two-week illness. LeRoy Yeates,
transmitter engineer, has returned to
the station following an operation.
Wendell Bell, engineer, is recovering
from a minor operation. New to the
techuical staff is Ed MeCleary.

JOHN L. BEER has been added to
the engineering staff of KLZ Denver.

WELDON W. SHOWS, a member of
the engineering staff of WGST, the
Georgia Tech station al Atlanta. has
been awarded the Bachelor of Law de-
gree,

ANNA COPPINGER, secretary to
Walter Stiles Jr.. chief engineer of
WEEI Boston, on July 22 was mar-
ried to Guido Dinozzi, electrical en-
gineer at the Boston Navy Yard.
EDDIE LUTZ, USNR, former con-
trol room engineer of WFBL Syra-
cuse, is the father of a girl.

LT. CARLTON R. SCHWARZ, for-
mer KYA San Francisco technieciun
now serving with the Army Signal
Corps in the South Puaecific, is the
father of a boy.

JOHN R. QUINN, formerly of short-
wave station KGEI San Franeisco,
has joined KNX IHollywood.

Lt. Comdr. Elliott

LT. COMDR. Douglas A. Elliott,
USNR, employed in the commu-
nications department of RCA be-
fore entering the Navy in 1942,
died July 31 of a heart attack
at the Naval Hospital in Brooklyn.
Comdr. Elliott, a Princeton grad-
uate, did post-graduate work at
Columbia U. before joining the
Electric Research Products Inc.,
a division of western Electric Co.
His wife, two married daughters
and a son survive.

Robert Peterson

ROBERT PETERSON, second
lieutenant in the Army Air Corps
and former chief studio engineer
of KYSM Mankato, Minn.,, was
killed in a plane crash near Eglin
Field, Fla.

KINGDON TYLER. engineer of
(CBS New York construction depart-
meut, has taken over supervisory du-
ties in building the new OWI-CBS
shortwave station at Delano, Cal.
C. R. Jacobs, who supervised start of

the project, returned to New York
in late July.
JACK REITZEN, former sound

teelmician of KFI Los Angeles, has

joined KGWJ Los Angeles as an-
mnouncer.
JOE B. EVANS, formerly with

KFEL Denver, is now on the engi-

neering staf of KGHF IPueblo.
Colo.
ROBERT I>. ADAMS. former sales

engineer of Brown Instrument Co., Los
Angeles, has joined KFWB IHollywood
as technician.

NIEIL DAY, former studio technician
of KIOX Long Beach, Cal.. has
shifted to KMPC Hollywood. Duucan
Caldwell, formerly of KTRDB Modesto.
Cal., has also joined KMPC.

UNIVERSAL MICROPHONE Co.,
Inglewood, Cal., received Army and
Navy “E” awards on July 26. Engaged
entirely ou defense orders previous to
I’ear]l Harbor, firm has since been de-
voted to mass production of micro-
phones for the armed forces.

S ADELANTOR

' 3

controlled
electronic system to speed up the
evaporation process in the produc-
tion of penicillin solutions was de-
scribed by Dr. George H. Brown,
research engineer of RCA Labs.,
who developed the method, at a

RADIO-FREQUENCY

conference in New York. The
evaporation process can now be
completed in 30 minutes instead of
the previous 24 hours. The equip-
ment has been made available to
the nation’s penicillin producers.

TBA Meet Dec. 7-8

FIRST ANNUAL conference of
the Television Broadcasters Assn.
will be held in New York Deec.
7-8, O. B. Hanson, NBC vice-pres-
ident and chief engineer, has been
named chairman of the conference
committee, and J. R. Poppele, sec-
retary and chief engineer of WOR
New York, will be conference co-
ordinator. Will Baltin, secretary-
treasurer of TBA, will handle press
and public relations for the event,
details of which will be announced
later.
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North American Philips

Acquires Amperex Firm

ENTRY of North American Philips
Co. into the U. 8. radio equipment
manufacturing fleld was announced
last week when the European firm
purchased Am-
perex Electronic
Products, Brook-
lyn. The new sub-
sidiary will con-
tinue Dbusiness
under the name
of Amperex Elec-
tronic Corp. in-
corporated in Del-
aware.

Directors and
officers of Am- Mr. Norris

perex are Alexander Senauke,
president; Nicholas Anton, vice-
president in charge of manufac-
turing; and Samuel Norris, vice-
president in charge of sales. Mr.
Senauke and Mr. Anton formerly
were owners of Amperex Elec-
tronic Products along with N,
Goldman, who has retired because
of ill health. There will be no
changes in personnel, management
or policies, but plans for expan-
sion will be announced in the fu-
ture.

Storm Hits WMFD

THE ELECTRICAL storm which
swept along the North Carolina
coast from Cape Hatteras last week
forced WMFD Wilmington off the
air from 6:12 p.m,, Aug. 1 until
10 a.m. the following day, due to
power failure. Station equipment
suffered no damage, however. News
dispatches were that several sta-
tions were silenced.

Inflation Warning

TO TELL graphically, quick-
ly and pointedly why we
should buy War Bonds, the
W. E. Long Co., Chicago, is
mailing a promotion piece in
behalf of the War Bond
Drive, titled “Buy War
Bonds. Guard Against This”.
Below the boldface type is a
1923 German postage stamp,
surcharged “2 millionen”,
with copy telling that in Ger-
many 40,000 such stamps
were needed to send a letter.
“War Bonds stop inflation,”
continues the graphic warn-
ing of the agency letters.

THE ROOSEVELT"

When you stop at The Roosevelt
you don't risk getting marooned
like this. For you'll be within walk-
ing range of Manhattan's Mid-
town activities. Direct passage-
way from Grand Central Terminal
to hotel lobby. A reservation at
The Roosevelt liquidates a lot of
bother.

Rooms with bath from $4.50.

HOTEL
ROOSEVELT

MADISON AVE. AT 45th ST., NEW YORK
— A HILTON HOTEL —
ROBERT P. WILLIFORD, General Manager

Other Hilton Hotels From Coast to Coast:

TEXAS, Abilene, El Paso, longview, Llub-
bock, Plainview; NEW MEXICO, Albuquerque;
CALIFORNIA, tong Beach, Los Angeles, The
Town House; MEXICO, Chihuochuva, The Pala.
:dio Hiiton. Hilton Hotels. C. N. Hilton, Presi-
ent.

Quit making
those silly
noises, Silas!

Video Postwar Job Aid

HOW television can serve as a
building block for postwar plan-
ning through creation of more jobs
and a higher living standard was
deseribed by Walter L. Lawrence,
field engineer of the RCA Service
Co. at a luncheon meeting of
the Camden N. J. Lions Club.
Quoting Paul Hoffman, chairman
of the Committee for Economic
Development, Mr. Lawrence re-
vealed that while the use of tel-
evision increases the demand for
goods and services by only 1%, the
effective result would, in terms of
1940 figures, create 460,000 new
jobs and that within a decade the
460,000 figure would multiply 10-
fold, resulting in 4,600,000 jobs.

I'm just
crowing

No joke, we are proud to report that North Dakota
was back in first place, the first quarter of 1944, for

percentage of business increase over the same period
of 1943. Our increase was 32.5%, as against the
national average of 22.4%. Business is booming, and

WDAY advertisers are, as usual, getting even more

than their share!

WDAY is the top station in the top section of the
top State! That’s not rhetoric—it’s a fact that we
can prove to your full satisfaction, if you'll just ask
us (or Free & Peters)! How about it—now?

WDAY

FARGO, N. D. ..

&,

i — FREE & PETERS, NATIONAL REPRESENTATIVES
b -

BROADCASTING ® Broadcast_Advertising

. 5000 WATTS ... .N.B.C.
AFFILIATED WITH THE FARGO FORUM

WHBQ

Likes
TIME BUYERS

and time buyers
like WHBQ

Thands

ROSS METZGER
NORM HEYNE
KEN STEWART

7Ruthranft
and Ryan

for
placing business of

Tue Goooart Co.

on the station
with the rising

ﬂoolaer

WHB(Q
\‘//

WE SELL
NIGHT & DAY

DIXIE'S 24 hour station

Exclusive Memphis Station
to Present
ASSOCIATEO PRESS NEWS

News Every Hour on the Hour

WHA1

your MUTUAL friend

MEMPHIS, TENNESSEE

REPRESENTED 8Y RAMBEAU
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DO“FARM STATIONS”
REALLY KNOW
THEIR FARMERS?

Judging by some of the program-
ming we hear, some alleged “farm
know little more about
farmers than this photograph sug-
gests!

stations”

Here at KMA we do know farmers.
So we don’t play hot records for
farmers, and we don’t use announec-
ers who use broad A’s! If we did,
our farmer-friends and their fam-
ilies wouldn’t send us TWICE as
much mail as they send to any
other station in this area!

But they do send us twice as much
mail, so it stands to reason that-we
are THE farm station around here.
Hence we figure we give you about
twice as good a crack at that aver-
age $7,672 annual income that our
farmers earn.

KMA is the No. 1 Farm Station in
the No. 1 Farm Market. If you’ve
any doubt, write for a copy of the
KMA “Complete Mail Study”’—or
ask Free & Peters!

KMA

Blue Network

The No. 1 Farm Station
in the No. 1 Farm Market

152 COUNTIES
AROUND SHENANDOAH, IA.

Freg & Perees e

Esdesier Nesiesal Reproseniasione
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Y & R Assumes Burden

(Continued from Page 9)

for war messages. NBC advised
NAB last week that it does not de-
sire to accept money for war pro-
grams but feels that stations are
justified in claiming discrimination
when Government funds are used
for advertising in media other than
radio.

Stations’ Rights Recognized

Stating the position of NBC
as a network and as the owner of
six stations, Frank Mullen, NBC
vice-president and general mana-
ger, stated in a letter to J. Harold

“Ryan, NAB president:

We do not desire to accept any
paid advertising in behalf of Govern-
mentment activities on the war effort
since we prefer to handle all such cam-
paigns either through sustaining pro-
grams or by allocation of announce-
ments in leading commercial programs.

Although this is the position of
NBC and its owned stations, we be-
lieve with equal firmness in the com-
plete propriety of any station accept-
ing such advertising. We simply pre-
fer to handle it the other way.

Farthermore, we likewise believe
that if at any time there is evidence
of discrimination on the part of any
advertiser, whether such an advertiser
is financed by Government funds or by
his own funds, that the NAB is exer-
cising its proper function in protesting
against such discrimination.

The situation with respect to the
Blue is somewhat different from
that of NBC in that the former ex-
ercises only limited authority over
its owned stations, leaving discre-

tion over such matters as WAC
advertising to the individual sta-
tion manager. John MecNeill, man-
ager of WJZ New York, told
BROADCASTING that WJZ will con-
tinue to devote what it believes
is a fair share of time to WAC
recruiting. However, he pointed out,
should the WAC want more time
than it has been receiving the sta-
tion will be glad to sell such time.
He added that NAB is fully justi-
fied in fighting for radio’s share
when Government money is being
spent for advertising.

OWI Stands Firm

As to the network programs,
Blue executives indicated they
would state their position when
Government advertising is offered.

CBS policy on acceptance of Gov-
ernment advertising is generally
similar to that of NBC. Mutual has
not yet stated its position to NAB.
The network owns no stations.

Meanwhile, the OWI Domestic
Radio Bureau-stated it was stand-
ing firm on its decision to with-
hold WAC recruitment allocations
as long as radio is left out of the
WAC advertising program.

John D. Hymes, deputy chief of

the Bureau, said he has received

numerous letters from stations, re-
gional offices and regional consul-
tants, reflecting the sentiment of
hundreds of stations, which support
the OWI stand 100%. “We have
not received one complaint”, he said.

any other New York station.

RKO BUILDING -

Increased Tune In

A recent survey by Pulse of New York shows that listeners turn
on their radio sets especially 10 hear WLIB's programs; and, WLIB
does not share its daytime audience, in any appreciable degree, with

Pulse found that 65% of WLIB's audience did not listen to any
other station for the quarter hour preceding the time they tuned
in WLIB; Pulse also found that 62% of WLIB's audience did not
listen to amy other station for the quarter howr following the period
spent hearing WLIB's programs.

Thus, WLIB has increased the tune-in in New York City!

WLIB's programs have created a non-duplicated market served
consistently only by this station.

Clacs Bliriossl = ri9om wasen il

RADIO CITY - -

NEW YORK

BROADCASTING o

Two New Programs
For Bristol- Myers

Executive Reaffirms Faith
In Radio as Good Medium

BRISTOL-MYERS Co., a consist-
ent user of radio since its inception
as an advertising medium, will
move near the top in leadership this
fall with five half-hour evening
network shows, three on NBC and
two on the Blue Network, it was
announced last week.

Effective Sept. 15 Ed Gardner's
Duffy’s Tavern, formerly on the
Blue, will be switched to the 8:30-9
p.m. Friday spot on NBC. The
Eddie Cantor Time to Smile show
will return to its regular 9-9:30
p.m. place Wednesdays on NBC,
followed on the same network by
Myr. District Attorney, 9:30-10 p.m.

Two new Bristol-Myers programs
will appear on the Blue, 8-9 p.m.
Tuesdays, the Allan Young Show,
currently aired as a summer re-
placement for the Cantor program
Wednesday night on NBC, and
second show, as yet unnamed, to
follow on the same evening. Lee
H. Bristol, vice-president of Bris-
tol-Myers said: “We are, of course,
firm believers in the efficacy of
radio as an advertising medium for
our products, and have been on the
air constantly since the days of
the Ipana Troubadors in 1925 and
we value the franchises we have
built up. We shall use the radio to
advertise Sal Hepatica, Ipana,
Trushay, Vitalis, Mum, Minit-Rub
and Ingram’s Shaving cream.”

Mr Bristol explained that his
firm has no intention of dropping
other media, but will continue to
use magazines, newspapers, trade
papers along with radio.

Young & Rubicam handles Duf-
fy’s Tavern, replaced during the
summer by Nitwit Court on the
Blue; the Eddie Cantor Time to
Smile show, and the Allan Young
Show.

It is understood that The Parker
Family, heard on the Blue Fridays,
8:15-8:30 p.m., may be discontinued
in November. Doherty, Clifford &
Shenfield handles The Parker Fam-
ily and Mr. District Attorney.

The CBS Station for a
million people in 22
counties of 3 states. ..
the heart of the

Textile South.

5000 Watts Day
\ 1000 Watts Might
950 ke.

¢
Spartanburg, 5. C. [:Hll
Represented by Hollingbery

Broadcast Advertising




Y &R Statenient

(Continued from Page 9)

diately to clarify our understanding of
radio industry policy and to describe the
basis upon which our selection of media
had been made and our hopes for special
cooperation. He proposed to come to
Washington for consultation on June 27.

Mr. Avery found it impossible to con-
sult on June 27. He did not find it pos-
sible to meet with us until July 7 in New
York.

On July 7 he was given an opportunity
to present his position fully to key execu-
tives connected with the WAC account.
He confessed that he did not know how
many stations would accept Government
advertising. At our request, Mr. Avery
agreed to convass his membership and
clarify the policy of the industry on that
point.

During the next two weeks we queried
Mr. Avery twice on this matter. but despite
our inquiries he did not send his inquiry
to the broadeasters until July 20, a full
month after his public letter to Young &
Rubicam.

It should be reiterated that the need
for the recruitment of WACS was urgent.
that it was desirable to get WAC adver-
tising before the public as quickly as pos-
sible. This siatement is being vprepared
on the third day of August. Three news-
paper advertisements have already ap-
peared. Although the NAB has released
some information to the trade press. it
has given us no information whatsoever
to date as to the number of its member
stations which will or will not accept paid
Government advertising.

Our own ind dent inquiry indicat
that some radio stations will accept bpaid
Government advertisinz and some will
not. Public statements which have been
made recently also reveal that there is a
difference cf opinion within the industry
as to what policy should be. We hope that
these differences can be sveedily resolved
and a unified industry policy declared.

Never at any time has Young & Rubi-
cam left radio out of its caleulations on
the WAC campaign or on any other ac-
count which it serves. The radio industry
knows this. Not until Young & Rubicam
is informed that the radio indust’y has
changed its policy and what coverage it
can provide on a paid hasis are we in a
position to determine what percentage of
tl]e appropriation should he spent in ra-
10.

Meanwhile we are orepared to act im
mediatelv whenever efficient coverage can
be purchased.

Mr. Avery reauested that the entire
WAC appropriation be devoted to radio.
We question Mr. Avery's ability to ex-
ercise sound and unprejudiced judgment
as to the exvenditure of any advertising
approPriation.

Until a policy decision is reached Fv
the radio industry—=a decision that wiil
enable us to evaluate the time and cov-
erage available—we are unable to judge
what portion of the WAC advertising
appropriation might wisely he invested
in radio.

It has been our policy to select media
according to our judgment as to what is
the best investment for our clients. We
propose to continue to operatg this way.
In conclusion, it should be clear that the
War Dept. has relied completely on our
professional judgment. The media plan
we recommended early in June for -the
first stages of the campaign was entirely

Sell the Boomimg
‘Hahd 6009 ? ion!

BROADCASTING o

RCA Victor Spots

RADIO CORP. of America, RCA
Vietor Division, Camden, N, J. will
start in September a series of 30-
second and 1-minute live announce-
ments on 32 stations throughout the
country, introducing newly-signed
Vietor recording artists. Announce-
ments zlso will be used on RCA’s
Music You Want program, carried
by 561 local stations five times week-
ly. Most of the artists have been
featured on RCA’s Saturday Night
Blue Network program, Music
America Loves Best. Campaign
will run through October. Agency is
J. Walter Thompson Co.

our own, prebared on our responsibility.
The War Dept. accepted our recommen-
dations. N

We have proceeded on the assumption
that Congress made this appropriation
because it believed that WACS were im-
portant to the war effort.

Our own close association with the War
Dept. during the past 15 months has con-
vinced us of the vital contribution the
WAC is making to final victory. Further-
more, it is our belief that the campaign
to enlist more WACs deserves the sup-
port®of all media.

It is with regret that we have seen
some discussion in the trade press whicn

that bhroadcasters might with-
draw their contributions to the WAC cam-
paign until the issue is resolved.

As. we see it, the issue must be re-
solved by the industry itself. Pending de-
cision by the industry we do not believe
bruaé'lcasteru will stop working for the
WAC.

There can be no letup, no work stop-

pages in any vart of the war effort.

Based on the splendid record of the radio
industry to date in the war effort we be-
lieve there will be none by broadcasters.

CERTIFICATES of merit have heen
awarded The National Radio Pulpit
and The Catholic Hour, two of NBC's
religious programs, by the National
Federation of Press Women.

Wichita KFH

Al

You, too, can reap a harvest in booming Wichita . . .

NAB READIES PLAN
FOR MEASUREMENT

A SMASH presentation on cover-
age measurement with illustrated
slides is being prepared for the
NAB War Conference in Chicago
Aug. 28-31 by the NAB Research
Committee, it was announced last
week following two days of meet-
ings in New York.

The full Research Committee of
which Hugh Feltis, KFAB Lincoln-
Omaha, is chairman, met Tuesday
at the Waldorf-Astoria, New York,
to receive a progress report of its
technieal subcomnmittee on the study
of station coverage methods. On
Wednesday the Research Commit-
tee met with the NAB Board sub-
committee and the Sales Managers’
Executive Committee to submit
its progress report on the station
coverage measurement project. On
the board subcommittee are: Frank
King, WMBR Jacksonville, chair-
man, Harry R. Spence, KXRO
Aberdeen, Wash., and Hugh A. L.
Halff, WOAI San Antonio.

Following are members of the
standing committee:

Research—2Mr. Feltis; Roger W.
Clipp, WFIIL Philadelpiha; John
Churechill, CBS, New York, Edward
F. Evans, WJZ New York; G. Ben-
nett Larson. WWDC Washington;
Barry ‘I'. Rumpte, NBC, New York,
Frank N. Stanton, CBS, New York;
Jack Williams, WAYX Waycross, Ga;
Richard I'uff, guest, MBS New York;
G. W. Vernon, guest NBC. Chicago;
J. Harold Ryan, NAB, Washington;
I’aul I°, Peter, NAB Secretary; and
Helen H. Schaefer, assistant to re-
search director, NAB, Washington.

L

and that ain’t hay!

Unprecedented spending money is pouring from these rich farm lands . . . and
from Wichita’s fabulously booming aviation industries. With the second largest
population increase in the country and the per capita dollar value of its war
contracts in first place, Wichita is in the money! Already, this center of

industry and agriculture is laying tangible

- - plans for peacetime expansion. Today's boom-
o el i ing industry, with its backlog of agricultural
2 and oil resources, is here to stay!
= r
:_- jeuy il For record break-
4 r = F‘T!‘ b ing sales now and
i ._-::"'_ ' EELCS i greater sales in the
ekl i 3 E future . . . stick
A L, % to that selling sta-
i e 3 ¢ £, tlon in Kansas'
T 2 = T richest market— W l C H I T A
SR i T e e e P

CBS « 5000 WATTS DAY & NITE « CALL ANY PETRY OFFICE

Broadcast Advertising

Five are startling news —to
say the least! — and definitely
something to shout about!

has not one

. not two

. not three or four, but FIVE
fifteen minute periods available in
one of the hottest strips of the
morning — 10:15 to 10:30, Mon-
day through Friday.
A glance at the above chart
shows this strip surrounded by
programs sponsored by some of
the nations biggest and smart-
est radio buyers.
“Glamour Manor”. ..if you know
your radio, 'nough said.”Breakfast
at Sardi's”. . . you can’t say enough

. this tremendous show .is the
top ranking morning show of the
nation.* The“Kellogg News” has
a consistently high Hooper rating!
RIGHT HERE is where you come
in — just before "My True Story”
—a Libby, McNeil & Libby sales~
man par excellence. So don't
waste any time. Among the good
times still available, this morn-
ing strip is really sparking.

* New York « Chicago * Hollywood

San Francisco * Detroit « Pittsburgh
* June 1944 Hooper National Report
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NEW ORLEAMNS

50,000 WATTS

The Greatest Selling POWER
in the South’s Greatest City

CBS Affiliate

Nat'l Rep. - The Katz Agency Ine. |

STATION
REPRESENTATIVES
offices
i MONTREAL = WINNIPEG
A TORONTO

Friendly, Persuasive per-
sonalities, plus enter-
tainment and service
geared to this six-state
area GET RESULTS!

TheVaice.<Kansas
s TOPEKA

August 7, 1944

WIB

Page 66 e

WGAR LOCAL WARTIME COVERAGE

Work of Cleveland Station’s Accre_dited War
Correspondent in ETO Described

By CARL GEORGE
Director of Operations, WGAR

WITH the arrival of WGAR Pro-
gram Director Dave Baylor in Lon-
don at the end of June and the be-
ginning of his regular overseas
broadcasts a
week later,
WGAR’s - own
shortwave sched-
ule now totals 11
broadcasts. week-
ly in addition to
the regular CBS
shortwave  fea-
tures.

By special ar-
rangement with
BBC, through
Rhoda Magid in New York and
Ernest Davis in London, WGAR
now carries daily news summaries
by the BBC commentator, J. B.
IVYcGeachy, picked up in Cleveland
and re-broadcast as part of Bob
Kelley’s 5:30 p. m. news summary,
Mrs. Alice Collins every Monday
evening interviewing a Cleveland
soldier. and the BBC weekly fea-
ture, London Column, every Sat-
urday night.

Baylor Accredited

Mr. Baylor has been assigned
under the recently announced War

Mr. George

"Department accreditation plan, to

cover “local” news from the ETO.
This plan, whereby as many as 12
independent broadcasters can have
their own representatives in war
theatres at one time, bore fruit for
Cleveland listeners who have been
looking forward to hearing the
voices of their own sons, husbands
and sweethearts for many months.
WGAR is currently broadcasting
four to six interviews and reports
each week.

Fifteen months ago, Cleveland’s
mayor, Frank J. Lausche, was in-
vited by OWI to tour the British
Isles to talk to Britons about war-
time problems facing a typical
American city. At that time John
F. Patt, WGAR vice-president and
general manager, had been cleared
by the proper Government depart-
ments to accompany the mayor and
report back the day to day activi-
ties of Cleveland’s chief executive.
Even before then, WGAR had
been interested in sending its own
correspondent overseas to report
the news of Cleveland men in ac-
tion. At no time did we consider
trying to duplicate what the net-
works or wire services were doing.

News of Local GIs

The only way Cleveland listeners
could get regular news of what
their own men were doing was for
a local station to use its facilities
to get this mews for them. Month
after month of inquiry and discus-
sion resulted in the final clearance
of Mr. Baylor for his overseas as-
signment. His job was to search
out Cleveland men and either
bring them to the microphone or
bring news of them back to their
families via WGAR’s regular
broadcasts from BBC. It all hap-
pened very quickly. The call from
the War Dept. came on Monday
and before the end of the week

Dave Baylor was in London setting
up his broadeasts.

Arrangements have just been

completed to bring Cleveland lis-

teners occasional broadcasts from
Australia. Working with the Aus-
tralian News and Information Bu-
reau, WGAR expects to bring list-
eners the news of Cleveland men
stationed ‘“down under” on a reg-
ular schedule. We also have regu-
lar broadcasts featuring - letters
from Cleveland Red Cross workers
in India, Hawaii, North Africa,
China and South America. Army
PROs supply transcriptions made
by Cleveland men at various Army
posts. Localized programs from
the Mediterranean Theatre will
soon be added to the schedule.

No one, as yet, has said to us,
“Is it worth all the time and effort
to get a couple of hours of pro-
grams a week?”

Well Worthwhile

All families are notified in ad-
vance of their sons’ and husbands’
interviews. After a recent broad-
cast, during which a Cleveland
fiyer had been interviewed by Mr.
Baylor from London, the flyer's
mother called us at the station.
She hadn’t received a letter in
more than three weeks, but she had
heard her son’s voice for the first
time in two years—had just heard
him say: “Hello, Mom, I'm okay!”

Lester E. Swinehart

SERVICES were conducted :n
Philadelphia last Tuesday for
Lester Emmett Swinehart, 49,

Bryn Mawr, Pa., executive of Lewis
& Gilman, Philadelphia, who died
following a heart attack. He began
his career in 1911 as a mess:nger
with Lord & Thomas, Chicago, «nd
rose to production manager in
charge of copy, art and printing.
Resigning in 1917 to enter the
Army, Mr. Swinehart rose from the
ranks to second lieutenant. After
the war he returned to Chicago as
manager of the production depart-
ment, Henri, Hurst & McDonald,
and subsequently became vice-pres-
ident. He joined N. W. Ayer &
Son, Philadelphia, in 1929, remain-
ing until 1943, when he became af-
filiated with Lewis & Gilman. Mr.
Swinehart leaves his wife, a daugh-
ter and his father.

Herbert Edman

HERBERT EDMAN, WTA G
Worcester announcer for two years,
died at his home July 26, after an
illness of several months. Prior to
joining WTAG he was program di-
rector of WMAS Springfield, Mass.
Mr. Edman is survived by his
widow and a 3-year-old son, Bruce.

The mother apologized for not be-
ing able to come in personally to
express her thanks. There were
tears of joy in her voice as she
said from her sick bed, “God bless
you!”

There’s when you suddenly real-
ize that the most radio can do for
the families of our servicemen will
never be quite enough.

AM

"Your Western New York Salesman”

ROCHESTER, N. Y.

50,000 Watt. . .Clear Channel
+++1180 on Dial. .. Affiliated
with the

NATIONAL BROADCASTING CO

National Sales Representative:
GEORGE P. HoLLINGBERY Co.

The Stambers-Carlion Slation
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Catholic War Veterans Hint at Radio
‘Legion of Decency’ in Letter to Fly

POSSIBILITY of the formation
of a “Radio Legion of Decency” is
hinted in a letter written July 29
to FCC Chairman James Lawrence
Fly by Edward T. McCaffrey, na-
tional commander of the Catholic
War Veterans. As presently organ-
ized, Legion of Decency ranks
motion pictures as unobjectionable
or objectionable for viewing by
Catholics, and since its inception in
1934 has confined its activities to
the motion picture field.

Letter repeats the organization’s
charges of an “unAmerican and
undemocratic policy of Station
WMCA in New York City”, origi-
nally made in a telegram sent the
Commission July 12, following
WMCA’s deletion of portions of
an address delivered July 7 by
State Sen. Frederick R. Coudert,
New York Republican leader, be-
fore the New York County Ameri-
can Legion convention and broad-
cast by WMCA [BROADCASTING,
July 17]. The letter declares: “The
matter involved in our protest is
one which we sincerely feel comes
under the legal obligations of the
FCC to investigate and take ac-
tion”.

Fly Suggestion ‘Irrelevant’

In response to Chairman Fly’s
suggestion that the Catholic War
Veterans file a- petition requesting
the FCC to review WMCA’s pro-

Send a
V-MAIL today

Home front news s
vital on the fighting
front. Write a fight-
ing man today.

aote Mayfair

SAINT LOUIS
Alr-conditioned

Noiseproofed

BROADCASTING *

gram policies [BROADCASTING, July
24], Mr. McCaffrey stated: “Your
suggestion that material be sub-
mitted to substantiate the charges,
together with a formal complaint
for investigation and, further, that
a request for rebuttal time had been
made and declined is entirely irre-
levant to the matter at hand.”

Going on record as opposing all
censorship except that involving
“the safety and security of our
armed forces”, which he stated
would not have been “‘jeopardized
by the expurgated remarks which
Sen. Coudert had prepared for the
American Legion gathering”, the
letter continued:

WMCA Criticized

“The Catholic War Veterans do
not seek rebuttal time because we
believe that such an arrangement
is a mere sop to encourage the con-
tinuance of the vilification of a
large number of our American citi-
zenry and their religious belief. We
are very well aware of the inade-
quacy of an attempted rebuttal
since those who listen to an objec-
tional broadcast are rarely the
same audience available for a re-
buttal.

“The arbitrary action of the
management of WMCA certainly
indicated an unAmerican and un-
democratic attitude on the part of
that management and we are un-
able to discount the suspicion that
this station is being extended the
protection of form letter technical-
ities. We are certain the FCC can
obtain further data by direct in-
vestigation of the files and records
of this station and we again urge
that because of their attitude and
policy immediate steps should be
initiated to investigate and correct
those abuses indulged in or per-
mitted by Station WMCA.”

Declaring that “the Catholic
War Veterans do not seek to cen-
sor or otherwise curtail free
speech” and protesting “against
the exercise of such totalitarian
prerogatives by the radio station
in question,” the letter stated:
“The burning of books in Germany
and the attacks on Catholics, Jews

and Protestants permitted and en-
couraged by the German Govern-
ment were the forerunners of the
sorry state in which the world finds
itself today. We do not relish anti-
Catholie, or anti-Jewish or anti-
Protestant tirades, but we are will-
ing to suffer for the great princi-
ple of freedom of speech.

“We reserve the right, however,
to make public protest in the hope
that the common decencies of good
taste and a sincere interest in our
national unity and welfare on the
part of all radio stations will avoid
the necessity of calling into being
a Radio Legion .of Decency.”

Present Legion of Decency is
concerned solely with motion pic-
tures, which it previews and classi-
fies according to standards of mo-
rality and the rules of the Catho-
lic Church, a spokesman in the
Legion’s New York office explained.
Previewing is done by the women’s
group of the International Federa-
tion of Catholic Alumni, appointed
by the Bishops’ Committee at the
time the Legion was organized in
1934.

Pictures are classified as Al, un-
objectionable for general patron-
age; A2, unobjectionable for
adults; B, objectionable in part,
such as showing divorce and re-
marriage, suicide, or otherwise con-
flicting with the tenets of the
Church or the motion picture code;
C, condemned. Occasionally a pic-
ture will be separately classified, it
was said, such as “Birth of a
Baby,” which the Legion did not
consider entertaining or suitable
for exhibition at theatres.

Legion publishes a weekly list of
picture classifications and also an
annual booklet, which are sent to
subscribers and to churches
throughout the country for the
guidance of their members in se-
lecting motion pictures to see or to
avoid.

Dunhill Telecast -

FOR ALFRED DUNIHILL of Lon-
don, retail tobacconist with U. 8. of-
fices in New York, the Charles M.
Storm Co.. New York agency, put on
a television vrogram Air Raid, drama-
tizing authentic stories of the London
Blitz, with a set representing Dicadilly
Circus. Other companies assigning the
Storm agency to stage experimental
telecasts include Esquire Inc., and
Guide Magazines (Official Detective
Story Magazine), both of Chicago.

OWI PACKET, WEEK AUG. 28

Check the list below to find the war

an ts you will broadcast during

the week beginning Aug. 28. All station an

ts are 50 ds and available for

sponsorship. Tell your clients about them. Plan schedules for best timing of these im-
portant war messages. Each X stands for three announcements per day or 21 per week.

NET-

STATION ANNOUNCEMENTS
up

Group Gro NAT. SPOT

WAR MESSAGE WORK Kw (03¢ PLAN
PLAN Afl. Ind. Aff. Ind. Live Trans.

Don't Travel _____ X — = — — o =
Hold Prices Down X — — - — X X
Women War Workers.. X = = — - == =
Nutrition —-ceemeee-. — X X X X = =
War Bonds = X X X X - —
New Car Pooling Regulations .. = X - X o L
Christmas Mail ___________ _— - — _— X -

See OWI Schedule of War Messages 123 for names and time of programs carrying war
messages under Nationzl Spot and Network Allocation Plans.

Broadcast_Advertising

'FREE & PEVERS - Natianal Resresentatives
PR o = o S|

| If you buy or plan
advertising for
Iowa, you need

THE 1943
IOWA RADIO
AUDIENCE SURVEY

gives you detailed anclysis of “lis-
| tening areas’ of every lowa siation,
programs that appeal to urban, viI-
lage, and farm families, and listening
habits. 1l d with pictographs for
quick and easy reading. You can get
a copy free by writing to

CENTRAL BROADCASTING CO.
912 Walnut St,, Des Moines, lowe

REX DAVIS

4 TIMES DAILY

L ¥

Eepreseated NaZamally by
Jokn BLAIR & CO.




Actions of the

FEDERAL COMMUNICATIONS COMMISSION
JULY 29 TO AUGUST 4 INCLUSIVE

Decisions . . .

JULY 29

WOWO Fort Wayne, Ind—Granted ex-
tension of license to Sept. 80, pending
determination of application of WGL for
assignment to Farnsworth Television &
Radio Corp.

WDEL-WILM Wilmington, Del.—Grant-
ed extension of licenses to Sept. 80 pend-
ing determination of application for trans-
éer Eg\flllLM to John F. Steinman and Alfred

JULY 31

WFLA Tampa, Fla.—Granted mod. CP
authorizing change 5 kw D 1 kw N to
5 kw DN and changes in DA-N, for exten-
sion completion date from 8-1-44 to 9-15-44.

WMFM Milwaukee—Placed in pending
file application for CP change 45,500 kc
to 43,900 ke and 8,500 sq. mi. to 17,929
8q. mi,

Cincinnati Broadcasting Co., Cincinnati—
Placed in pending file application for new
FM station.

Oregonian Publshing Co., Portland, Ore.

ame.

PROFESSIONAL
DIRECTORY

JANSKY & BATLEY
An Organization of
Qualified Radio Engineers

DEDICATED TO THE
SERVICE OF BROADCASTING
National Press Bldg., Wash,, D. C,

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg, DI. 1205
Washington, D. C,

o [ ]
PAUL GODLEY CO.
CONSULTING RADIO ENGINEERS

MONTGCLAIR. N. J.
MO 2-7859

HECTOR R. SKIFTER
H. R. SKIFTER DONALD M. MILLER
CONSULTING RADIO ENGINEERS
ENGINEERING SERVICES
AVAILABLE AFTER VICTORY

" Tentative Calendar . . .

KNOE Inc. Monroe, La.—CP and MP
change type transmitter, studio location
and for approval of antenna and trans-
mitter location (Aug. 7)

WGBG Greensbore, N. C,—CP 850 ke 250
w N 1 kw'D, change from LS to SS Den-
ver. Participant—WHDH Boston (Aug. 8).

Birney Imes Jr., Meridian, Miss.—CP
i:g)w station, 1240 ke 250 w unlimited (Aug.

WNBZ Saranac Lake N. Y.—License re-
newal (Aug. 11).

Albuquerque Broadcasting Co., Alb -
que, N, M.—Placed in pending file applica-
tion for new commercial television station.

KLZ Denver—Same.

Pulitzer Pub. Co., St. Louis—Same.

WGAR Cleveland—Same.

WKY Oklahoma City—Same.

Jos. M. Zamoiski Co., Baltimore—Same.

AUGUST 1

WSIX Nashville, Tenn.—Granted vol.
assgn, license from WSIX Inc. to Jack
M. Draughon and Louis R, Draughon d/b
‘WSIX Broadcasting Co. No money involved.

WBTH Williamson, W, Va,—Granted
transfer control from George W. Tayor,
William P. Booker and William B. Hogg
to Lewis Clark Tierney and Helen Scott
Tierney for $26,000.

Nashville Broadcasting Co., Nashville,
Tenn.; Nashville Radio Corp., Nashville,
Tenn.; Murfreesboro Broadcasting Corp.,
Murfreesboro, Tenn.; Tennessee Broadcast-
ers, Nashville, Tenn.; J. W, Birdwell, Nash-
ville, Tenn.—Granted petitions of Nashville
Brosdcastmg Co, .and Nashville Radio Corp.
for reinst: t of lications for CP
new station; granted petition of Murfrees-
boro Broadcasting Co. for reinstatement
of application for CP new station; desig-
nated said applicatiens for consolidated
hearing with applications of Tennessee
Broadcasters and J. W, Birdwell for new
station.

WJJD Chicago—Granted license renewal.

WIND Gary, Ind.—Granted license re-
newal for main and auxiliary transmit-
ters.

Marietta Broadcasting Co., Marietta, Ga.
—Designated for consolidated hearing ap-
phcntxon for new stahon with application
of Ch dcasters for new sta-

GEORGE C. DAVIS

Consulting Radio Engineer
Munsey Bldg. District 8456

Washington, D. C.

Frequency Measuring
Service
EXACT MEASUREMENTS
ANY HOUR—AND DAY

R.C.A. Communications, Inec.
66 Broad St., New York 4, N. Y.

JOHN BARRON
Consulting Radio Engineers
Specializing in Broadcast and
Allocation Engineering
Earle Building, Washington 4, D. C.
Telephone NAtional 7757

WOODWARD & KEEL
CONSULTING RADIO ENGINEERS
Earle Bldg. e  NAtional 6513

Washington 4, D, C.

tion, and WBLJ “for make party to pro-

Radio Engineering Consulfants
Frequency Monitoring

Coemmercial Radio Equip. Co.

® Evening Star Building, Washington, D. C.

® 32} E. Gregory Boulevard, Kansas City, Mo.

® Cross Roads of the World, Hollywood, Calif.
L

N

RING & CLARK
Consvlting Radio Engineers
WASHINGTON, D, C,
Munsey Bldg. ® Republic 2347

i

RAYMOND M. WILMOTTE
CONSULTING RADIO ENGINEER
From FCC Application to Com.
plete Installation of Equipment
1469 Church St., N.W., Washington 5, D. C,

PAUL A. deMARS
Consulting Electrical Engineer
‘‘Pioneer in FM™

1900 F St., N. W.—Washington, D. C.
Phone: Metropolitan 0540

@
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
District 8215
Washington 4, D. C.

Munsey Bldg. °

BUY WAR BONDS!
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WMT Cedar Rapids, Ia.—Adopted order
denying petition for rehearing directed
against action of FCC June 14 granting ap-
plication of KSJB for mod. CP.

KJAN Monroe, Ia.— Adopted order
granting petition reconsideration and grant
without further hearing application for
new station and mod. CP, conditions.

WTEL Philadelphia—Granted new CP
for 30 days.

Gus Zaharis, South Charleston, W. Va.—
Granted CP new experimental television

station, Channel 1, 200 w aural 110 w
visual.

J i Radio-Television Co., Long
Island, N. Y.—Granted CP new experi-

mental television station, Channel 13, 400
w aural 100 w visual,

WMFM Milwaukee—Granted CP new de-
velopmental station to oDerate as experi-
mental satellite, 45,500 kc 100 w, condi-
tions.

AUGUST 2

WGBG Greensboro, N. C.—Granted peti-
tion for leave to dismiss without prei-
udice application for CP operate on 850
ke with 250 w N 1 kw D, from LS to SS
Denver.

WRUF Gainesville, Fla.—Dismissed peti-
tion for leave to intervene re above.

KMLB Monroe, La.—Granted in part mo-
tion for postponement of hearing;
tinued for 80 days.

KFAB Lincoln, Neb.; WBT Charlotte,
N. C.—Granted Joint motion to dismiss
without prejudice applications for vol.
relinquishment control of KFAB and for
vol. assgn. license of WBT.

Blue Network Co., New York—Granted
request for withdrawal of application for
authority to transmit programs thru KFJZ
to XELO and dismissed said application
wlthout prejudice.

con-

Applications . . .

JULY 29

WAIR Winston-Salem, N. C—Vol.
assgn. license to C. G. Hill and George D.
Walker d/b WAIR Broadeasting Co.

WGL Fort Wayne, Ind.—Vol. assgn.
license to Farnsworth Television & Radio

orp.

Shelbyville Radio Inc., Shelbyville, Ind.—
CP new FM station, 46,100 ke, 3,730 sq.
mi., $24,870 estimated cost.

KEX Portland, Ore.—Vol. assgn. li-
cense to Westinghouse Radio Stations Inc.

BROADCASTING o

JULY 31

WBAL Baltimore—CP new commercial
television station, Channel 6.

E. Anthony & Bons, Boston—CP new
FM station, 43,400 ke, 19,650 sq. mi..
$141,000 estimated cost.

World Publishing Co. and Tulsa Tribune
Co., Tulsa, Okla.—CP new FM station,
45,700 ke, 23,850 sq. mi., $112,860 estimated

cost.

WALA Mobile, Ala.—CP new FM sta-
tion, 46,100 ke, 10,000 sq. mi, $75,000-
$100,000 estimated cost.

City of Sebring, Fla.—CP new stand-
ard station, 1400 ke 250 w unlimited.
amended to change 1400 ke to 1430 ke,
increase power to 1 kw, change type trans-
mitter and changes in antenna.

KOVO Prove, Utah—CP change 7240 k¢
to 960 ke, increase 250 w to 1 kw, install
DA-N.

KASA Elk City, Okla.—Assignment of
license to Southwest Broadeasting Co. (re-
turned, incomplete),

KGKL San Angelo, Tex.—CP new FM
station, 45,300 ke, 6,936 sq. mi. (returned,
incomplete).

WAIR Winston-Salem, N. C.—Mod. li~
cense to change name of licensee to C. G.
Hill and George (D Wnlkir d/b WAIR

T ting

AUGUST 1

WEEU Reading, Pa.—Transfer control
from_Clifford M. Chafey, Harold O, Lan-
dis, Harry S. Craumer and Raymond A.
Gaul to George J. Feinberg, Joseph M.
Nassau and Milton J. Hinlein,

Altoona Broadcasting Co., Altoona, Pa.—
CP new standard station, 1240 kc 250 w
unlimited.

Potomac Broadcasting Corp., Alexandria,
Va.—CP new standard station, 780 ke 250
w unlimited, amended re change type trans-
mitter, corbporate structure and specify
studio site,

WMOH Hamilton, O.—License to cover
CP_ authorizing new standard station.

WGBI Scranton, Pa.—CP new FM sta-
tion, 48,100 ke, 19,557 sq. mi., $49,600 esti-
mated cost,

WIL St. Louis—CP new FM station, 45,-
100 ke, 13,200 sq. mi., $25,000 to $80,000.
estimated cost.

Capital City Broadcasting Co., Des
Moines, Ja.—CP new s